
 

 

WHAT PRIVATE BUSINESSES CAN DO TO HELP ACHIEVE #ZEROHUNGER 

 

Companies and private enterprises are key allies in achieving #ZeroHunger. You can make a difference, 

regardless of the size of your business – start with these actions. 

 

ELIMINATE FOOD WASTE 

 

One-third of all food produced globally is currently wasted or lost. If your business works in the food and 

beverage sector, or provides food to its employees, commit to developing better storage, processing, 

transport and retailing processes. To join the thousands of businesses who are already doing so, 

start by visiting the SAVE FOOD initiative. 

 

SOURCE LOCALLY 

 

Your company can source materials and services locally. By doing so, you could curb costs while 

empowering vulnerable communities by increasing their purchasing power. 

 

SOURCE RESPONSIBLY 

 

When sourcing your product, ensure you do it from partners who follow humane, environmentally 

friendly practices. Companies who source their product from the planet’s natural resources should be 

mindful of their impact and adopt a sustainable approach. Seafood businesses, for example, can follow 

the Code of Conduct for Responsible Fisheries. 

 

SHARE YOUR KNOWLEDGE 

 

Companies who have developed effective solutions and practices that can contribute to reducing waste, 

protecting our natural resources or fighting hunger and malnutrition should make their knowledge 

available to other public and private entities. Tech giants like Google, for example, are sharing their 

expertise to help tackle the threats posed by climate change and developing digital tools such as mobile 

apps, to mitigate the damages of extreme weather conditions and crop pests.  

 

PROMOTE FINANCIAL INCLUSION 

 

If your company operates within the financial sector, you can support local economies and put financial 

tools in the hands of economically marginalized communities, by exploring ways to provide credit or 

money to households for purchases of basic needs and farming inputs on local markets, like MasterCard 

is doing in Kenya and elsewhere. 

 

 

 

 

 

http://www.fao.org/save-food
http://www.fao.org/docrep/003/x9066e/x9066e01.htm
http://www.fao.org/news/story/en/item/350761/icode/
http://www.fao.org/news/story/en/item/350761/icode/
http://www.fao.org/partnerships/private-sector/news/news-article/en/c/327686/
http://www.fao.org/partnerships/private-sector/news/news-article/en/c/327686/


 

 

EMPOWER WOMEN 

 

Ensuring women enjoy the same employment opportunities as men is a crucial step in lifting vulnerable 

communities out of poverty. By doing so, you can help families achieve financial stability and an income 

stream that isn’t dependent on a male family member’s ability to work. 

 

PARTNER WITH ACADEMIA 

 

Academia are incubators of knowledge and innovation that can be channelled towards efforts to achieve 

Zero Hunger. They are home to the world’s future change makers. Academia have a responsibility to use 

their knowledge to reconnect youth and students with food and what it stands for, ultimately promoting 

a sustainable way of life. Strategic partnerships with academia and research institutions can generate 

significant and relevant information to assist businesses in addressing the challenges posed by hunger 

and malnutrition.  

 

BE RESOURCE-EFFICIENT 

 

Curbing water and energy consumption in your company helps safeguard the environment, shows 

respect for the natural resources needed to produce our food and cuts running costs. Reducing the 

temperature in heated office spaces by just 1 degree, for example, can cut energy bills by up to 8% each 

year.  

 

MAGNIFY THE #ZEROHUNGER MESSAGE 

 

Media companies, or any business with a communication network, can leverage their reach to educate 

the public about a Zero Hunger lifestyle, while helping raise awareness about issues related to hunger 

and malnutrition, following the example of Thomson Reuters and others media giants. 

 

CHAMPION FOOD SAFETY 

 

Food businesses and manufacturers must strive to achieve better food safety and quality along the food 

chains, especially in developing countries. Global food companies like Mars are already promoting 

international standards to ensure safer, healthier food. 

 

ESTABLISH ZERO HUNGER PARTNERSHIPS 

 

The depth and ambition of Zero Hunger call for a coordinated effort of the private, civil and public 

sectors. No single entity can achieve global food security on its own.  Businesses can reach out to other 

partners to share knowledge and resources, develop innovative strategies and discover new 

opportunities.  

 

 

 

http://www.trust.org/
http://www.fao.org/news/story/en/item/338562/icode/


 

 

REACH OUT TO FAO 

 

Join the leading global businesses who have partnered with us to develop technologies, share their 

expertise, provide help and assistance aimed at creating a world without hunger, for present and future 

generations. Find out more here. 

 

STAY UP TO DATE WITH #ZEROHUNGER 

 

To find the latest news on #ZeroHunger visit the FAO website, or follow us on Facebook, Instagram and 

Twitter. 

 

 

http://www.fao.org/partnerships/private-sector/en/
http://www.fao.org/
https://www.facebook.com/UNFAO
https://www.instagram.com/unfao/
https://twitter.com/FAO

