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Shrimp sector under stress
The shrimp sector, in particu-
lar, is suffering from the global 
economic crisis.  Consumers 
in all major shrimp importing 
countries have seen their pur-

chasing power decrease substantially and prefer to turn 
to less expensive food items.                         p. 1

Lower raw material prices help tuna canners
2008 was characterized by low 
supply to the world tuna mar-
ket, but at very much reduced 
price levels. At present, frozen 
skipjack sells for US$ 1 100/

tonne in Bangkok, which is about US$ 500/tonne below 
the last year’s price. However, in Dec. 2008, the price 
had slipped below the US$ 900/tonne mark.          p. 9

Lower prices of cod reported
The market continues to be 
well supplied and prices are 
declining. The decision of the 
Icelandic government to open 

up additional quota for the country’s cod fi sheries has 
created a downward spiral for prices.                  p. 15

Demand for cephalopod products tends down-
ward

The economic slowdown 
started to be felt in the closing 
months of last year and in the 
opening months of this year. 

Producing countries are likely to reduce production, in 
order to keep prices at acceptable levels.            p. 19

Fishmeal production down
In 2008, the fi shmeal produc-
tion in the fi ve world’s major 
exporting countries declined 
somewhat. A total of 2.6 mil-
lion tonnes were recorded, 

about 100 000 tonnes less than in 2007.               p. 22

Depressed demand for fi sh oil
Fish oil production started off 
very low in 2009. However this 
year is even lower the normal. 
In contrast, prices are also low, 
after the peak reached in April 
2008. Demand is very slow, in re-

action to the overall economic crisis.                  p. 24 
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Tilapia production worldwide continues to 
grow

The global fi nancial crisis has 
reduced demand for tilapia, 
and other Chinese export spe-
cies, causing their domestic 
market prices to fall. How-
ever, it is likely that demand 

will revive soon, as lower priced seafood products are 
expected to sell well in coming months.              p. 25

Vietnamese pangasius still in a bonanza 
phase...

Viet Nam exported 640 000 
tonnes of Pangasius in the 
2008, at a value of USD 1.45 
billion. Compared with 2007, 
Pangasius exports increased 

by 48% in value and 66% in quantity over the same peri-
od of 2007.                                                         p. 27

European seabass and gilt head seabream - 
Oversupply and lower prices

The large rise in supply of 
bream in 2008 from Greece 
and Turkey, the two major 
producing countries, had a 

signifi cant downward effect on prices. On the other 
hand, bass prices held up well although the general 
weakening of demand is now causing lower prices for 
both species.                                                      p. 29

Supply crisis looming for Atlantic salmon?
World salmon markets are 
dominated by concerns about 
the supply situation in Chile 
and its impact on the overall 

supply of Atlantic salmon. Whereas other economic sec-
tors may be more affected by the general economic cri-
sis and the weakening of consumer demand, the main 
uncertainty in the salmon markets is related to supply 
with recurrent disease problems in Chile.            p. 32

Mixed fortunes for small pelagics
Global herring and mack-
erel markets appear to 
have experienced mixed 
fortunes during the past 

year, affected by fl uctuating currencies, drops in 
landing quota refl ected in unit value, and a ma-
jor market (Russia) imposing a temporary ban on 
imports.                                                              p. 38
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Shrimp sector under stress

The shrimp sector, in particular, is suffering from the global economic crisis.  Demand 
is decreasing on all major shrimp import markets.  Consumers in all major shrimp im-
porting countries have seen their purchasing power decrease substantially and prefer 
to turn to less expensive food items. Annual fi gures for 2008 indicate that shrimp im-
ports decreased by 5% in Japan, by 7% in Spain, by 2% in France and by 8% in the UK 
compared to 2007, whereas US imports recovered somewhat (+1% on 2007 fi gures). 
Prices remain at a low level on all major markets.

SHRIMP

Economic downturn in Japan

The continued economic downturn in Japan has af-
fected consumer confi dence even before the most im-
portant festival celebrations in April/May. Taking into 
account the retail price in supermarkets and falling dis-
posable income, the majority of Japanese consumers 
consider shrimp as a high priced seafood. Hence the re-
tail trade does not want to risk raising prices, as it was 
able to do in previous years. The ‘Young Japanese moving 
away from seafood to meat’ syndrome is another phe-
nomenon affecting seafood consumption in the country. 
This year’s winter demand for head-on shrimp by house-
holds was low; seafood-nabe, the once popular dish for 
dinner at home during winter was largely replaced with 
pork or chicken nabe.  

During March, prices of black tiger shrimp improved 
marginally in wholesale trading, irrespective of origin, 
as intermediary users prepare for the Spring festival. 
However, considering the general economic health of the 
country, the market is sensitive to price rather than to 
product origin. For shell-on white vannamei, good sales 
have been observed in March as domestic stocks were 

Wholesale prices
Shrimp*: Japan

Source: INFOFISH Trade News; GLOBEFISH AN 10226
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* Black tiger, headless, shell-on, origin: Indonesia

absorbed as incoming cargoes in January and February 
were reported to be lower than last year. Thai products 
remain the favourite but costly to many, hence some are 
replenished with Malaysian products. The price increase 
for vannamei in bulk trading is higher than the black tiger 
shrimp - mostly due to short supply. 

Linked with the high price factor, demand for head-
on black tiger shrimp is much better compared with 
on-board-frozen wild shrimp. Wholesale prices have in-
creased for the former but declined for sea-caught shrimp 
due to lack of actual demand.

The devaluation of many Asian currencies against 
the USD encouraged solid deals for headless shell-on 
black tiger shrimp with Kolkata (India) and Indonesian 
packers during mid March. Offer prices continue to be 
below USD 9.00/kg, CFR Japan for 16/20 counts Indian 
products as the USD/INR exchange rate was quoted at 
1 USD=Rs 51. The comparative prices of Vietnamese and 
Indonesian origins are USD 10.00 and USD 9.30/kg respec-
tively. Vannamei is in short supply throughout South East 
Asia and prices are rising.  

Very weak Japanese shrimp market

Japanese imports of shrimp in 2008 showed a 5% de-
cline compared with 2007, although the yen remained 
strong throughout the year confi rming the weak trend in 
the Japanese shrimp market.

The 2008 import data highlighted the gradual con-
traction in the Japanese shrimp market over the years. 
Since 2004, imports of raw frozen shrimp did not in-
crease. With the exception of cooked shrimp, imports of 
value-added shrimp also fell during the last two years. 
Considering the economic forecast for 2009, the market 
may follow a similar trend during the coming months. 

Since mid January, raw material prices have started 
to move up and supply shortage is prominent throughout 
Asia. When international market prices dropped drasti-
cally during November-December 2008, many farmers 
opted for full harvests. In India, packers are having dif-
fi culties getting supplies of smaller sizes (26/30 through 
71/90) of black tiger shrimp, which are currently sought 
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by most of the markets. Supplies are relatively better in 
Indonesia but most of the harvests consisted of large siz-
es for which the inventories in Japan are overladen and 
demand is very limited. Raw material shortage persists 
throughout the region and prices are moving up without 
much support from the markets. This situation does not 
give much encouragement to shrimp farmers who should 
start preparing their ponds for the new season in April/
May.    

Supply shortage will be more apparent from now un-
til April. If prices do not improve in the international mar-
ket, many will move away from shrimp farming, whether 
it is black tiger or vannamei. In Thailand, there has al-
ready been a move to convert vannamei shrimp ponds to 
tilapia farms. In Myanmar, a major supplier of black tiger 
shrimp to Japan, farmers are giving up shrimp aquacul-
ture and moving to farm soft–shell crabs using the same 
ponds. Last year supplies of shrimp from Myanmar to the 
Japanese market declined compared with 2007.   

US economy worsened by late 2008, and re-
covery is not forecast until late 2009, affect-
ing consumers’ income and habits

The US economy has spiralled into what many ana-
lysts see as the worst recession and fi nancial crisis since 
the Great Depression that begun with the crash of 1929. 
During the last quarter of 2008, the economy contracted 
more than was forecast. The outlook for the short term 
is that recovery should not be expected until late 2009 

or the beginning of 2010, as the beginning of 2009 the 
economy showed further deterioration. Layoffs and wage 
freezing have made an increase in the disposable income 
of households unlikely in the short term. This gloomy 
outlook has had an immediate effect on household and 
business spending, which added further impetus to the 
recession, although, according to the Federal Reserve, 
consumer spending showed a slight improvement in some 
districts, particularly in comparison with the very low 
level of expenditure registered during the holiday sea-
son. The food sector is one of the few that has not shown 
such a strong deterioration. The economic downturn has 
negatively affected some of the most signifi cant areas 
of seafood consumption, such as tourism and the restau-
rant business, with considerable drops in sales. One of 
the strategies adopted by households is the reduction of 
casual dining in restaurants, preferring to eat more at 
home. The Consumer Confi dence Index, prepared by The 
Conference Board based on a survey on 5 000 households, 
showed another all-time low. The index was fi rst calcu-
lated on 1967, and in February 2009 fell to its historical 
minimum. This fall in consumer confi dence was accom-
panied by a reduction in the Present situation index as 
well as a decrease in the Expectations Index. Therefore, 
consumers consider not only that the actual situation has 
worsened, but also that they should not expect any sig-
nifi cant improvement in the short term. 

Wholesale prices
Shrimp*: USA, Japan

Source: INFOFISH Trade News; GLOBEFISH AN 10205, 10206

* Frozen, headless, shell-on, 16-20  count

The economic environment has changed consumer 
habits and confi dence, as mentioned in previous issues 
of the Globefi sh Seafood Highlights. According to a re-
port prepared by Nielsen, consumers are reducing the 
frequency of their shopping trips, as well as turning to 
store brands, as a strategy to increase the purchasing 

Imports
Shrimp (frozen raw):  Japan

2003 2004 2005 2006 2007 2008

(1000  tonnes)
Viet Nam 47.6 55.5 54.6 51.1 40.0 42.2

Indonesia 52.4 48.6 45.6 43.7 37.1 37.4

Thailand 16.8 17.2 18.4 20.1 26.4 24.9

India 28.2 31.6 26.3 28.5 27.0 24.0

China 20.3 22.6 24.1 22.8 24.0 16.8

Russia 8.6 8.9 10.4 9.5 8.9 7.8

Canada 8.9 8.5 8.1 8.7 7.6 7.7

Myanmar na na na na 8.0 6.8

Greenland 9.2 7.7 7.5 6.8 5.4 5.6

Malaysia 3.3 3.2 3.1 3.1 4.2 4.5

Philippines 6.4 6.3 6.2 5.3 4.3 3.5

Bangladesh na na na na 2.6 3.1

Argentina 3.7 2.4 0.6 3.4 1.9 2.6

Australia 3.0 3.6 3.6 3.2 1.9 2.3

Others 24.8 25.3 23.9 23.8 18.6 7.4

Total 233.2 241.4 232.4 230.0 207.3 196.6
Source:  GLOBEFISH AN 10127, *) included under others
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power of their income. Also, there has been an increase 
of sales in supercenters, which showed a minor growth in 
unit sales. Seafood has not remained exempt from these 
changes. A report of shrimp sales from The Perishables 
Group shows that retailers are reducing their promotions 
for high-value seafood products like shrimp, and conse-
quently, sales showed a reduction in terms of volume 
and value, at the end of 2008. Shrimp sales are highly 
sensitive to promotions, and sales during the Christmas 
holidays were rather disappointing, in line with the gen-
eral trends previously mentioned. However, this lack of 
demand has eased the pressure on prices, as supply re-
mains suffi cient; therefore, prices might give some space 
to encourage consumption in the short term. Consumers 
have shown themselves responsive to price, and look for 
products that give a good value for money. 

New antidumping duties and no more bonding 
requirements

The US Department of Commerce (DOC) published 
the new preliminary decisions on antidumping duties for 
Ecuador, India, Thailand, Viet Nam and China, resulting 
from the third administrative review. For these countries, 
the review considered sales to the US market between 1 
February 2007 and 31 January 2008, except Ecuador, for 
which the period considered was 1 February 2007 to 14 
August 2007. This is because the US Trade Representative 
revoked the antidumping duty order on Ecuador effective 
15 August 2007. The results of the review recommended a 
reduction in antidumping duties on Indian products from 
110 companies, from a previous 1.69%, to a 0.79% aver-
age, decreasing to 0.39% for one of the reviewed compa-
nies. As for Viet Nam, the review set duties that range 
between 1.66% for one economic group of producers, to 
9.84% for another group, while the rate that will be ap-
plied to the companies that were not studied was set at 
25.76%. In the case of Thailand, the two analyzed com-
panies had their margins set at 4.25% and 4.64%, while 
the remaining 134 exporters will be given a 4.51% duty. 
It is also worth noting that some of these companies will 
not be required to make a cash deposit as a result of the 
resolution of the WTO panel. Regarding Chinese exports, 
two companies were examined, and their duty was set at 
26.30%, while the remaining 480 Chinese exporters listed 
in this review will have a 112.81% margin, the highest 
tariff among the countries affected by antidumping du-
ties on shrimp. In the case of Ecuador, the rate was set on 
2% and 2.2% for the two examined companies, and 2.09% 
for the remaining 79. The DOC compares the price of the 
exported product in the US market with the price of the 
same product (or similar) in the domestic market or, in 
case sales to domestic consumers are not signifi cant, the 
largest third country market for similar products is con-
sidered.

The other matter of confl ict for shrimp exporters to 
the US is the bonding requirement. Late in 2008, the US 
Customs and Border Protection (CBP) gave notice that it 

would no longer require the bonding for shrimp imports, 
after receiving comments on the proposal, and once the 
fi nal resolution had been published in the Federal Regis-
ter. This policy change was brought about by the resolu-
tion of the WTO Appellate Body, which stated that the 
Enhanced Bonding Requirement practice violated WTO 
rules. The fi nal resolution of CBP will be effective after 
comments are received.

Despite the economic turmoil, shrimp imports 
showed a slight increase during 2008

US shrimp imports totalled 564 000 tonnes worth 
USD 4 093 million, which represents a 1.3% and 4.8% in-
crease in terms of volume and value respectively, com-
pared with the 557 000 tonnes worth USD 3 904 million in 
2007. Consequently, the unit value of imports grew 4%. 
This positive trend was shown in almost all the main im-
port categories, except other frozen preparations and 15 
or less count of headless shell-on frozen, which showed 
lower trade both in volume and value.

Headless shell-on shrimp accounted for 43% of total 
imports of shrimp, both in volume and value, followed by 
peeled frozen shrimp, with a 33% share in both indices. 

Imports
Shrimp: USA

Product
2007 2008

tonnes 1000 U$D tonnes 1000 U$D

Breaded frozen 36491.2 183623.0 37868.5 192140.4

Other froz. prep. 99933.9 702675.5 90533.1 696577.1

Other preparations 1224.8 6613.4 1251.4 6354.3

Peeled frozen 178592.0 1328203.4 183691.3 1364479.9

Frozen shell-on 235981.0 1643063.2 244491.6 1780174.8

 < 15 24711.6 314060.6 22793.5 285141.3

 15/20 20409.7 200532.7 21535.7 220273.0

 21/25 28446.9 237480.2 30217.2 260927.7

 26/30 32975.3 230358.1 34413.3 245527.8

 31/40 42751.7 251583.4 42477.0 264408.1

 41/50 29140.6 147668.2 31460.6 181049.7

 51/60 31046.8 152079.8 31740.9 173516.5

 61/70 14459.1 61975.0 17965.6 93126.6

 > 70 12039.3 47325.4 11887.9 56203.9

Other 4712.8 40148.1 6404.1 53009.8

Total general 556935.6 3904326.5 564240.0 4092736.2
Source: NMFS
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70% of the total supply of headless shell-on frozen shrimp 
originated in four countries, Thailand (24%), Ecuador 
(18%), Indonesia (15%), and Mexico (13.5%). This last na-
tion was placed as top supplier of 16/20 and 21/25 sizes, 
and the unit price of Mexican products of these counts 
increased markedly (+15% and +13%). One of the reasons 
behind the good results of Mexican exports was prob-
ably due to the larger sizes obtained last year’s season 
of farmed shrimp, which allowed retailers and restau-
rants to offer those products as jumbo and extra-jumbo 
shrimp, according to the reports of wholesalers. Imports 
of peeled frozen shrimp were mainly from the Asian 
countries. Thailand was the main supplier but lost share, 
while sales from Indonesia, Malaysia, Viet Nam and China 
had all two digit growth rates both in volume and value.

It is interesting to note the trends in breaded frozen 
products. China showed a negative variation in sales to 
the USA (-18% both in volume and value). Sales from Chi-
na have had several setbacks. After having problems with 
the FDA in 2007, the US government agency opened of-
fi ces in China, which eased purchases from this country. 
In 2008, the fi nding of melamine in milk caused a world-
wide scandal and increased the suspicion of Chinese food 
products. Thailand again managed to increase participa-
tion in this value-added product market niche; therefore 
sales of Thai breaded frozen shrimp grew 53% in terms of 
volume and 34% in value. Thailand accounted for 20% of 
total supply of breaded frozen shrimp and was the main 
country responsible for the growth of imports of this cat-
egory. It is also worth noting that breaded frozen shrimp 
was excluded from the third administrative review of the 
DOC previously mentioned.

Thailand remains the main supplier of shrimp to the 
US accounting for 34% of total imported volume (32% in 
terms of value). However, purchases from this country 
fell in volume (-3%), although in terms of value they grew 
4%, with a 7% increase in unit value. Viet Nam and Indo-
nesia showed a very good performance on sales of shrimp 
to the US (+42% and +22% respectively in terms of vol-
ume), while China showed a minor reduction (-1%). Re-
garding the top fi ve exporters to the US, four of them are 
Asian nations. Asian suppliers dominate the market for 
value-added products, and their exports are more diver-
sifi ed, while the main Latin American exporters, Ecuador 
and Mexico, concentrate their trade in headless shell-on 
frozen products. This category accounts for 78,5% of Ec-
uadorian sales, and 95% of Mexican exports to the US.

Imports
Shrimp:  USA

2003 2004 2005 2006 2007 2008

(1000  tonnes)

Thailand 133.2 132.1 160.9 193.7 188.3 182.4

Indonesia 21.7 47.0 52.6 58.7 59.1 84.0

Ecuador 34.0 37.5 49.6 59.4 59.1 56.3

Viet Nam 57.4 37.1 42.9 37.1 39.3 47.9

China 81.0 66.0 45.2 68.2 48.4 47.8

Mexico 25.5 29.0 28.1 35.4 40.6 34.5

Malaysia 1.3 12.7 17.2 20.3 22.8 30.1

India 45.5 41.0 35.7 27.3 20.8 15.2

Bangladesh 8.1 17.4 15.8 19.4 14.9 13.7

Guyana 11.4 8.4 8.6 7.8 8.9 9.1

Peru 1.5 2.9 4.5 5.3 7.2 7.5

Venezuela 10.0 16.3 11.4 9.9 10.8 7.1

Honduras 9.7 11.0 10.5 9.3 7.3 5.7

Canada 6.5 8.2 7.7 7.1 6.0 5.0

Others 57.7 51.0 38.1 31.4 23.4 17.9

Total       504.5 517.6 528.8 590.3 556.9 564.2
Source:  NMFS; GLOBEFISH  AN 10129

Global economic downturn is changing shrimp 
market

The global crisis has limited the availability of 
credit, and access to credit facilities has become more 
expensive. In a climate of uncertainty about the future 
behaviour of the market, these trends increase the costs 
of building stocks. Therefore, purchases are mainly 
to recompose the supply. On the other hand, the Thai 
Shrimp Association announced at the end of 2008 that it 
would reduce production by 20% in order to adjust supply 
to lower demand. This should result in a lower supply 
of shrimp, which in turn should help maintain higher 
prices. 

Consumers are becoming more price sensitive, 
which implies that the value-chain will have to look for 
ways to reduce their costs in order to avoid a price in-
crease. Farmed shrimp has led to a reduction in the over-
all prices of shrimp. This opens a way for distributors to 
market shrimp as an affordable yet luxurious product. 
Prices of shrimp during 2008 did not have signifi cant ups 
and downs. On the contrary, they remained fairly stable, 
peaking in August for white aquacultured shrimp, and by 
the end of the year, except for some particular products, 
prices were near or below the level registered at the be-
ginning of 2008. 

SHRIMP NEWS

FAO PUBLICATION: THE GLOBAL STUDY OF SHRIMP FISHERIES

A recently published FAO Fisheries Technical Paper presents the 
results of a global study on the development and present sta-
tus of shrimp fi sheries, with a focus on direct and indirect so-
cial, economic and environmental impacts. The Global Study of 
Shrimp Fisheries, now available online: ftp://ftp.fao.org/do-
crep/fao/011/i0300e/i0300e.pdf reviews the current situation, 
problems and issues, as well as the solutions found and the trade-
offs made. Important topics related to shrimp fi sheries are ex-
amined in ten countries representative of geographic regions, 
together with their various signifi cant shrimp fi shing conditions.   
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Another opportunity has arisen in the prepared 
meals segment, as consumers are cutting back on restau-
rant meals and increasing cooking at home. This new turn 
in retail consumption could be observed at the Boston 
Seafood Show, were there was an increase in value added 
seafood products on offer for retail sales. This was one of 
the main trends observed at the Show. Another signifi cant 
observation is that many operators focus not on current 
problems, but on the changes needed to overcome them, 
and the many opportunities for change and innovation 
that are opening up.

The European market for shrimp is weak

The European market for shrimp continues to be 
weak with both demand and prices remaining low. The 
retail chain segment has reduced its orders signifi cantly 
and stocks are said to be piling up as a result of con-
sumers’ lessening purchase power and reluctance to buy 
comparatively expensive products.  Demand is decreas-
ing on all major shrimp import markets. Import annual 
fi gures for 2008 indicate that shrimp imports decreased 
by 7% in Spain, by 2% in France and by 8% in the United 
Kingdom and by 1% in Germany compared with 2007. In 
general, demand decreased more particularly for expen-
sive shrimp products, such as processed products, chilled 
products or value-added products but that was not al-
ways the case, depending on the market and on the pe-
riod, with fairly good end-of-year consumption.

Argentina, Ecuador and China share the lead 
on the Spanish market

Compared with 2007 fi gures, 2008 annual Span-
ish shrimp imports lost 7% in volume and 3% in value. 
The decline in imports is not consistent across all prod-
ucts but differs according type. In 2008, 94% of total 
Spanish shrimp imports were warmwater frozen whole 
products. In this category, the decrease was 6%, while 
chilled products decreased by 26%, coldwater frozen 
products by 19%, whereas processed products registered 
a remarkable 23% increase.

During the last quarter of 2008, when the economic 
crisis started to have a serious impact on European mar-
kets, Spanish shrimp imports remained fairly good with 
56 000 tonnes, corresponding to only a 1% decrease in 
volume on 2007 fi gures and to an 11% increase in value. In 
October-December 2008, coldwater frozen whole imports 
increased by 8% on the Spanish market but decreased 
noticeably in value and entered the Spanish market at 
an average unit value of EUR 6.18/kg against EUR 7.48/
kg during the same period last year. Warmwater frozen 
whole products recorded the opposite trend, with an av-
erage unit value of EUR 5.33/kg against EUR 4.73/kg in 
2007.

Argentina, Ecuador and China shared the majority 
of shrimp exports to the Spanish market with 17% market 
shares respectively. Although these three countries to-
day have an equal position on the Spanish market, their 
historical background is quite different. Argentina regis-
tered ups and downs on the Spanish market depending 
on the availability of Pleoticus muelleri and, in 2008, de-
spite a diffi cult start, landings were quite good (around 
47 000 tonnes). Ecuador constantly increased its market 
share over the years since 2002 with an average growth 
rate around 25% a year, and between 2007 and 2008, reg-
istered a further 30% increase on the Spanish market. Up 
to 2004, China was almost absent from the Spanish mar-
ket and it is only from 2005 onwards that China started to 
export around 27 000 tonnes a year to Spain.

Strong imports by France notwithstanding the 
economic crisis

French shrimp imports in 2008 for all categories com-
bined were 2% lower compared to 2007 fi gures but were 
nonetheless very good compared with previous years. In 
terms of value, imports were stable.

The 2008 decrease in volumes – compared with out-
standing results in 2007 - affected all categories. How-
ever, while frozen whole imports decreased by only 1%, 
higher-priced products such as fresh (-6%) and processed 
( 8%) products experienced a more drastic drop, which is 
not surprising in a period of economic slow down. During 
the last quarter of 2008, with the effect of the economic 
crisis, the decrease in shrimp demand was more percep-

Imports
Shrimp:  Spain

2003 2004 2005 2006 2007 2008
(1000  tonnes)

Argentina 29.1 20.7 5.3 24.9 34.0 28.5

Ecuador 7.2 10.0 15.6 19.5 21.5 27.9

China 1.0 2.7 26.5 28.8 28.0 27.1

Colombia 7.5 7.0 9.6 8.8 7.9 7.9

Morocco 7.5 5.9 6.5 5.3 6.7 6.4

Nicaragua 1.3 2.0 3.2 4.0 6.6 5.8

Thailand 0.1 0.1 0.5 1.2 1.7 5.7

Belgium 2.6 3.0 2.8 4.4 3.6 4.6

Honduras 4.1 4.9 5.3 6.9 7.5 4.1

Mozambique 4.1 3.7 4.8 4.6 5.7 4.0

Netherlands 4.8 4.8 5.4 5.0 5.0 4.0

Venezuela 2.0 4.1 4.6 5.8 3.9 4.0

France 3.2 2.8 3.3 2.2 5.5 3.2

Others 58.6 62.5 53.4 55.4 45.5 33.6

Total 143.3 145.0 155.9 179.5 178.8 166.8
Source:  GLOBEFISH AN 010150
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tible on the French market and imports decreased by 5% 
on the previous year fi gures. However, surprisingly, some 
shrimp products, and more particularly most expensive 
products, recorded very good import fi gures at the end 
of 2008 (processed products +5%, chilled products +28%), 
showing that despite diffi cult times, French consumers 
did not relinquish costly end-of-year food expenditures. 

In 2008, the origin of products imported by France 
changed somewhat compared to previous years. Ecuador 
increased the volume of its exports by 23% (20 000 tonnes) 
and continued to dominate the market. Indeed, out of 
the total 105 300 tonnes of shrimp imported by France, 
almost 20% was of Ecuadorian origin. India and Thailand 

Imports
Shrimp:  France

2004 2005 2006 2007 2008
(1000  tonnes)

Shell-on coldwater
Netherlands 2.7 2.8 2.6 2.6 2.6

Denmark 2.1 2.2 2.3 1.9 1.5

Others 2.8 1.5 1.3 1.1 1.3

Total 7.6 6.5 6.2 5.6 5.4
Shell-on warmwater 
Ecuador 7.1 9.1 12.3 15.8 19.5

Madagascar 11.7 10.3 9.6 9.4 9.3

India 4.0 4.8 7.6 7.9 8.8

Brazil 24.1 22.5 17.6 13.4 7.7

Colombia 2.8 2.2 2.4 3.7 4.6

Indonesia 4.9 6.7 5.7 4.3 4.2

Venezuela 1.6 0.6 1.7 3.6 3.7

Thailand 0.2 1.8 1.6 2.0 3.7

Vietnam 2.1 3.5 3.7 2.8 3.5

Bangladesh 0.9 1.0 1.1 1.4 3.1

Belgium 0.9 0.9 1.5 1.3 2.6

Guatemala 0.5 0.2 3.4 1.8 1.9

Malaysia 3.4 3.3 3.4 3.3 1.5

Others 17.4 14.2 13.6 17.5 13.2

Total 81.6 81.1 85.2 88.2 87.3
Cooked & peeled
Netherlands 2.1 2.6 2.7 2.5 2.6

Belgium 2.1 2.7 2.8 2.5 2.2

Thailand 1.4 1.4 1.5 2.3 2.0

Vietnam 0.8 0.8 1.0 1.4 1.3

India 0.3 0.4 0.8 1.3 1.3

Denmark 1.3 1.7 1.9 1.3 0.9

Others 4.3 3.9 2.9 2.4 2.3

Total 12.3 13.5 13.6 13.7 12.6
GRAND TOTAL 101.5 101.1 105.0 107.5 105.3
Source: GLOBEFISH

encountered more diffi culties in exporting to the USA, 
thus in 2008 increased their market share in the French 
market, respectively by 11% and 19%. Consequently, In-
dia became the second largest supplier to France in 2008 
with a 10% market share of total imports.  Madagascar 
with its high-value products continued to have the fa-
vour of French consumers thanks to the certifi cation of 
its high-quality product but also to a decreased unit value 
of EUR 8.39/kg against EUR 9.20/kg last year. Brazil saw 
its exports to France drop drastically by 43% as a result of 
a production collapse and various economic factors.

Shrimp becomes less affordable to UK con-
sumers

Repercussions of the economic crisis are particularly 
strong in the UK food sector. The economic recession is 
driving consumers away from expensive products, includ-
ing shrimp, and from restaurants where shrimp is mainly 
consumed. People have changed their habits to adapt 
to lower purchasing power and consequently fast food 
outlets, and particularly the traditional fi sh and chips 
takeaways, have seen their sales increase signifi cantly. 
Another striking example of new responses in the UK to 
address the crisis is the tremendous success, beginning 
last September, of a shop online selling short-dated and 
out-of-date food and drink at highly discounted prices; 
a practice which is legal although questionable. In this 
context, it is not surprising that demand for shrimp, con-
sidered a “luxury” food item, has decreased substantially 
recently. Moreover, mainly due to the depreciation of the 
British Pound, the average unit value for all shrimp cate-
gories increased signifi cantly from the end of last year, as 
well as prices in the retail sector, making shrimp less af-
fordable to many UK consumers. The average unit value 
for shrimp on the UK market in 2008 was as high as GBP 
4.18/kg against GBP 3.72/kg in 2007, while frozen whole 
coldwater products recorded an even greater increase of 
0.85 cents/kg.

UK annual import fi gures indicate that in 2008 UK to-
tal shrimp imports decreased by 8% in volume and by 3% 
in value. All categories were affected by the drop and in 
particular, the frozen sector decreased by 9%, the chilled 
sector by 17% and the prepared and preserved sector by 
8%. The proportion of coldwater shrimp imported by UK 
continued to decrease in 2008. With only 32 700 tonnes 
imported, the major market for coldwater shrimp in Eu-
rope shrank somewhat and lost 11% on 2007 fi gures and 
20% on 2006 fi gures. 

Taking into account imports of the last quarter of 
2008 only, in order to observe the impact of the economic 
crisis, it is interesting to note that UK shrimp imports 
amounted to 22 800 tonnes, corresponding to an 11% de-
crease compared to the same period in 2007. However, 
due to the local currency devaluation, in terms of value 
UK imports registered a 9% increase on 2007 fi gures. Ac-
tually, with almost 106 million pounds, the value of im-
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ports for the last quarter has not been as high during the 
past fi ve years, with products entering the UK market at 
an average unit value as much as GBP 4.65/kg (against 
GBP 3.80/kg last year). This trend is particularly true 
for prepared and preserved products imports (decreas-
ing by 13% in volume and increasing by 8% in value) and 
for frozen products imports (decreasing by 9% in volume 
and increasing by 11% in value) whereas chilled product 
imports collapsed. 

Imports
Shrimp:  UK

2004 2005 2006 2007 2008
(1000 tonnes)

Shell-on Coldwater
Denmark 2.0 2.6 2.8 2.4 2.2

Belgium * * 0.1 0.7 0.4

Others 2.4 1.3 1.4 1.3 1.5

Total 4.4 3.9 4.6 4.8 4.1

Shell-on Warmwater 
India 10.8 10.8 11.3 10.5 7.6

Indonesia 4.8 6.1 5.2 6.3 5.9

Thailand 0.4 0.6 1.2 4.1 4.8

Bangladesh 8.2 9.0 6.2 5.7 4.6

Viet Nam * * * * 2.4

Ecuador 3.0 2.6 3.3 3.3 2.0

Honduras * * 1.2 1.3 1.7

Denmark * * * 1.0 1.1

Belgium * * * 0.4 1.0

China 0.1 0.8 1.2 1.1 1.0

France 0.9 1.1 1.0 1.0 0.9

Others 9.9 8.4 7.4 5.4 2.5

Total 38.1 39.4 38.0 38.7 35.5
Cooked & Peeled
Iceland 20.8 17.7 16.9 15.3 13.4

Denmark 4.9 5.4 6.6 6.9 6.3

Thailand 2.1 2.6 3.9 5.2 4.9

Norway 5.6 4.5 3.5 2.7 3.2

Indonesia 1.3 2.4 3.1 2.6 2.8

Canada 4.7 4.9 4.5 3.9 2.6

Viet Nam 0.9 1.5 1.5 1.2 1.3

Belgium * * * 0.2 0.8

Germany * * * 0.5 0.8

Honduras * * * 0.5 0.8

Columbia * * * 0.7 0.7

Malaysia 2.3 2.3 1.9 1.5 0.7

Others 8.7 5.3 4.7 4.7 2.3

Total 51.3 46.6 46.6 44.0 40.6
Grand Total 93.8 89.9 89.2 87.5 80.2
Source: GLOBEFISH  AN 010141

In 2008, Iceland kept its position of largest supplier 
to the UK (mainly cooked and peeled products) but saw 
its exports to this country decrease by a further 15% in 
2008 compared with the previous year. The second largest 
shrimp exporter to the UK, Thailand, experienced the 
opposite trend with regular increases of volumes exported 
to the UK over the past few years and a 5% increase in 
2008 compared to 2007. Thailand, having had diffi culties 
in exporting to the USA, found a niche in Europe and 
exported 9 800 tonnes to the UK in 2008. The expansion 
of Thai exports was recorded in the frozen whole sector 
(+17%), while C&P shrimp from this country decreased 
by 6%. Denmark also lost market share on the UK market 
with 9 600 tonnes against more than 10 000 tonnes in 
2007. India lost ground with a 26% drop but found a good 
substitute market for its products in France. By far the 
biggest increase in volumes sold to UK was recorded by 
Viet Nam (+65%). Norway increased its market share in 
the prepared and preserved coldwater shrimp sector 
thanks to an 18% increase in its total exports to the UK, 
while Canadian supplies collapsed in this sector ( 33%).

The German shrimp market is rather stable

The fact that Germany entered into recession during 
the third quarter of 2008, and registered a further 2.1% 
decrease of its GDP in the fourth quarter of 2008, did 
not have a drastic impact on its shrimp sector. German 
shrimp imports, which had developed steadily at a strong 
growth rate during the past few years, settled down in 
2008, decreasing only slightly (by 1% in volume and by 4% 
in value)

Imports
Shrimp:  Germany

2003 2004 2005 2006 2007 2008
(1000  tonnes)

Thailand 1.6 2.2 3.5 4.0 8.9 9.3

Viet Nam 1.0 1.5 3.3 4.0 5.7 8.1

India 3.0 3.7 4.2 5.3 6.4 5.7

Netherlands 2.5 3.0 3.6 4.1 5.7 3.9

Bangladesh 2.5 2.1 2.7 3.0 3.1 3.5

Denmark 2.1 1.8 2.1 1.5 2.6 2.7

Greenland na na na na 2.6 2.3

Belgium 2.7 2.5 2.5 2.8 2.6 2.0

Indonesia na na na na 2.1 2.0

Canada na na na na 0.1 1.7

UK 2.7 2.4 3.0 3.1 2.5 1.6

Others 8.9 10.8 10.2 12.1 11.4 5.6

Total 27.0 30.0 35.1 39.9 48.8 48.4
Source:  GLOBEFISH AN 010146
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are yet to procure their supplies for the Spring festival. 
Meanwhile, the devaluation of Asian currencies is work-
ing in favour of exports. Raw material prices continue 
to rise in producing countries amidst the low harvesting 
season and a conservative supply forecast for 2009.  

While the undertone of demand in the US shrimp 
market remains slow, a different situation has been no-
ticed for certain sizes of headless shrimp which are in 
limited supply. This is the case for 26/30 through 31/35 
white vannamei, where the market fi rmed up in Febru-
ary-March, following a forecast of short supply until the 
new harvests start (Spring season in the Northern Hemi-
sphere). On the supply side, the new harvest season for 
both black tiger and vannamei whites in Asian countries 
is expected to start in April. Some Asian domestic mar-
kets will be strong competitors of the US for price rea-
sons. The issue is that Asian currencies have fallen and 
the current US market cannot withstand paying higher 
prices. Meanwhile, new harvest outlooks, both for Asian 
and Latin American producing countries are focusing on 
sizes 31/35 through 51/60.  

In nearby all European countries, consumers have 
changed their habits to adapt to new economic con-
straints.  The trend which includes saving on restaurant 
visits and on expensive food items is expected to last 
for some time. All EU countries are predicting more dif-
fi cult times and worsening economic situation for all of 
2009, giving little likelihood that comparatively expen-
sive food items, such as shrimp, will register an increase 
in demand.  The period of Lent (40 days before Easter) 
is normally a good period for seafood consumption, par-
ticularly in Southern Europe where the Christian rituals 
are more closely observed. However, this year, demand 
seems to be below expectations. It appears, though, that 
European consumers are not ready to give up with festive 
food and that they are ready to pay higher prices oc-
casionally on high quality products, such as wild-caught casionally on high quality products, such as wild-caught 
products or organic products.

As in other European countries, the decrease in 
shrimp imports is mainly due to a reduction in fresh (-70% 
of imports, on 2007 fi gures) and processed (-5%) product 
demand. Lowered purchasing power and increased un-
certainty push consumers towards to less expensive prod-
ucts.  Total whole frozen shrimp imports were more or 
less stable and entered the German market at an average 
unit value of EUR 5.21/kg against EUR 6.60/kg for C&P 
products and EUR 9.93/kg for fresh products.

The warmwater shrimp market in Germany was 
dominated by Asian countries, which in 2008 saw their 
volumes to this market increase noticeably, with the 
exception of India, which experienced a 10% decrease. 
Coldwater shrimp products represented around 30% of 
total imports with Danish (2 700 tonnes) and Greenlandic 
(2 300 tonnes) products accounting for half of imports in 
this category. 

Outlook

In Japan, April/May is traditionally the high con-
sumption season for popular seafoods. The current ac-
tivities in domestic and international trading are basi-
cally associated with these festivities. However, this year 
consumer spending during the Spring festival is forecast 
to be lower - largely due to the negative GDP, rising un-
employment rate and record low merchandise exports 
(-49%) from Japan. The Japanese consumer market in 
general is affected by retrenchment of temporary work-
ers throughout Japan. This will reduce the number of 
shrimp consumers as it is not considered as an essential 
item in the food basket of many households. The situa-
tion is affecting sales at supermarkets and also in restau-
rants. As mentioned earlier, winter demand for animal 
protein among the younger generation moved towards 
pork and chicken. Imports in January were a record low. 
Local inventories are falling sharply, particularly for the 
medium counts black tiger and vannamei in general. This medium counts black tiger and vannamei in general. This 
has created brisk trading in the wholesale market as many has created brisk trading in the wholesale market as many 

Comparison  Comparison  

to 2007, in %to 2007, in %

Shrimp Volume Imported by EU-27, USA and Japan - January-December
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Lower raw material prices help tuna canners

2008 was characterized by low supply to the world tuna market, but at very much 
reduced price levels. At present, frozen skipjack sells for USD 1 100/tonne in Bang-
kok, which is about USD 500/tonne below the last year’s price. However, in December 
2008, the price had slipped below the USD 900/tonne mark. Similarly frozen yellowfi n 
is selling for USD 1 600/tonne, which compares to USD 2 200/tonne in March 2008. As 
a result of lower raw material prices, Thai canners were able to discount their canned 
tuna prices, very appropriate at this time of economic crisis. However, the main can-
ners also reported cuts in their net earnings in the last quarter of 2008, as a result of 
discounted canned tuna prices.

C&F Prices
Frozen Skipjack: Thailand and Africa

Source: GLOBEFISH AN 11112

TUNA

4.5-7 lbs:

Tuna catches likely to recover somewhat

The low supply situation from the western Indian 
Ocean may ease as the EU and Seychelles fi nally agreed 
on the fee (EUR 9 million) for fi shing in the EEZ (exclusive 
economic zone) of the Seychelles. Spanish and French 
purse seine boats operating in the Indian Ocean haul 
approximately 350 000 tonnes of tuna annually through 
Victoria, the capital of Seychelles. However, fi shing ves-
sels are afraid to catch tuna in the Indian Ocean due to 
the ongoing piracy problem off the coast of Somalia. As a 
result, tuna harvests in the Indian Ocean are noticeably 
lower. The waters outside of Somalia’s EEZ are one of 
the world’s richest sources of yellowfi n tuna. However, 
pirates attacked tuna vessels there at least three times 
in 2008, and ransomed one boat for over USD 1 million. 
Indian Ocean tuna catches fell by around 30% last year, 
with serious consequences for an industry dependant on 
a resource estimated to be worth as much as USD 6 bil-
lion. The Seychelles economy has been among the worst 
hit by the low catch because many foreign fi shing fl eets 
are based there. 

France and Spain, both with tuna fl eets in the Sey-
chelles, normally take in around two-thirds of the year’s 
catch between August and November, but in 2008 they 
caught only 50% of what they would usually catch. About 
40% of the Seychelles’ foreign earnings comes from tuna 
and tuna-related industries and the recent decline in 
catches has had a severe impact on the country’s econ-
omy. 

Less demand for tuna in Japan

The sashimi tuna market was disappointingly quiet 
during the Bonenkai or year-end celebration in Japan 
compared to the previous year. The annual bonus re-

Landings
Tuna*: Japan

2003 2004 2005 2006 2007 2008

(tonnes)

Bluefi n
  fresh 1 159 4 912 4 049 2 885 3 405 2 714

  frozen 2 615 1 796 1 370 1 610 932 1 011

Bigeye
  fresh 10 141 11 668 9 413 14 775 11 932 9 264

  frozen 22 309 23 067 22 337 20 767 19 963 20 361

Yellowfi n
  fresh 11 162 7 559 8 702 8 626 6 419 10 167

  frozen 32 711 29 564 30 585 32 180 9 845 9 038

Albacore
  fresh 25 020 32 949 20 214 26 820 48 718 31 321

  frozen 30 105 21 456 15 613 9 591 14 865 9 465

Skipjack
  fresh 89 733 58 905 95 455 78 965 72 883 76 045

  frozen 198 860 133 339 246 461 220 231 224 207 208 028

Total 423 815 325 215 454 199 416 450 413 169 377 414

Source:  MAFF, Japan; * including distant water catches
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ceived by many Japanese did not encourage consumer 
spending on sashimi tuna - the product falls in the high 
end of the market  group. Reportedly, media news and 
serious debates on television over the economic down-
turn caused tightening of purse strings thus cutting down 
consumer expenditure throughout the country. Subse-
quently the auction quantity at the Tsukiji market was 
signifi cantly lower throughout the December/January 
holiday season. During this period supermarkets also 
shifted to cheaper tuna products such as purse-seine 
caught yellowfi n, accommodating consumer choice. 

Last year, there was a 8.65% decline in Japan’s tuna 
landings comprising catches from the coastal waters of 
Japan and distant water fi shing operations. This trans-
lates into lower landings 36 000 tonnes in 2008 compared 
with 2007. Reduced fi shing operations, associated with 
lesser number of fi shing fl eet, high fuel price and re-
strictive fi shing for bluefi n and bigeye were behind the 
decline. Despite the lower catches, market prices for 
sashimi tuna did not improve much to compensate for 
the 30-35% rise in landing prices in Japan. Consumer de-
mand for sashimi tuna remains low; in some cases fi sh 
demand is moving more towards locally caught fresh tuna 
and other seasonal fi sh.  In the 2008 catch assortment, 
there were increases in the supplies of fresh yellowfi n 
and fresh skipjack, which were caught mainly in the Jap-
anese coastal waters  

Meanwhile news from Japan highlighted that the 
Japanese investors in bluefi n tuna farming operations in 
Mexico and Australia are concerned about the falling de-
mand and prices in the Japanese market. With high in-
vestment involved in tuna farming, this prolonged down-
ward market trend may reach a point where tuna farming 
would not be commercially viable.

Japanese fi shery imports posted negative growth for 
most of the fi shery product groups whether fresh, frozen, 
dried or prepared in 2008; tuna obviously had a major 
share in the decline. Overall imports of fresh and frozen 
tuna including loins were 246 000 tonnes and ¥ 212. 96 

Imports
Fresh/chilled tuna:  Japan

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Yellowfi n 27.9 24.1 21.4 19.0 16.9 15.5

Bigeye 18.5 18.9 16.8 15.8 14.5 15.0

Bluefi n 10.6 10.0 9.9 7.4 5.1 4.4

S. bluefi n 3.0 3.1 2.5 1.8 1.2 1.2

Albacore 0.4 0.4 0.2 0.3 0.3 0.3

Skipjack 0.1 0.1 0.0 0.0 0.1 0.0

Total 60.5 56.5 50.9 44.3 38.1 36.3
Source: National Statistics

billion last year; nearly 13 % of these were raw proc-
essed products such as loins, fi llets and meat. Compared 
to 2007, total tuna imports shrank by 17% in quantity and 
2.35% in value. With the exceptions of tuna loins, sup-
plies of imported tuna consistently declined every year 
since 2005. 

Imports
Frozen tuna:  Japan

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Yellowfi n 102.5 109.2 123.5 90.3 58.7 47.4

Bigeye 127.2 116.3 101.9 86.3 86.8 77.8

Skipjack 71.9 81.2 52 50.5 31.3 33.5

S. bluefi n 5.2 8.2 7.2 7.9 8.4 7.4

Albacore 2.8 6.5 6.1 6.2 6.0 8.0

N. Bluefi n 4.8 6.6 4.2 5.1 6.3 4.2

Total 314.3 328 295 246.3 197.5 178.3
Source: INFOFISH

From 2001 to 2008, air-fl own imports of whole/dressed 
sashimi grade tuna into the Japanese market dropped by 
47 % with lower supplies every year. Falling market de-
mand for sashimi tuna and reduced catches in the major 
fi shing grounds were responsible for this trend. An increas-
ing quantity of locally caught fresh tuna is also replacing 
imported tuna in the Japanese market. Supplies of bluefi n 
and yellowfi n dropped more during this period compared 
to bigeye tuna. The price sensitive market also goes for 
locally caught fresh tuna. Last year fresh/chilled tuna im-
ports declined by 4.4% or 1 670 tonnes compared to 2007. 

Japanese imports of frozen tuna were 178 300 
tonnes in 2008, a 10% decline from 2007. The decline was 

Coldstorage holdings
Tuna: Japan

Source: INFOFISH Trade News, GLOBEFISH AN 015000
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caused by lower imports of frozen bigeye and frozen yel-
lowfi n tuna. Since 2002 for both species Japanese imports 
have been halved. This decline is a combination of bleak 
demand and lower availability. 

On 30 January 2009 the Ministry of Fisheries, Ja-
pan, announced a further cut in the tuna fi shing fl eet for 
off shore and inshore fi shing for which the government 
will pay compensation to Japanese fi shermen through 
the government supported budget. This effort is part of 
the Japanese government’s plan to ensure conservation 
of global tuna resources. The impact on the local supply 
with regard to sashimi grade tuna is still to be seen, but 
further reductions in supplies are likely. 

Imports
Tuna pouches:  USA

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Thailand 16.1 19.2 19.7 18.6 16.5 19.3

Ecuador 21.3 10.9 13.6 15.6 10.8 13.5

Others 3.3 2.2 2.7 3.8 3.8 5.9

Total 40.7 32.3 36.0 38.0 31.1 38.7
Source:  NFMS: GLOBEFISH AN 11038

US tuna market stable

After years of reduced consumption due to mercu-
ry scares, the US tuna market, both canned and fresh, 
seems to have stabilized. Imports were generally on a par 
with the 2007 fi gures, while tuna pouch imports increased 
strongly in the course of 2008. Canned tuna prices tended 
downward in the second half of the year. 

Imports
Canned tuna (excl. pouches):  USA

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Thailand 79.9 71.8 77.4 74.3 66.1 64.7

Philippines 38.4 43.3 43.8 35.2 26.6 25.9

Indonesia 16.9 17.0 18.0 16.4 14.1 13.5

Ecuador 23.4 24.7 15.5 4.4 1.9 0.7

Others 8.9 12.0 14.3 22.2 25.3 27.8

Total 167.5 168.8 169.0 152.5 134.0 132.6
Source:  NFMS: GLOBEFISH AN 11032

Imports of canned tuna (and in pouch) into the USA 
in 2008 totalled 171 300 tonnes worth USD 661.4 million, 

a marginal decline (-0.2%) in quantity but up by 26% in 
value terms compared to the previous year. The increase 
in value was a refl ection of skyrocketing tuna raw mate-
rial prices in the global markets last year, especially in 
the fi rst half of the year. Imports of all categories, except 
for canned albacore in oil and lightmeat tuna in pouch, 
were lower last year in volume. It is interesting also to 
note that the imports of lightmeat tuna in pouch signifi -
cantly increased by 7.8% in quantity and 44.9% in value 
during the period under review. 

Imports
Fresh Tuna :  USA

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Albacore 1.1 1.0 0.7 0.9 0.9 0.7

Yellowfi n 15.3 15.6 17.1 17.8 18.0 15.9

Bigeye 7.3 6.8 5.0 4.9 5.6 5.5

Bluefi n 1.6 1.6 1.7 1.1 1.1 0.4

Skipjack 0.0 0.0 0.0 0.1 0.0 0.0

Others 0.0 1.4 1.0 0.4 0.1 0.2

Total  25.3  26.4  25.5  25.2  25.7 22.7
Source:  ITN

Imports
Tuna loins:  USA

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Thailand 9.6 8.2 8.7 12.5 7.8 14.9

Fiji 11.9 14.9 14.5 12.4 11.0 10.7

Trin & Tob 11.1 13.2 13.4 12.3 10.5 9.7

Ecuador 10.9 6.9 6.5 4.0 1.2 0.9

Others 0.3 0.8 3.6 9.9 13.3 9.0

Total 43.8 44.0 46.7 51.1 43.8 45.2
Source:  NFMS: GLOBEFISH AN 11056

Imports of tuna loins into the USA expanded in 
2008, with Thailand as the main supplier. A part of these 
loins are used in US tuna canneries for the production of 
canned tuna, but also a substantial part goes to the tuna 
steak market in the USA. Ecuadorian exports of this prod-
uct have collapsed, as the canneries in Puerto Rico that 
were using these loins have closed down.

Thai canned tuna exports expand further

The reduced tariff quota on canned tuna, the so-
called Cotonou compromise quota, for Thailand, Indone-
sia and the Philippines ended in June 2008 and it will not 
be renewed. Canned tuna is a key issue in EU-ASEAN dis-
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cussions for a free trade agreement (FTA), and reduced 
tariff access to EU markets will come in the context of 
such an FTA. However, Thailand in particular continues 
to be very strong in its opposition to the present EU tuna 
tariff regime, and Thai representatives continue to de-
mand that EU tuna tariffs are liberalised. In addition, the 
Philippine industry requested that the Cotonou compro-
mise quota be extended and the volume expanded. 

Exports
Canned tuna:  Thailand

2003 2004 2005 2006 2007 2008

(1000 tonnes)
USA 108.1 98.5 111.8 103.2 87.7 94.9

Egypt 23.0 19.3 25.0 34.1 25.1 34.6

Australia 28.6 29.9 33.0 32.6 33.3 39.7

Libya 14.2 18.3 25.2 27.6 28.8 33.8

Canada 25.3 25.4 28.8 29.7 26.4 28.1

Japan 24.1 28.9 28.6 26.3 25.7 28.3

Saudi 
Arabia 11.8 14.3 15.1 20.1 21.2 19.6

UK 18.1 13.2 16.6 19.7 13.4 15.8

Germany 9.7 6.1 17.1 18.6 11.7 6.4

Italy 3.1 1.8 6.3 3.6 5.4 11.2

South Africa 4.9 5.3 6.2 9.3 9.8 8.4

Others 124.8 116.5 141.2 234.6 179.1 185.3

Total 395.7 377.5 454.9 559.4 467.6 506.1
Source:  GLOBEFISH AN 10080

Thai canned tuna exports recovered from the 2007 
low. They increased by 8% to 506 000 tonnes, still far off 
the 2006 record level of 560 000 tonnes. While 2007 had 
been characterised by high raw material prices, which 
led to lower exports, 2008 was a profi table year for the 
Thai industry. Canned tuna prices of exports from Thai-
land declined in the course of the year stimulating trad-
ers’ interest, especially in European traditional markets. 

However, in the last quarter of 2008 (October – De-
cember) the export of canned tuna from Thailand expe-
rienced a negative trend as a result of the economic cri-
sis. During this period the total export declined by 52% 
from 225 000 tonnes in 2007 to only 108 000 tonnes last 
year. Except for the USA, exports to other major markets 
showed sharp decline during this period (October – De-
cember) such as Saudi Arabia (-70.9%) Libya (-41.34%), 
Egypt (-34.9%), Japan (-7.8%) and Australia (-3.5%). 

Despite the return of buying interest from Europe, 
Thailand continued with its successful diversifi cation of 
markets. Exports of canned tuna to Egypt (+38%) and Lib-
ya (+17%) grew strongly in the course of 2008. The Arab 

world as a whole represents about 20% of Thai canned 
tuna exports. These markets are likely to grow further in 
coming years. 

However, the main market for Thai canned tuna 
continues to be the USA, with about 20% of total exports. 
2008 saw a good recovery of this market, after a disap-
pointing 2007, but total exports of 95 000 tonnes are still 
a far way off the record level of 111 000 tonnes of 2005. 

Canned tuna prices plummet 

Canned tuna markets are quiet due to the current 
diffi cult and unpredictable situation in the tuna industry. 
After a sharp decline in skipjack raw material prices, to 
around USD 900 tonnes at the beginning of January 2009, 
it seems that the price is moving up again to USD 1 100 
due to low catches. As a result, most packers are taking 
a ‘wait and see’ attitude to let the situation settle down. 
Offers from packers are conseguently very rare. The drop 
in tuna raw material prices has also affected the price of 
canned tuna. The price of canned chunk skipjack in oil  
has dropped from USD 42/carton last autumn to USD  25-
26/carton recently on the German market. 

C&F prices
Canned tuna*: USA, EUROPE

* 48x6.5 oz Europe, 48x6 oz USA, chunk, origin Thailand
Source: GLOBEFISH AN 11101, 11102

The economic crisis has had an important impact on 
the canned tuna market, especially in Europe. The share 
of private-supermarket labels in the main markets has 
increased. This is mainly due to lower prices of private 
labels, reported sometime 20-40% lower than the cor-
responding branded canned tuna. Therefore producers 
that have a strong tradition of collaboration with private 
labels, such as Thailand, are favoured by these develop-
ments. Overall, it is expected that canned tuna consump-
tion will go up during this recession, as canned tuna is 
considered an affordable source of protein.
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TUNA

High canned tuna prices in the fi rst half of 2008 led 
to reduced canned tuna imports into the main European 
markets. Buying interest recovered as prices declined 
sharply in the last quarter of the year. On an annual basis, 
however, 2008 imports of canned tuna into Europe were 
generally lower than in 2007. German imports declined 
by 5%, French by 22%, and Italian by 15%. The only excep-
tion to this trend was the UK, the main European canned 
tuna importing country. Imports there went up by 10% 
to reach a new record of 144 000 tonnes in 2008. Strong 
increases in imports of canned tuna from the Philippines 
and Ghana were the main reason for higher UK imports, 
while Mauritius, the main supplier of canned tuna to the 
UK market maintained its top position. 

Imports
Canned tuna:  France

2003 2004 2005 2006 2007 2008

(1000 tonnes)
C. d’Ivoire 30.3 33.7 21.6 23.1 27.0 22.0

Spain 19.1 18.6 21.8 22.0 19.9 14.2

Madagascar 14.4 12.9 14.7 15.4 10.9 5.6

Seychelles 12.6 14.7 11.3 14.7 13.6 11.7

Italy 9.8 7.3 8.0 8.9 3.5 2.3

Senegal 6.9 4.9 4.3 1.1 1.7 0.9

Others 22.7 15.0 28.9 35.2 29.7 27.1

Total 115.8 107.1 110.6 120.4 106.3 83.7
Source:  GLOBEFISH AN 11030

Imports
Canned tuna: Germany

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Ecuador 4.8 13.7 14.6 15.8 21.2 28.6

Philippines 29.4 19.1 20.3 23.4 24.1 18.5

Thailand 9.6 5.6 11.5 18.1 11.9 8.2

Indonesia 2.7 3.5 7.0 6.0 8.1 6.8

Papua NG 8.7 10.7 9.6 4.4 5.7 6.1

Seychelles 10.6 5.4 6.6 6.7 2.1 4.4

France 13.7 7.3 5.7 2.2 1.1 0.9

Others 12.2 15.9 8.5 10.2 10.9 7.0

Total 91.7 81.2 83.8 86.8 85.1 80.6
Source:  GLOBEFISH 

Mixed bag for the tuna industry

Tuna prices in Japan will certainly turn lower this 
year because of sellers’ intention to liquidate the stock-
pile and reduce infl ow of low-priced tuna from overseas. 
In addition the strong value of the Japanese currency as 

Imports
Canned tuna:  UK

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Mauritius 23.1 29.5 24.9 25.9 27.8 27.2

Ghana 23.0 22.1 20.2 17.0 18.4 22.7

Philippines 7.7 6.2 9.7 10.0 13.0 19.2

Ecuador 6.4 9.7 6.7 6.8 7.8 18.9

Seychelles 23.9 29.5 28.8 32.0 23.9 16.7

Thailand 18.2 13.1 15.9 16.9 14.9 14.6

France 0.9 1.3 1.3 1.7 3.0 4.0

Indonesia 4.3 3.1 2.8 0.9 1.7 1.4

Maldives 3.4 4.1 4.6 1.9 2.2 1.0

Others 19.3 13.6 17.7 15.5 17.8 18.4

Total 130.2 132.2 132.6 128.6 130.5 144.0

Source:  GLOBEFISH AN 11050

Imports
Canned tuna: Italy

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Spain 35.0 36.1 37 36.7 39.7 39.6

Colombia 3.7 6.4 7.0 5.0 6.6 10.5

Cote 
d’Ivoire 9.9 14.0 8.9 9.1 10.0 9.1

Seychelles 7.7 4.6 7.0 6.9 3.9 5.5

France 5.2 6.1 4.6 3.4 5.3 5.0

Portugal 2.7 2.6 2.8 2.6 2.4 2.1

Others 5.2 4.3 4.2 5.8 9.0 12.0

Total 69.4 74.1 71.5 69.5 76.9 83.8
Source:  GLOBEFISH 

well as increasing volume of small-size tuna will make 
tuna cheaper on the Japanese market. Demand will de-
cline, however, despite price reductions. Several factors 
play a role, in addition to the economic crisis the pro-
liferation of supermarkets in Japan, replacing small fi sh 
mongers, is not helping sashimi tuna consumption. 

The economic crisis is forecast to have a positive 
impact on the Thai canned tuna industry. Thailand is the 
main player among producers of canned tuna for super-
markets labels, reportedly the type of product that is 
growing in these times of crisis. It has to be seen, how-
ever, how much the reduction of fi shing capacity due to 
restricted access to credit and reduction due to resource 
conservation will impact the availability and prices of 
tuna for canning proposes.  
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US tuna consumption is likely to recover somewhat, 
as canned tuna is available at reduced prices, which in 
this economic crisis makes purchase more attractive. On 
the other hand, sushi bars are likely to attract fewer cus-
tomers as the main clientele for these outlets might fi nd 
themselves out of job soon. Thus fresh tuna consumption 
is likely to decline while canned tuna consumption is ex-
pected to go up in the USA.

Europe has demonstrated itself to be very price 
sensitive. Therefore 2009 should see higher imports, as 
canned tuna prices have dropped recently. However, the 
impact of the economic crisis still has to be fully felt by 
the EU member countries. Therefore traders are likely to 
go for a “wait and see” tactic, in order to assess the real 
demand for canned tuna in European countries. 

TUNA NEWS

EU: EC LOBBIES REVISED BLUEFIN TUNA RECOVERY PLAN

The EC On 26 February 2009 proposed a management plan for 
bluefi n tuna fi shery management that includes several changes 
accorded with the International Commission for the Conservation 
of Atlantic Tunas (ICCAT). The revised multi-annual recovery plan 
for Eastern bluefi n tuna calls for a 30% reduction in the Communi-
ty’s fi shing quota within two years. Ratifi ed at the ICCAT’s last an-
nual meeting in Marrakech, Morocco in November 2008, the plan 
guarantees the adoption of effective measures reducing fi shing 
pressure on fragile bluefi n tuna stocks. The revised plan refers 
to shorter fi shing seasons, reductions or limitations in fi shing and 
farming capacity, and effective control mechanisms throughout 
the marketing chain. European Commissioner for Maritime Affairs 
and Fisheries Joe Borg stressed the importance of ICCAT member 
parties applying the plan to this year’s fi shery. Measures securing 
the future of bluefi n tuna stocks must be adopted quickly, he 
said. “If applied correctly, [the approved measures] are the best 
guarantee of protection to bluefi n tuna that will give the stock a 
chance to recover from the excessive fi shing that has been taking 
place for a number of years,” Borg commented. The Commission-
er called on all ICCAT member parties to adopt the same measures 
so that “the efforts of some are not undermined by others.” The 
new regime stipulates a 30% reduction in total allowable catch 
for Community vessels over the next two years. The 2008 quota 
of 16 210 tonnes has been reduced to 12 406 tonnes this year, and 
will be decreased further to 11 237 tonnes in 2010. Among the 
main measures included, the revised recovery plan urges the fol-
lowing: shortening the purse seine fi shing season to 4 months (15 
April-15 June); Freezing the fi shing and farming capacity at 2007-
08 levels, and to elaborate a plan to further reduce these in the 
years to come; ensuring that 100% of all purse seiners spanning 
over 24 metres carry onboard observers; prohibiting import and 
export operations of bluefi n tuna specimens for which there is no 
quota; fi xing specifi c quotas for sport and recreational fi shing, 
to be subtracted from the national quota and subject to catch 
declarations; eliminating minimum landing size exception for 
pelagic trawlers in the Atlantic. The ICCAT Committee of com-
pliance will meet in Barcelona on 24-27 March 2009 to evaluate 
the degree of compliance exhibited by contracting parties per 
the measures in effect over the last two years.  Source: FIS.COM   

AUSTRALIA: SUSTAINABLE BLUEFIN FARMING CLOSER

Clean Seas took a step toward sustainable Southern Bluefi n tuna 
farming after it announced its broodstock commenced spawning. 
The aquaculture fi rm said it was anticipated mid-year larval rear-
ing trials will soon commence at its Arno Bay hatchery on south 
Australia’s Eyre Peninsula. Clean Seas and Kinki University signed 
an agreement to share protocols on the propagation and hus-
bandry of tuna in August 2008. The company is currently in talks 
with the EU’s SELFDOTT project to help develop commercial blue-
fi n tuna farming. Clean Seas invested AUD 40 million (EUR 40.2 
million/USD 25.5 million) in southern bluefi n tuna farming, and 
has skills and information applicable to the SELFDOTT project, 
according to Fernando de la Gandara of the Spanish Institute of 
Oceanography (IEO).  The spawning coincides with late Febru-
ary’s visit to Arno Bay of a high-level scientifi c delegation from 
Kinki University in Japan. The larval rearing trials should contin-
ue over the next two months, and key Kinki University staff will 
be assisting Clean Seas hatchery personnel at the Arno Bay facil-
ity. Stehr advised the trials are scheduled to continue through 
to April 2009, and the trials will materially assist the company 
in formalising their commercialization plans for the aquaculture 
production of SBT commencing in summer 2009-2010. He said 
shareholders should recognize the inherent risks involved with 
research and development projects of this complexity, and the 
need for the company to maintain an appropriate level of com-
mercial confi dentiality. He said the results of the trials would be 
advised to the market on or before April 2009.  Source: INTRAFISH

Outlook

The Mediterranean and Mexican farmed bluefi n that 
are targeted towards the Spring sales, have started to 
arrive at the auction market in March. Obviously, in the 
absence of real demand, market prices for these fi sh are 
weak at the moment. Considering the higher prices of 
bluefi n tuna (including southern bluefi n), consumer pref-
erence is also shifting towards the cheaper bigeye and 
yellowfi n tuna. Supplies of Indonesian bigeye have in-
creased in the market.  

During April/May, demand for sashimi will improve 
in Japan. However, this year the market focus is more for 
the cheaper red meat variety and also for locally caught 
bluefi n. Mexican bluefi n will possibly be more in demand 
compared with the Mediterranean and Australian bluefi n 
as the market by and large will be price sensitive.   

C&F prices
Loins: Italy

Source: GLOBEFISH AN 11114
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GROUNDFISH

Lower prices of cod reported

The groundfi sh market continues to be well supplied and prices are declining. The 
decision of the Icelandic government to open up additional quota for the country’s 
cod fi sheries, in view of its diffi cult economic situation and more availability of 
Alaska pollack from Russia has created a downward spiral for groundfi sh prices. The 
availability of cheap fi sh from aquaculture such as pangasius also does not help the 
market to recover. Flatfi sh prices continue to decrease. Low demand, coupled with 
steady production of farmed fl atfi sh is pushing prices down continuously. Demand is 
not expected to improve in coming months and, in addition, large volumes of cheap 
wild fi sh arriving on the market are likely to press farmed turbot prices down further.

Lower groundfi sh imports into the USA

In 2008, imports of both groundfi sh fi llets and blocks 
in the US decreased compared to 2007. The quantity of 
fi llets imported dropped by 8% (to 90 000 tonnes) where-
as an almost 15% decline (to 42 000 tonnes) was recorded 
in the blocks market. In the latter, a 16% reduction in Chi-
nese exports and a 15% reduction in Argentinean exports 
are the cause of the decline whereas the reason for the 
drop in fi llet imports can be ascribed to Iceland (-30%). 

C&F prices
Groundfi sh blocks: USA

Source: GLOBEFISH AN 010805, 010806, 010834
Imports
Cod-like groundfi sh:  USA

2003 2004 2005 2006 2007 2008
(1000  tonnes)

Fillets
China 58.6 73.4 89.8 91.3 74.5 71.6

Iceland 19.3 20.4 16.5 16 11.1 7.9

Canada 8.8 10.3 6.7 9.7 5.5 4.2

Norway 4.1 2.4 1.2 2.1 0.2 0.8

Others 14.8 9.5 8.9 9.0 6.4 5.5

Total 105.6 116 123.1 128.1 97.7 90.0

Blocks/Slabs
China 32.8 33.2 32.2 25.4 41.7 35.2

Argentina 2.6 3.9 2.9 2.9 2.0 2.3

Iceland 1.7 3.2 1.9 0.6 0.8 0.9

Norway 0.4 1.2 1.4 0.5 0.1 0.2

Russ. Fed. 2.5 1.6 1.1 0.5 0.8 1.3

Canada 7.2 8.2 0.6 0.5 2.1 0.7

Korea Rep. 0.2 0.1 0.0 0.0 0.0 0.0

Others 11.3 10 2.6 2.0 1.7 1.4

Total 58.7 61.4 42.7 32.4 49.2 42.0
Gr. Total 164.3 177.4 165.8 160.5 146.9 132.0
Source: NMFS

As far as the Alaska pollock fi llet market in Europe 
is concerned, imports into Germany and France  experi-
enced a growth in 2008, by 7.5% (to  176 800 tonnes) and 
by 9% (to 41 500 tonnes) respectively. The increase in im-
ports of this product in both the German and the French 
market was due to greater shipments from China, +14% 
to 89 700 tonnes in Germany and +17% to 21 700 tonnes 
in France.

Imports
Frozen Alaska pollock fi llets: Germany

2003 2004 2005 2006 2007 2008
(1000 tonnes)

China 58.0 59.2 58.1 88.0 78.5 89.7

USA 31.4 51.2 47.0 39.4 55.2 53.4

Russian.F. 34.8 22.0 15.5 27.6 25.4 28.9

Others 2.1 4.2 3.0 6.1 5.3 4.9

Total 126.3 136.6 123.6 161.1 164.4 176.8
Source: Statistisches Bundesamt 
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Imports
Frozen Alaska pollock fi llets: France

2003 2004 2005 2006 2007 2008
(1000 tonnes)

China 15.2 16.1 14.3 18.6 18.6 21.7

USA 8.0 12.8 12.5 10.8 10.3 7.9

Germany 5.4 6.0 5.8 6.3 4.4 4.2

Russ. Fed. 7.9 4.6 2.1 4.3 4.0 7.1

Others 2.4 1.9 1.4 0.8 0.7 0.6

Total 38.9 41.4 36.1 40.8 38.0 41.5
Source: National Trade Statistics

European Alaska Pollack move to Asia for supply

The 18.5% reduction in the US Alaska pollock quota 
to 815 000 tonnes is forcing Europe’s buyers (who are used 
to a high availability and relatively low price for frozen-
at-sea pollock from the USA) to turn to other whitefi sh 
as alternatives, or buy double-frozen pollock from Russia 
and China (lower price and improved quality). 

The alternatives considered are species such as cod, 
and farmed pangasius and tilapia which are traditionally 
more expensive than Alaska pollock. Pollock processors 
who are looking at switching species are showing a pref-
erence for double-frozen Pollock from China. Currently 
twice-frozen Pollock is fetching the same price as pan-
gasius; therefore processors will oft for Pollock. The dif-
ference in price between the single- and double-frozen 
pollock is very high at the moment. If the economic situ-
ation recovers in 2010 and demand increases but the US 
pollock quota drops once again, there could be a severe 
supply problem. The supply situation may deteriorate 
further if predictions by Russia that Pollock will migrate 
from the US towards the colder waters along the Russian 
coast  actually take place. This is a cause for concern for 
seafood companies. Since 1999, it is the lowest quota 

Source: EPR

for USD (815 000 tonnes in 2009) and it is extremely dif-
fi cult for other fi sh to fi ll this gap. On one hand the need 
to diversify is encouraging buyers and consumers to look 
at other species, on the other the consumers’ interest in 
Alaska pollock cannot be satisfi ed.

High pollock prices in 2008 have caused sluggish 
sales in Japan and further deterioration of the seafood 
market is forecast under the impact of global economic 
recession. The rising wholesale prices of North American 
pollock have been caused by quota cutbacks. The rise in 
Alaska pollock prices occurred in December 2008 passing 
from 1.93 USD/lb to 2.00 USD/lb. Prices have remained 
stable since.

Alaska’s pollock fi shery has begun the as-
sessment process which is required in order to 
continue certifi cation under the Marine Stew-
ardship Council’s sustainable seafood program.
The Gulf of Alaska Pollock fi shery and the Bering sea and 
Aleutian islands pollock fi shery, which together account 
for 100 % of the targeted catch for Alaska pollock, were 
fi rst certifi ed in February 2005. Each certifi cate is valid 
for fi ve years in order to ensure that the fi sheries contin-
ue to meet MSC standards. The assessment includes the 
status of the fi sh stock, the impact that the fi shery has 
on the marine ecosystem, and the management system 
overseeing the fi shery.

Since the pollock fi shery is struggling with low catch 
rates, the roe auction in the US may be postponed until 
April. According to the National Marine Fisheries Service 
(NMFS), production as of February 14 was less than half  
compared to a year ago, although this is usually the prime 
period in the season. Furthermore, the size of fi sh being 
caught is very large, causing concern to producers about 
roe composition. NMFS fi gures show that the pollock roe 
production in the Bering Sea/Aleutian Island area as of 
February 14 (about one month after the season opened 
on January 20) was 3 203 tonnes, only 46.9% of that in the 
same period of 2007.

In last ‘A’ season, the import prices of US ‘A’ season 
surimi surged by JY130-150 per kilo, rising by a further 
JY90-100 in the ‘B’ season in the latter half of the year. 
These price hikes were due to pollock quota cutbacks in 
the U.S which pushed up prices of surimi from other coun-
tries as well as Japanese-produced surimi. The higher US 
prices stimulated producers in Japan and Asian countries 
to boost their surimi production. The pollock catch rate 
in the US ‘A’ season (which opened on January 20) was  
24% of the overall quota (as of February 14)

However, partly due to the increased supply of low-
er-grade products, the prices of surimi, mainly coming 
from Asian countries, declined sharply. As the prices of 
Asian surimi, including itoyori (golden threadfi n bream) 
surimi, continue to fall, importers suggest that the prices 
of ‘A’ season surimi may not be set before May, the Gold-
en Week holiday in Japan. 

GROUNDFISH
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GROUNDFISH

Higher surimi imports into France

In 2008 both the quantity and value of surimi im-
ported into France increased signifi cantly, while the 
country’s production of surimi products more than dou-
bled, reaching EUR 42.1 million (USD 53.1 million). While 
the demand for surimi on the world market is around 
600 000 tonnes annually, supply is constantly shrinking, 
and traders expect it will not cover demand for 2009. The 
cut in Alaska pollock quota and the situation in Chile both 
contributed to reduced surimi raw material in 2008. The 
US is the largest market for French imports of surimi with 
18 621 tonnes. Other important markets are Viet Nam, 
Chile, Thailand and Argentina.

The international prices of cod, have cooled down 
fast in the wake of the recent global economic recession. 
In the US, cod fi llet prices dropped to 1.20 USD/lb (March 
2009) from 2.50 USD/lb in December 2008. Some cod 
processors in Japan are reportedly moving to reduce their 
product prices substantially. Until recently, processors 
have been forced to raise their prices constantly as Japan 
had not been able to get raw materials easily due to the 
harsh international purchase competition. The past price 
hikes had caused reduced consumption in Japan, leading 
some wholesalers to say that cod has become a luxury 
seafood commodity. 

However, the price trends have reversed as the 
world economy suddenly lost its surge. 

Demand for cod in the USA and in the major 
European countries slowed down in recent months. At the 
same time, the value of the Japanese currency gained 
signifi cant strength against the dollar and European 
currencies.

Imports
Frozen cod fi llets: Germany

2003 2004 2005 2006 2007 2008

(1000 tonnes)
China 3.8 4.7 8.3 8.1 12.2 12.1

Poland 9.8 4.4 2.1 1.4 3.8 2.2

Denmark 3.2 1.0 1.4 1.2 1.5 1.8

Russia 1.4 1.5 1.1 2.4 1.1 1.1

Iceland 1.3 0.8 1.0 0.5 0.3 0.2

Norway 2.5 1.4 1.9 0.6 0.6 0.2

Others 4.0 3.0 1.4 1.8 2.7 2.1

Total 26 16.8 17.2 16.0 22.2 19.7
Source: Statistisches Bundesamt 

Imports
Frozen cod: UK

2003 2004 2005 2006 2007 2008

(1000 tonnes)
China 16.1 15.0 16.5 23.2 21.9 21.4

Iceland 16.6 16.9 14.8 16.1 18.0 14.2

Norway 9.3 8.8 9.0 14.0 11.4 12.0

Denmark 17.8 17.6 16.7 16.9 12.4 9.0

Faroe Is. 4.4 7.0 4.9 6.5 4.4 4.9

Russian 
Fed. 32.5 28.8 36.9 13.0 4.1 3.9

Poland 3.0 1.6 1.3 6.5 3.6 3.8

Germany 3.1 3.0 1.3 1.9 4.5 3.7

Others 4.6 4.5 7.1 8.2 6.0 6.0

Total 107.4 103.2 108.5 106.3 86.3 79.0
Source: Seafi sh/national trade statistics 

Less cod and hake imports into the EU

The cod market in Europe has shown a negative 
trend. Frozen cod imports into the UK declined by 8% in 
2008 compared to the previous year, settling at 79 000 
tonnes. Among the main suppliers, the greatest decline 
in shipments was experienced by Denmark (-27%) which 
exported 9 000 tonnes of frozen cod to the UK in 2008. 
However, the main suppliers of frozen cod to this coun-
try are China, Iceland and Norway with 21 400 tonnes, 
14 200 tonnes and 12 000 tonnes respectively in 2008. The 
former two countries experienced a decline in supplies of 
frozen cod to the UK in 2008 (-2% and – 21% respectively), 
whereas Norway provided the UK market with 5% more 
frozen cod in 2008 compared with 2007. On the German 
front, the drop recorded was - 11%, this was due to the 
reduced exports by Poland (the second largest supplier) 
and Denmark (in third position). Imports from China, the 
top exporter of frozen cod fi llets to Germany, remained 
stable between 2007 and 2008.

Source: EPR
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Finally, the hake market in Europe also showed a 
tendency towards lower trade. In fact, German imports of 
frozen hake fi llets showed a 5.5% drop in 2008 compared 
with 2007. The greatest decline in exports to this country 
was shown by Argentina (-43% to 3 500 tonnes). The USA 
remains the top supplier of frozen hake fi llets to the 
German market (6 300 tonnes in 2008, 3% less compared 
to the previous year) followed by Peru (3 700 tonnes and 
– 10%). As far as prices are concerned, hake fi llet prices 
increased in January 2009 from USD 1.81 in December 
2008 to USD/lb 2.20 in March 2009. 

Imports
Frozen hake: Italy

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Argentina 9.5 12.7 10.5 14.8 10.8 10.2

S. Africa 6.6 6.1 6.4 4.8 4.4 5.6

Spain 4.9 5.1 6 6.3 5.3 4.3

Uruguay 4.8 3.8 4.7 5.8 4.6 4.0

Namibia 2.7 3.2 2.7 2.4 1.7 2.9

Peru 0.1 0.0 0.0 0.0 0.0 0.4

Chile 1.1 0.6 0.4 0.2 0.2 0.3

Others 2.2 2.8 2.0 2.3 2.8 2.4

Total 31.9 34.3 33.1 36.6 29.8 30.1
Source: National Trade Statistics

Imports
Frozen hake fi llets: Germany

2003 2004 2005 2006 2007 2008

(1000 tonnes)
USA 1.3 2.5 3.6 4.4 6.1 6.3

Peru 1.0 2.1 4.1 4.1 4.1 3.7

Argentina 4.3 4.8 5.8 6.9 6.1 3.5

Chile. 5.6 3.6 2.0 2.2 1.0 1.5

Russ. Fed. * * 6.2 0.2 0.0 0.0

Others 4.8 9.0 7.1 6.6 4.5 0.0

Total 17.0 22.0 28.8 24.4 21.8 20.6
Source: Statistisches Bundesamt 

Frozen hake imports into Italy in 2008 remained 
stable at 2007 levels (about 30 000 tonnes). Argentina, 
South Africa and Spain are the leading exporters of frozen 
hake to Italy. Among these countries, only South Africa 
increased its shipments to the Italian market, 27% more 

compared with 2007, reaching 5 600 tonnes. Argentina 
and Spain exported 5.5% and 19% less frozen hake to Italy 
in 2008 compared with the previous year. Imports from 
Uruguay, in fourth position, also declined quite strongly 
in 2008, by 13% to 4 000 tonnes

Groundfi sh market is expected to continue 
sluggish

All major indicators go for a depressed groundfi sh 
market also in coming months. Supply should be suffi -
cient, while demand worldwide is expected to stay rath-
er sluggish. The main importing countries will show lower 
imports, while alternative species such as pangasius and 
tilapia will go strong.

GROUNDFISH NEWS

NORWAY: DOMSTEIN BECOMES FIRST COMPANY TO SELL MSC 
CERTIFIED  NORWEGIAN COD AND HADDOCK

After completing its Marine Stewardship Council assessment, 
Domstein Longline Partners cod and haddock longline fi sher-
ies on 27 February 2009 became MSC certifi ed. As a result, 
5 000 tonnes of Norwegian cod and 5 000 tonnes of Norwegian 
haddock are now eligible to carry the MSC ecolabel. Domstein 
Longline Partners’ fi sheries are the third Norwegian fi sheries 
to receive MSC certifi cation. Rolf Domstein, CEO of Domstein 
says: ‘The MSC-certifi cation is an important recognition of the 
sustainability of the Norwegian Longline Fisheries. It is a great 
event for us and our partners’. Source: MSC PRESS RELEASE   Source: MSC PRESS RELEASE   Source: MSC PRESS RELEASE

USA/JAPAN: ‘A’ SEASON SURIMI PRICES MAY NOT BE SET UN-
TIL MAY AS HIGH INVENTORIES PUT DOWNWARD PRESSURE ON 
PRICES

No consensus has yet emerged for price setting for DAP ‘A’ season 
pollock surimi. On 6 February 2009, the US Surimi Commission 
(USSC) made an unprecedented statement that it is ready to sell 
‘A’ season surimi this year at the same price level as last ‘A’ 
season, namely about JPY 100 lower per kilo than ‘B’ season last 
year. However, no talk of price negotiation has been reported 
to have taken place since then. Source: BANR JAPAN REPORTS 

RUSSIA: POLLOCK QUOTA IN FOR 200 000 TONNE INCREASE IN 
2010

Russian pollock catch quotas should be increased by close to 
200 000 tonnes for 2010, according to the country’s scientists. 
Stocks of pollock in the Okhotsk Sea are growing, leading to Rus-
sia’s scientists recommending a 100 000 tonne increase in the 
North-Ohotomorskoy subzone and an 88 000 tonne increase in the 
West Kamchatka zone. The total pollock quota for 2009 was 1.5 
million tonnes, a 30% increase on the 2008 quota. The forecast 
for stocks in the Far East basin for 2010 was given at the report-
ing session of Russia’s scientifi c and technical union Tinro at a 
conference in the port of Vladivostok. As well as the recommend-
ed increase for pollock, scientists also said the quota for herring 
in the Okhotsk Sea should be increased by 23 000 tonnes. Recom-
mended total catch across all species is 3.57 million tonnes, an 
increase of 411 000 tonnes on catch levels for 2009. These fi gures 
then go through the government before the actual catch levels 
are set. Source: INTRAFISH  

GROUNDFISH
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Demand for cephalopod products tends downward

The fi rst nine months of 2008 had been characterized by a relatively positive market 
environment for cephalopod products; octopus in particular was selling well at higher 
prices. Lower squid catches resulted in lower imports in the main markets, but prices 
moved downward. The economic slowdown started to be felt in the closing months of 
last year and in the opening months of this year. Producing countries are likely to re-
duce production, in order to keep prices at acceptable levels.

CEPHALOPODS

Octopus sales bleak

Reportedly, Mauritania is considering extending the 
traditional fi shing ban of two months to at least three 
months, thus starting from about mid April and continu-
ing until mid July. The main reason for this decision is the 
rather sluggish octopus market at present, which makes 
octopus fi shing uneconomic. The expectation is that low-
er availability of octopus on the market will reduce the 
stocks in Japan and increase the demand and prices. 

In the opening months of the year, octopus catches 
in the Central Eastern Atlantic were rather slow, with 
small quantities caught. In addition, most of the speci-
men were large sized, thus not suitable for the Japanese 
market. These large octopus are preferred in the Spanish 
market. 

Imports
Octopus:  Japan

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Mauritania 11.8 14.5 19.5 16.6 14.0 12.6

Morocco 21.0 5.2 8.7 8.7 10.3 10.9

China 7.2 13.1 9.9 8.2 7.2 6.7

Viet Nam 4.9 5.9 5.6 5.5 4.8 5.5

Spain 5.7 5.9 6.2 4.0 1.8 2.7

Thailand 3.0 1.8 3.0 1.9 1.8 1.2

Others 2.3 6.9 2.6 3.5 6.9 5.1

Total 55.9 53.3 55.5 48.4 46.8 44.7
Source:  GLOBEFISH AN 10438

In 2008 imports of octopus into Japan were 44 700 
tonnes worth USD 329.7 million, down 4% in volume and 
down 1% in value on those of the same period in 2007. 
Of that volume in 2008, over 28 500 tonnes or 64% came 
from Western Africa and Spain. Octopus prices went 
up in the course of 2008 and early 2009, but came to 
a sudden stop in March 2009. This price increases were 
mainly caused by the strength of the JPY against the 
USD, while the local price stayed reasonably stable.

Buying interest by Japan was very limited in the last 
quarter of 2008, in reaction to the economic recession 

and the high coldstorage holdings of octopus available 
in the country. At the end of September 2008, in fact, 
inventories were 5% higher than a year earlier. During the 
last quarter of 2008, Japan imported only 9 800 tonnes, 
down 33% from the last quarter of 2007. The end of the 
year is generally a popular period for octopus consump-
tion, but the economic situation at the end of 2008 did 
not encourage celebrations and demand for octopus was 
rather poor in Japan.

Imports
Octopus:  Italy

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Morocco 8.4 5.0 9.1 11.7 12.3 14.5

Spain 8.8 6.0 8.4 8.5 6.9 8.2

Viet Nam 3.5 3.8 3.8 5.6 3.3 4.5

Indonesia * * 1.7 * 2.5 4.0

Senegal 8.3 5.9 4.7 3.7 4.2 3.4

Thailand 3.7 5.3 3.3 3.4 2.4 2.8

Mexico * * 3.3 2.8 4.6 2.2

Mauritania 4.1 3.5 5.4 3.4 2.5 1.4

Tunisia 2.2 2.1 2.7 1.9 2.0 0.8

Others 9.4 12.4 6.3 10.2 7.4 9.1

Total 48.4 44.0 48.7 51.2 48.1 50.9
Source:   GLOBEFISH AN 10457

Imports
Octopus:  Spain

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Morocco 17.8 14.3 18.2 20.2 19.6 23.2

Mauritania 3.3 2.8 2.8 4.9 4.9 4.5

China 2.9 1.9 1.3 2.8 1.6 1.8

Viet Nam 1.9 1.8 0.7 1.9 2.2 1.6

Portugal 1.2 1.2 1.9 1.4 1.7 2.2

Senegal 1.9 1.4 2.0 0.5 0.5 0.6

Others 8.0 10.0 9.9 8.6 8.8 8.7

Total 37.0 33.4 36.8 40.3 39.3 42.6
Source:   GLOBEFISH AN 10452



20 Globefi sh Highlights April 2009

Imports of octopus into the EU grew in 2008. Italy 
continued to be the main octopus importing country, fol-
lowed by Spain. 

Total imports into the latter country were 42 600 
tonnes in 2008, some 8% ahead of the previous year. Even 
during the last quarter of the year, when the econom-
ic crisis was already encroaching on Spanish economic 
growth, octopus imports were still strong. Some 11 100 
tonnes were imported during this period, some 13% ahead 
of the corresponding period in 2007. This year the situ-
ation is expected to be reversed completely, and trade 
should decline sharply. 

Slight reduction in squid catches

Total squid catches in the South West Atlantic reached 
400 000 tonnes in 2008, about 30 000 tonnes below the 
record 2007 result. Lower catches off Falkland/Malvinas 
were primarily responsible for the decline. Total produc-
tion there was 158 000 tonnes in 2008, 45 000 tonnes 
less in 2007. While Loligo catches off Falkland/Malvinas 
increased by 24.5% in 2008 to 52 300 tonnes, Illex catches 
declined sharply by 33% to 106 600 tonnes. 

Mainland Argentina reported 255 000 tonnes of Illex 
catch in 2008, a 22 000 tonne increase over 2007. Lo-
ligo catches reached some 18 000 tonnes in 2008, in line 
with the 2007 production levels. Prices, which fi rst had 
declined in the opening months of 2008, recovered some-
what in the second half of year. At the end of the period 
the average price of Illex squid was USD 888/tonne, about 
USD 100/tonne ahead of the 2007 price level. However, 
the higher costs of capture fi sheries in the 2008 season 
could not be recovered in spite of the increase in produc-
tion and in prices. In the fi rst eleven months of the year, 
some 174 000 tonnes were exported from Argentina. To-
tal export earnings during the period reached over USD 
150 million. 

The most important issue relating to squid exports 
in 2008 was the emergence of China as the main squid im-

Imports
Squid:  Italy

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Thailand 18 19.5 20.5 21.2 22.8 23.4

Spain 30.6 26.4 28.8 30.3 25.2 22.1

Argentina 0.1 5.6 7.6 8.9 10.7 10.0

S. Africa 5.4 6.3 5.4 5.0 3.7 3.7

India 2.9 3.5 3.3 3.8 2.9 3.5

Peru 7.9 6 6.4 3.4 3.4 0.9

New 
Zealand 1.4 2.4 1.6 2.3 0.1 0.1

Others 18.9 17.6 21.5 22.8 32.8 23.2

Total 85.2 87.3 95.1 97.7 101.6 86.9
Source:   GLOBEFISH AN 10455

porting country from Argentina. Some 66 400 tonnes were 
imported, almost double the 2007 fi gure. The average 
price paid by China for Argentine squid increased from 
USD 600/tonne to USD 700/tonne. The Chinese market 
imports mainly whole squid, for further processing in the 
country. As a result of the higher participation of China 
in Argentine exports the share of whole squid in exports 
increased sharply from 33% to 46% of total squid exports. 
On the other hand, squid tubes declined from 48% to 40% 
and cleaned tubes from 19% to 13%.  The Spanish market 
is the second most important importer of cephalopods 
from Argentina in quantity terms and the top importer in 
value terms, taking also Loligo squid in addition to Illex. 
In 2008, total imports were over 60 000 tonnes, only a 3% 
increase over 2007. The value, however, went up from 
USD 48 million in 2007 to USD 65 million in 2008. The 
average price of Spanish imports is obviously higher than 
that of China, as Loligo squid commands a higher price 
level. The unit value increased from USD 845/tonne in 
2007 to USD 1061/tonne in 2008.

Imports
Squid:  Japan

2003 2004 2005 2006 2007 2008

(1000 tonnes)
China 19.9 25.1 28.9 28.9 30.2 26.1

Peru 1.7 2.5 3.3 4.8 7.8 12.8

Thailand 9.3 9.9 9.2 7.6 8.1 7.1

Argentina 2.9 0.1 2.0 5.6 10.4 6.3

Viet Nam * * 5.9 7.0 6.8 5.5

USA 6.3 5.4 7.7 4.6 5.4 3.9

India * * 1.8 1.9 1.0 1.2

New 
Zealand 0.9 1.3 3.3 1.4 3.3 0.9

Korea Rep. 0.8 3.3 0.3 0.4 0.9 0.8

Morocco 0.5 0.0 0.2 0.8 0.2 0.2

Taiwan PC 1.1 3.1 0.6 0.3 0.4 0.2

Others 7.9 10.1 1.1 2.6 2.6 2.8

Total 51.3 60.8 64.3 65.9 77.1 67.8
Source:   GLOBEFISH AN 10437, *) included under others

Outlook more diffi cult than usual

At this time of the year, it is very diffi cult to fore-
cast production levels as the new fi shing season is just 
about to start. In the current circumstances, it is even 
more diffi cult than usual, as the impact of the economic 
crisis on the world squid market still has to be felt. As a 
product, squid tends to fall into a low priced category, 
which in theory would help its market position in a period 
of economic crisis. However, China, as the major buyer 
of Argentine squid in 2008, will probably refrain from ad-
ditional purchases, as its squid processing industry relies 
on export markets such as Japan and the USA, where less 
demand is anticipated.

CEPHALOPODS
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CEPHALOPODS

Spain, the main importer of Argentine squid, is the 
country in the EU most heavily impacted by the economic 
crisis. The last quarter of 2008, although not the main 
sales period for squid, already showed a major downturn 
for seafood imports. The impact of this decline in de-
mand is yet to be felt by the squid industry. Overall the 
outlook is bleak, and with the stronger US dollar, some 
price declines for squid products are likely to materialize 
once the squid fi shing in the South West Atlantic comes 
into full swing in April/May.

  

Imports
Cuttlefi sh:  Spain

2003 2004 2005 2006 2007 2008

(1000 tonnes)
India 14.8 17.9 17.1 19.8 18.1 16.8

Morocco 8.2 5.9 6.3 11.3 10.1 12.1

China 6.4 6.3 7.3 8.0 5.1 6.4

France 7.5 8.3 5.4 5.1 6.7 3.8

Mauritania 2.2 3.8 3.2 3.2 3.6 2.5

Ghana 2.8 2.2 2.2 2.3 2.0 1.5

Others 17.0 13.3 11.7 14.2 12.2 8.1

Total 58.9 57.7 53.2 63.9 57.8 51.2
Source: GLOBEFISH AN 10457

Demand for octopus in Japan is expect to stay weak, 
overshadowing the whole world market for this product. 
Prices are likely to come down from their present high 
level, especially once Moroccan production comes into 
full swing. The Spanish market for octopus is likely to 
shrink too in the fi rst half of 2009, as eating out in this 
country will be reduced in coming months, as a reaction 
to the negative economic situation. The record number 
of three million people unemployed will have an impact 
on Spanish market behaviour. 

Imports
Cuttlefi sh:  Japan

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Thailand 17.3 16.5 14.8 12.5 11.5 8.3

Viet Nam 4.1 3.9 5.0 4.7 5.1 4.5

Morocco 4.0 2.8 4.3 3.5 3.9 2.2

Malaysia - 2.2 1.9 2.2 1.6 1.7

Korea Rep. 0.3 0.6 0.3 0.4 0.3 0.6

China - 1.7 1.9 1.5 0.4 0.1

Ghana 0.4 0.6 0.5 0.2 0.5 0.0

Mauritania 0.3 0.6 0.2 0.0 0.1 0.0

Others 6.2 3.4 3.1 3.1 2.6 2.3

Total 32.6 32.3 32.0 28.1 26.0 19.7
Source: GLOBEFISH AN 10439

Imports
Cuttlefi sh: Italy

2003 2004 2005 2006 2007 2008

(1000 tonnes)
France 6.6 8.5 7.0 5.9 6.7 5.6

Spain 4.2 5.0 5.2 4.8 3.7 4.6

Tunisia 3.0 1.9 2.7 3.1 5.1 4.1

Senegal 3.3 3.7 3.0 2.2 2.4 1.9

Viet Nam 5.6 4.3 5.0 1.7 0.8 1.0

Morocco 0.6 0.4 0.7 1.1 0.8 1.0

India 3.8 4.3 5.8 2.9 0.9 0.7

China 1.2 1.0 0.8 0.5 0.1 0.6

Thailand 8.9 5.9 4.9 1.6 0.3 0.2

Others 11.6 14.3 15.5 9.1 5.9 5.5

Total 48.8 49.3 50.6 32.9 26.7 25.2
Source:  GLOBEFISH AN 10439

Imports
Cuttlefi sh:  Spain

2003 2004 2005 2006 2007 2008

(1000 tonnes)
India 14.8 17.9 17.1 19.8 18.1 16.8

Morocco 8.2 5.9 6.3 11.3 10.1 12.1

China 6.4 6.3 7.3 8.0 5.1 6.4

France 7.5 8.3 5.4 5.1 6.7 3.8

Mauritania 2.2 3.8 3.2 3.2 3.6 2.5

Ghana 2.8 2.2 2.2 2.3 2.0 1.5

Others 17.0 13.3 11.7 14.2 12.2 8.1

Total 58.9 57.7 53.2 63.9 57.8 51.2
Source: GLOBEFISH AN 10457

Wholesale prices
Octopus: Japan

Source: INFOFISH Trade News, GLOBEFISH AN 10507
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Fishmeal production down

In 2008, the fi shmeal production in the fi ve world’s major exporting countries declined 
somewhat. A total of 2.6 million tonnes were recorded, about 100 000 tonnes less than 
in 2007. It is unlikely that 2009 will see a reverse of this downward trend. Fishmeal 
prices fell below the USD 1 000/tonne mark after two years of high prices. The impact 
of the present economic situation on the fi shmeal industry is still to be seen. Demand 
in China might decline, as the Chinese pork industry is suffering from lower sales, 
which will reduce interest in fi shmeal purchases by feed purchasers.

FISHMEAL

Peru export boom

Despite lower production, Peru managed to export 
more fi shmeal in 2008. This was mainly because the coun-
try managed to reduce inventories created in 2007 as a 
result of sky high prices and consumer resistance. Total 
Peruvian fi shmeal exports reached 1.56 million tonnes 
last year, 24% ahead of the 2007 result. Main import-
ing country continued to be China with a 53% share of 
Peruvian exports of fi shmeal. Germany is a distant sec-
ond, importing some 190 000 tonnes of fi shmeal in 2008. 
However, while Peru export fi gure show an increase, Ger-
man import statistics register a decline; this might be 
explained by the retention of fi shmeal in bonded ware-
houses, a common practice. 

Production
Fishmeal:  World 

2003 2004 2005 2006 2007 2008
(1000  tonnes)

Peru/Chile 1886 2918 2941 2232 2120 2063

Denmark/
Norway 442 471 376 389 317 302

Iceland 271 204 179 162 135 251

Total 3388 3593 3496 2783 2717 2608
Source:  IFFO

Exports
Fishmeal:  Peru

2003 2004 2005 2006 2007 2008
(1000 tonnes)

China 521.0 813.0 1049.4 535.2 555.2 831.9

Germany 188.7 153.1 235.9 208.9 166.0 191.9

Japan 164.6 197.0 170.2 174.0 149.7 148.1

Taiwan PC 68.3 83.0 84.0 57.1 39.3 46.8

Others 429.4 508.9 461.9 338.4 349.1 345.3

Total 1372 1755.0 2001.4 1313.6 1259.3 1564.0
Source:  GLOBEFISH AN 11634

At present, most of the fi shmeal business in Peru 
is betting on the new fi shing season as remaining stocks 
from the last fi shing season are very small. Reports in the 
trade are that bookings for the second quarter of 2009 
are very good, which should lead to higher prices in the 
next quarter. 

Imports
Fishmeal:  Germany

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Peru 174.7 151.6 200.4 202.1 192.3 131.1

Denmark 1.9 3.7 4.2 8.8 3.7 8.6

Iceland 8.3 14.0 6.6 1.2 1.4 7.5

Chile  *  *  * 1.0 7.1 5.0

France 4.9 3.0 1.5 2.6 2.0 3.6

Norway            2.8 3.1 1.2 1.0 1.0 0.3

Others 5.0 7.4 17.6 18.7 2.7 8.9

Total 197.6 182.8 231.5 235.4 210.2 165.0
* included under others

Source:  GLOBEFISH AN 11635

Imports
Fishmeal*:  USA

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Mexico 18.2 7.7 11.1 27.6 20.0 22.7

Peru               3.9 28.4 14.3 11.2 1.1 0.6

Canada 6.9 10.8 8.7 7.4 6.5 2.0

Chile 1.6 2.3 6.5 5.9 6.7 5.5

Panama 3.9 0.2 0.8 1.6 0.6 0.3

Iceland 17.6 15.3 13.9 0.6 0.5 0.0

Others 2.8 6.2 5.2 4.4 4.2 7.0

Total 54.9 70.9 60.5 58.7 39.6 38.1
Source:  GLOBEFISH AN 11630        * excluding solubles
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FISHMEAL

Imports
Fishmeal:  UK

2003 2004 2005 2006 2007 2008
(1000 tonnes)

 Peru  47.0  19.4  23.2  37.6  19.3  25.0 

 Denmark  14.3  24.7  16.1  25.3  12.9  22.0 

 Iceland  49.1  42.5  33.3  13.6  3.8  10.3 

 Ireland  *  15.1  11.6  6.0  11.4  9.1 

 Germany  *  8.2  15.7  30.8  13.5  8.3 

 Faroe Is.  9.7  11.5  10.9  2.3  3.4  7.9 

 Norway  16.5  9.5  3.7  7.9  9.8  3.8 

 Chile  21.4  6.5  12.6  10.9  5.0 0.0

 Others  25.4  5.1  9.8  5.0  8.3  4.5 

Total  183.4  142.5  136.9  139.4  87.4  90.9 
Source:  GLOBEFISH AN 11632, (*) included under others

As to the new fi shing season, the rumours in the 
trade are that the season will start in early April and may 
be divided into three monthly quota amounts covering 
April, May and June. Everyone in the industry is anxious 
to see how the new quota system will work and it is likely 
that the fi rst fi shing season under the new quota system 
will probably result in many problems. However, the Pe-
ruvian government is committed to protect its valuable 
anchovy resource, and all moves into this direction are 
important.

Exports
Fishmeal:  Chile

2003 2004 2005 2006 2007 2008
(1000 tonnes)

China 158 123 264 169 189 245

Japan 72 50 100 83 65 51

Germany 37 22 23 33 32 37

Spain 26 33 28 28 33 32

Rep. Korea * 28 33 30 28 25

Italy 30 32 30 26 27 22

Taiwan PC 103 76 72 50 30 18

Others 209 124 154 72 84 58

Total 609 481 709 519 488 487
Source:  GLOBEFISH AN 11625, (*) included under others

The impact of the economic crisis on Chinese con-
sumers is starting to be felt. As industrial complexes in 
the southern part of the country start to close down, 
the migrant workers are moving back to their home vil-

lages. Pork consumption is declining as a result, leading 
to falling prices. The situation has led the government 
to consider curbing pork imports, increasing exports and 
providing subsidies to farmers and meat processors. At 
present, demand for fi shmeal for the pork weaning indus-
try is declining. 

Prices
Fishmeal and Soymeal

* all origins, 64-65% cif Hamburg; 44% cif Rotterdam
Source: Oil World, GLOBEFISH AN 11702, 11706

Less demand for fi shmeal in future months?

Developments in the fi shmeal industry in the com-
ing months are very diffi cult to foresee: it is likely that 
demand will decline, especially in China, as a reaction to 
the worldwide economic crisis. At the moment, however, 
prices are moving upward after the negative trend in the 
closing months of 2008, based on limited availability and 
downward expectations for future fi shmeal production. 

FISHMEAL NEWS

WORLD: IFFO REAPPRAISES FISHMEAL EFFICIENCY

At the “Feeding the Aquaculture Industry: Supply, Demand and 
Sustainability” workshop, IFFO said the current assertion that it 
takes 5 to 10 kilograms of wild fi sh feed to produce 1 kilo of 
farmed salmon is erroneous and damaging to the perceived eco-
effi ciency of aquaculture and its use of fi shmeal and fi sh oil. IFFO 
said the accurate fi sh in-fi sh out (FIFO) ratio for salmon is 1.7:1 
and falling. The new ratio is a result of two improvements to the 
calculation method. First, the new formula assumes that excess 
fi shmeal and fi sh oil are not being wasted and takes into account 
that around 22% of fi shmeal production now originates from fi sh 
by-products rather than whole fi sh feed. Adding these two fac-
tors reduces the FIFO ratio in salmon and all farmed fi sh. Source: 
SEAFOOD BUSINESS  
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Depressed demand for fi sh oil

Fish oil production started off very low in 2009. The opening months of the year are 
always a slow period of manufacture of fi sh oil, as, in Northern European countries  
winter is not the best period for fi shing, and in South America, various fi shing bans are 
in place at this time of the year. However, this year, production is even lower than 
normal. In contrast, prices are also low, after the peak reached in April 2008. Demand 
is very slow, in reaction to the overall economic crisis.

FISH OIL

Production
Fish oil:  World 

2003 2004 2005 2006 2007 2008
(1000  tonnes)

Peru/Chile 338 494 413 405 577 459

Denmark/
Norway 160 99 87 104 74 93

Iceland 92 49 55 42 46 81

Total 681 647 589 594 697 633
Source:  IFFO      

Peruvian fi sh oil production reduced

Peruvian production of fi sh oil in 2008 was 270 000 
tonnes, about 35 000 tonnes less than in 2007. Value of 
the production, however, was higher, taking advantage 
of extremely high prices in the fi rst half of the year. The 
fi rst three months of the year were very quiet as usual, 
with almost no catching activity. Production is expected 
to return to normal from mid April onward. Fish oil pro-
duction in 2009 is likely to be in line with the 2008 out-
put, as the anchovy fi shery is well controlled now and 
subject to stringent fi shing quotas. Fish oil production in 
Chile seems likely to return to normal, after some years 
of rather reduced activities.

Prices
Fish Oil and Soybean Oil

Source: GLOBEFISH AN 12002, 2003

Lower fi sh oil prices

Fish oil prices continue their downward trend, in 
line with the price developments for vegetable oils. In 
March 2009, prices of USD 600/tonnes were quoted, such 
a low price has not been seen for six years. It is interest-
ing to note how fi sh oil prices follow those of crude oil 
with a one month lag. 

Exports
Fish oil:  USA

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Menhaden 49.4 37.9 39.5 38.2 45.4 43.2

Other 15.4 10.9 13.6 24.7 8.4 13.3

Total 64.9 48.8 53.1 62.9 53.8 56.5
Source:  GLOBEFISH AN 11789

Bleak outlook for fi sh oil

Demand for fi sh oil is likely to stay depressed, as the 
aquaculture industry has to some extent replaced fi sh oil 
with cheaper vegetable oils. The food supplement mar-
ket, which has been the driving force behind demand for 
fi sh oil in the recent past, is likely to be adversely hit 
by the economic crisis. Those in the Western world, suf-
fering from unemployment and reduced  income are ex-
pected to purchase lower quantities of food supplements 
in coming months. 

FISH OIL NEWS

PERU: FISHMEAL, OIL SECTOR SHOWS 8.5% GROWTH

Peru’s economy grew 9.8% in 2008, with the fi shmeal and oil 
processing sector growing 8.5%, the President Alan Garcia said 
on 15 February 2009. This is Peru’s biggest gain in 14 years and 
one of the fastest expansions in Latin America amid the lingering 
impact of a 2007 commodities boom. The retail sector expanded 
by 12%, while manufacturing of textiles, fi shmeal and other prod-
ucts increased 8.5% from the year before. Peru’s national statis-
tics agency, which will issue its offi cial report on gross domestic 
product in coming days, had forecast 9.5% growth for the year.  
Source: ASSOCIATED PRESS    
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Tilapia production worldwide continues to grow

The global fi nancial crisis has reduced demand for tilapia and other Chinese export 
species, causing their domestic market prices to fall. However, it is likely that demand 
will revive soon, as lower priced seafood products are expected to sell well in com-
ing months. On the other hand, Chinese tilapia production, which experienced a drop 
in 2008 due to cold winter temperature, is likely to grow rapidly. Prices of tilapia are 
likely to continue at their present level.

TILAPIA

Further production increases in China

As the demand for tilapia continues to grow world-
wide, production is expected to reach 3 million tonnes 
worldwide by 2010, compared with  2.6 million tonnes in 
2007. China accounts for about half of global tilapia pro-
duction, while Asia, including China, grows roughly 75% 
of the world’s tilapia. China, the world’s leading tilapia 
producer, announced that it expects to produce 1.2 mil-
lion tonnes of tilapia by 2010. China aims to export USD 
460 million (EUR 360 million) worth of tilapia by 2010; 
China also plans to improve technology in eastern coastal 
cities, including a planned research facility for disease 
prevention, high-quality feed and ecologically friendly 
cultivation methods. 

China enters fresh tilapia fi llet market

US imports of fresh tilapia fi llets were 29 200 tonnes 
in 2008, a 10% increase over 2007. This was mainly due 
to higher Chinese and Honduran shipments. However, Ec-
uadorian exports declined to only 8 500 tonnes, 3 000 
tonnes less than in 2007. Local producers are affected by 

Imports
Fresh Tilapia Fillets:  USA

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Ecuador 9.4 10.2 10.6 10.9 11.9 8.5

Honduras 2.9 4.0 6.6 7.3 7.9 8.3

Costa Rica 4.0 4.1 3.7 2.7 4.8 5.6

China 0.9 0.0 0.0 0.0 0.0 3.1

Taiwan PC 0.3 0.1 0.0 0.0 0.0 0.6

Brazil 0.2 0.3 1.0 1.0 0.2 0.5

El Salvador 0.2 0.3 0.3 0.2 0.3 0.5

Panama 0.1 0.1 0.1 0.1 0.0 0.0

Others 0.1 0.4 0.5 0.9 1.1 2.1

Total 18.0 19.5 22.7 23.1 26.2 29.2
Source:  GLOBEFISH

competitors that take advantage of their closer proxim-
ity and lower production costs. Ecuador has to produce in 
dollars and thus has very high production costs. Ecuador 
used to be the sales leader of tilapia to the US, followed 
by Honduras and Costa Rica, but has lost that position in 
the last few years. 

In 2008, the main exporter of tilapia to the US market 
in value terms was Honduras, with sales of USD 61.7 mil-
lion. Meanwhile, Ecuador generated USD 54.7 million in 
revenue from fresh tilapia shipments. At this time, fewer 
tilapia are harvested in Ecuador; only those already con-
tracted for sale. Production has fallen, as tilapia cannot 
be placed in other markets as is being done with shrimp. 
The central American producers are taking advantage of 
their competitive edge and that will have lasting effects 
on tilapia and other products. 

Imports
Tilapia (by product form):  USA

2004 2005 2006 2007 2008
(1000 tonnes)

Whole frozen 57.3 56.5 60.8 46.9 49.6

Frozen fi llets 36.2 55.6 74.4 100.6 100.6

Fresh fi llets 19.5 22.7 23.1 26.2 29.2

Total 112.9 134.9 158.3 173.7 179.4
Source:  GLOBEFISH

In terms of frozen tilapia, China leads the market, 
both for the whole and the fi llet market. Despite the cri-
sis in production that had infl uenced the market in early 
2008, China managed to ship more tilapia to the US mar-
ket in the second half of last year, and will continue to do 
so in coming years. 
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TILAPIA

Overall, 2008 US tilapia imports rose 3.3% to 179 
500 tonnes from 173 800 tonnes the year before. The 
value of tilapia imports also increased, rising from USD 
559.8 million in 2007 to USD 734.4 million in 2008, re-
fl ecting rising prices for the popular freshwater species.   

China was the leading exporter of tilapia to the USA 
last year, sending over more than 119 000 tonnes worth 
more than USD 436 million.

The bulk of China’s exports are primarily in frozen 
fi llet form, which represents roughly 73% of all tilapia 
exports from China. But trade data show a sharp increase 
in fresh tilapia fi llet imports from China in 2008. Imports 
rose to 3 100 tonnes from just 17 tonnes in 2007.

Stable prices foreseen

Similar to pangasius, tilapia should be able to com-
pete well on the world market, even in this period of 
economic crisis. In addition to the US market, the Euro-
pean market is likely to open up. In Spain, Pescanova, the 
main seafood trader and producer, is aiming to sell 10 000 
tonnes in the Spanish market. Tilapia prices are likely to 
stay stable in coming months. 

Wholesale price
Tilapia fi llets: USA

Source: Oil World, GLOBEFISH AN 11702, 11706
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TILAPIA NEWS

CHINA: TILAPIA PRODUCTION TO REACH 1.2 MILLION TONNES 
BY 2010

China, the world’s leading tilapia producer, announced recently 
that it expects to produce 1.2 million tonnes of tilapia by 2010, 
nearly half of the amount predicted by the American Tilapia As-
sociation, according to China’s Ministry of Agriculture. China cur-
rently accounts for half of global tilapia production, while Asia, 
including China, grows roughly 75% of the world’s tilapia. The 
country’s production rate took a major hit in 2008 due to a harsh 
winter in the south, where 50% percent of the country’s tilapia 
farms are located. With the expansion of tilapia production, China 
aims to export USD 460 million (EUR 360 million) worth of tilapia 
by 2010. China also plans to improve technology in eastern coast-
al cities, including a planned R&D facility for researching disease 
prevention, high-quality feed and ecologically friendly cultiva-
tion methods. As the demand for tilapia continues to grow world-
wide, production is expected to reach 3 million tonnes world-
wide by 2010, compared to 2.6 million tonnes in 2007, according 
to the American Tilapia Association. Source: SEAFOOD BUSINESS   

ECUADOR: USA SLASHES TILAPIA IMPORTS

Clean Seas took a step toward sustainable Southern Bluefi n tuna 
Fresh tilapia exports to the USA sank last year to only 20 mil-
lion pounds -- seven million less than in 2007. Local produc-
ers have more competitors that take advantage of their closer 
distances and lower production costs, explained the president 
of the National Chamber of Aquaculture (CAN), Cesar Monge. 
“Ecuador has lost competitiveness due to circumstantial prob-
lems that do not exist in central American countries. Here we 
produce in dollars and we have very high production costs,” 
Monge added. Ecuador used to be the sales leader of tilapia to 
the US, followed by Honduras and Costa Rica, but has lost that 
position in the last few years. In 2008, the main exporter of 
tilapia to the US market was Honduras, with sales of USD 61.7 
million. Meanwhile, Ecuador generated USD 54.7 million in rev-
enue from fresh tilapia shipments. According to the Department 
of Foreign Commerce Exterior of the US, in 2008 this country 
imported fresh tilapia worth USD 196.2 million. At this time, 
fewer tilapia are harvested in Ecuador; only those sought after 
for business are packed, Monge contends. Source: EL COMERCIO

Unit value
Tilapia exports: China

Source: elaborated from National Trade Statistics
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Vietnamese pangasius still in a bonanza phase...

Viet Nam exported 640 000 tonnes of pangasius in the 2008, at a value of USD 1.45 
billion. Compared with 2007, Pangasius exports increased by 48% in value and 66% in 
quantity over the same period of 2007. The growth slowed down somewhat in the last 
quarter, as a reaction to the worldwide economic downturn. In fact total 2008 exports 
stayed somewhat below earlier forecasts.

PANGASIUS

Vietnamese growers are suffering from reduced pric-
es, pangasius is fetching around USD 0.92/ kilo in the Me-
kong Delta region, which makes production uneconomic. 
As a reaction to low prices, farmers are refraining from 
selling fi sh, and others are not restocking. More than 90% 
of pangasius breeders reported losses in 2008, and be-
tween 40% and 50% of growing ponds in the Mekong area 
are lying empty, which has led to forecasts that produc-
tion will be half what it was last year. This is very much 
in contrast with the offi cial forecast of further increase in 
production to almost 1.5 million tonnes in 2009. 

Russia is now by far the main market for pangasius 
from Viet Nam, with 118 000 tonnes. This was more than 
double the 2007 amount. This country alone accounts for 
18% of the Vietnamese exports of pangasius. The unit val-
ue of Russian pangasius is extremely low, at USD 1.60/kg, 
while the EU pays about USD 1.00/kg more for the panga-
sius it is importing from Viet Nam. 

EU
35%

Russia
18%

Mexico
4%

Egypt
4%

Others
15%

Other
23%

China & HK
3%

USA
4%
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5%Ukraine

12%

Pangasius exports - in quantity terms 

Ukraine is the second major importer of pangasius 
from Viet Nam, with 74 400 tonnes in 2008, more than tri-
ple the 2007 amount. Ukraine is paying somewhat more 
for its pangasius, at USD 1.95/kg. Even stronger growth 
was recorded in Egypt, where pangasius imports grew by 
over 300% in just one year. VASEP, the Vietnamese sea-
food promotion agency, is concentrating on markets in 
the Middle East at the moment,  successfully as can be 
noted by this performance. 

The EU is the main market for pangasius from Viet 
Nam, with about one third of imports in quantity and  
40% in value terms. Within the EU, Spain is the biggest 
market, growing by 28%. Demand for pangasius from the 
European market usually increases every year starting at 
the end of September; however, 2008 was a bit a diffi cult 
year. 
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PANGASIUS

Pangasius consump-
tion has grown rapidly in 
Spain in the past few years. 
The presence of pangasius, 
commonly called Panga, 
is overwhelming; there is 
practically no fi sh shop in 
the country without panga 
fi llets. The product is gen-
erally sold in fresh form, 
but it is not always indi-
cated that the product is 
defrosted. In addition, in 
the indications on the ori-
gin, obligatory in EU trace-
ability law, the product is 
very often identifi ed as wild 
caught product, sometime 

even coming from the Atlantic. Prices at retail level are 
extremely low at EUR 5.70/kg, the lowest priced fi llet 
available in the market. Import prices into Spain have 
declined over the years, from some EUR 3.50/kg just two 
years ago to below EUR 2.00/kg at present. Nile perch 
fi llets are sold side by side with panga in the main retail 
markets, but this species is getting a EUR 2.00-3.00/kg 
premium over panga. 

Exports
Pangasius: Viet Nam

2007 2008
(1000 tonnes)

EU 172.8 224.3

Russia 48.7 118.2

Ukraine 23.0 74.4

Asean 33.8 34.0

China & HK 18.2 18.5

USA 21.2 24.2

Mexico 14.3 23.2

Egypt 6.3 26.6

Others 48.7 97.6

Total 386.9 640.8

and posed no danger to consumer health. 

Imports of pangasius are up 62% in Germany in 2008 
compared to 2007. Added value id being given to the spe-

Imports
Catfi sh: USA

2004 2005 2006 2007 2008

(1000  tonnes)
Viet Nam 3.0 8.6 18.0 16.6 24.2

China 0.8 1.7 7.6 9.9 12.5

Thailand 0.0 1.5 3.4 5.6 5.6

Malaysia 0.0 0.5 2.9 0.4 0.1

Others 0.4 1.3 2.5 2.4 1.9

Total 4.2 13.7 34.4 34.8 44.2
Source:  GLOBEFISH 

cies by German companies, including an organic range as 
well as the introduction of some high-end smoked prod-
ucts. In October 2008, a consumer journal article found 
several problems concerning quality and residues, with 
pangasius products in German supermarkets. Imports of 
pangasius slowed down in the closing months of the year, 
probably to the overall economic crisis and perhaps also 
to the quality concerns. However, it is likely that con-
sumption of pangasius will increase again in the future, 
as the price conscious German market will turn to cheap-
er fi sh products as the recession continues to bite. 

The US catfi sh market is growing quite impressively. 
In 2008, some 44 200 tonnes were imported, 27% more 
than in the same period of last year. Viet Nam accounts 
more than half of this quantity, while China reported a 
strong increase in its catfi sh supplies to the US market, 
after tough controls enforced last year. At present China 
accounts for about 27% of total US catfi sh imports. 

Record forecast for 2009 unlikely to be met

Viet Nam is aiming to produce some 1.5 million 
tonnes of pangasius in 2009. However, producers are feel-
ing the diffi cult economic environment and have asked 
the government to take measures to ensure credit sup-
ply for catfi sh producers and processors. In addition, the 
low prices prevailing in the second half of 2008 prompted 
farmers not to restock their ponds. Therefore the pro-
duction goal looks over-optimistic.  

Viet Nam will continue to look for alternative mar-
kets for its products, probably moving more high quality 
pangasius into the EU and into the US market, while East-
ern European countries will receive products with more 
glazing, but at competitive price levels. 

PANGASIUS NEWS

VIET NAM: PANGASIUS FARMERS AIMING TO PRODUCE 1.5 MIL-
LION TONNES IN 2009

Measures to develop tra and basa catfi sh production and sales 
have been discussed at a recent conference  held by the Min-
istry of Agriculture and Rural Developmentin order to attain 
the target of providing between 1.3-1.5 million tonnes of tra 
catfi sh in 2009. Participants at the meeting also suggested 
that the government take measures to ensure credit sup-
ply for catfi sh producers and processors. Source: ASIA PULSE   Source: ASIA PULSE   Source: ASIA PULSE

VIET NAM: PANGASIUS PRICES TO RISE

Pangasius prices in Viet Nam are expected to increase be-
cause there’s not enough product, the country’s processors 
say. Prices for pangasius are running around VND 16,000 (USD 
0.92/EUR 0.71) per kilo in the Mekong Delta region, Voice of Vi-
etnam reported. That’s caused farmers to keep their fi sh from 
the market until prices improve. While some buyers are pay-
ing VND 16 500 (USD 0.95/EUR 0.74) a kilo, farmers are hold-
ing out for higher prices, the report said. Source: EL COMERCIO

Spanish domestic fi shermen are suffering from this 
tough competition, and have complained to their gov-
ernment. Some lobbyists said that there were cases of 
food poisoning related to pangasius imported from Viet 
Nam, The Spanish agency for Food Security and Nutrition 
tested batches of catfi sh imported into Spain from Viet 
Nam in July 2008, these tested negative for any toxic 
substances banned by the EC. In January 2009, Spain’s 
Ministry of Health and Consumer Affairs confi rmed Viet-
namese catfi sh met food safety regulations set by the EU 
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Oversupply and lower prices

The large rise in supply of bream in 2008 from Greece and Turkey, the two major pro-
ducing countries, had a signifi cant downward effect on prices. On the other hand, bass 
prices held up well although the general weakening of demand is now causing lower 
prices for both species. The outlook for 2009 is not positive: supply is still ample and 
with consumers hesitant to spend on non-essentials such as restaurants, the outlook is 
negative in most markets.

EUROPEAN SEABASS AND GILTHEAD SEABREAM

Production

As reported by  FEAP, the Federation of Euro-
pean Aquaculture Producers, Europe’s production of 
seabass and seabream rose signifi cantly in 2008 to 
105 900 and 137 200 tonnes respectively, or 10.7 and 
20.9 % from 2007. What is surprising, though, is that 
market prices are refl ecting this large increase in sup-
ply very differently. Seabream prices have been falling 
drastically whereas bass prices have been quite stable. 

Offi cial statistics remain problematic

It must also be said that the offi cial trade statistics 
for these species are also not considered totally informa-
tive as large volumes are reportedly exported in generic 
categories rather than under the seabass and seabream 
tariff codes. As a result, most industry analysts believe 
that the offi cial trade statistics vastly underrate the ef-
fective market size of many of the larger markets, espe-
cially Italy.

In any case, production has clearly risen the most 
in the two largest producer countries, namely Greece 

Production
Seabass (Dicentrarchus labrax): World

2003 2004 2005 2006 2007 2008

     (1000 tonnes)
Greece 25.4 30.0 36.0 40.0 29.0 35.0

Turkey 15.0 17.0 21.1 30.0 35.0 38.0

Italy 8.9 9.0 8.6 9.1 9.2 9.8

France 3.7 4.0 4.3 5.6 4.6 4.0

Spain 4.5 4.7 5.5 8.9 10.6 11.8

Egypt 3.2 2.8 5.3 2.1 2.6 2.6

Croatia 1.8 1.6 1.9 1.6 1.8 2.0

Portugal 1.5 1.5 1.5 1.4 1.4 1.4

Tunisia 0.5 0.5 0.6 0.5 0.8 0.8

Others 5.5 0.7 0.7 0.6 0.6 0.5

Total 70.0 71.8 85.5 99.8 95.6 105.9
Source:  FAO/AQUAMEDIA (for 2007 and 2008)       

Production 
Seabream (Sparus aurata): World

2003 2004 2005 2006 2007 2008

     (1000 tonnes)
Greece 49.0 46.0 44.0 60.0 43.0 60.0

Turkey 12.0 13.9 17.5 22.5 24.0 27.0

Spain 12.4 13.0 15.6 20.2 23.0 25.0

Italy 7.8 8.5 8.5 8.9 9.0 10.0

Egypt 3.8 3.8 5.7 3.0 4.1 4.1

Israel 2.5 2.9 3.4 2.8 2.9 2.9

Portugal 2.5 2.5 2.5 1.6 1.6 2.0

Croatia 0.7 0.8 1.1 1.0 1.2 1.5

France 1.1 1.6 1.9 2.2 1.5 1.7

Others 2.0 2.2 2.6 2.8 3.1 3.0

Total 93.8 95.2 102.8 125.0 113.4 137.2
Source:  FAO/AQUAMEDIA (for 2007 and 2008)            

and Turkey, but also Spain has increased its production in 
2008. It is not likely that this trend will continue in 2009, 
as many producers are facing severe economic diffi cul-
ties and with demand much weaker than last year, 2009 
will be a diffi cult year for most operators. 

In late 2008 several Greek producers decided jointly 
to limit sales in order to lift prices. This did have an ef-
fect during late 2008 and early 2009 but as the produc-
ers are not able to fi nance the carrying cost throughout 
winter (during which the fi sh will even lose some weight) 
these volumes are now coming to market with the inevi-
table weakening of prices as a result.

Markets

Demand for seabass and seabream is heavily impact-
ed by the ongoing economic crisis since much of the two 
species is consumed in the restaurant sector, which, of 
course, is sensitive to changes in consumer confi dence 
and perceptions about future purchasing power. On the 
other hand, a lack of adequate alternative species in the 
fresh sector may still enable producers to market their 
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production throughout the year. Farmed salmon prices, 
for example, are on a rising trend and higher salmon pric-
es should benefi t bass and bream sales over the coming 
months.

In the run-up to Easter, the seabass and seabream 
market has somewhat stabilised with only moderate 
downward movements in prices from last month of around 
5% on most sizes. Demand is weak but has lately been 
picking up helped by the lack of salmon in the European 
market with markedly salmon higher prices. The situa-
tion is still serious for most producers with new problems 
arising from much stricter terms applied on credit-insur-
ance, forcing producers to take on additional exposure.

Of recent news in the market, interest is created 
by more organic products coming on stream, especially 
from Greek producers. Quantities are still limited but any 
diversifi cation and niche market development should be 
welcome at this stage. 

Italy

Offi cial statistics for 2008 show a decline in total 
import volumes of 6.1% and 11% in value for the two spe-
cies. When looking at the individual situation of bass and 
bream, the picture is quite different however. Bass im-
port volumes fell in fact almost 20% to 16 400 tonnes as 
unit values increased from 4.85 to 5.39 EUR/kg compared 
with 2007. It is therefore quite evident that it was the 
rising bass price that caused sales to drop dramatically. 

For bream on the other hand, the situation is quite the 
opposite. Prices fell from 4.22 to 3.34 EUR/kg with im-
ports rising almost 9 % to 18 300 tonnes. Prices are there-
fore of obvious importance when producers try to move 
signifi cant volumes of product.

SEABREAM NEWS

EU WON’T HELP FARMERS REMOVE SEABREAM SURPLUS

Mediterranean seabream producers will not get EU assist-
ance disposing of the surplus bream that sent the sector into 
freefall in 2008, but the industry is taking other measures to 
deal with the problem. The FEAR was told by European Com-
missioner of Fisheries and Maritime Affairs Joe Borg at a 3 De-
cember 2009 meeting that freezing 20 000 tonnes of the bream 
was “more or less impossible,”. Taking matters into their 
own hands, the major Greek producers are launching a do-
mestic marketing campaign to boost sales of bream, with the 
EU also agreeing to fund a European wide marketing drive as 
long as France, Spain and Italy all commit. Source: INTRAFISH   Source: INTRAFISH   Source: INTRAFISH

Spain

One of the larger import markets, Spain also has a 
signifi cant domestic production of both bass and bream. 
Traditionally Spain focused on bream production and 
chose to cover its need for bass mostly through imports. 
This situation has changed over the last four years with 
Spain’s domestic production of seabass almost doubling 
in four years from 2005 to 2008, reaching 11 800 tonnes. 
As a result, prices in the domestic market have fallen 
although production is still profi table.

EUROPEAN SEABASS AND GILTHEAD SEABREAM

Imports
Fresh Seabream and Seabass:  Italy

2006 2007 2008 2006 2007 2008

( 1000 tonnes) (million Euro)

Seabream

(dentex/pagellus)

Greece 1.7 1.4 1.4 8.3 6.4 7.6

Total 2.3 2.0 2.0 13.3 12.4 12.2

Seabream

(gilthead)

Greece 9.5 13.1 14.1 42.7 52.9 44.7

Turkey   0.8 1.5 1.9 2.9 5.2 5.7

Total 12.8 16.8 18.3 57.7 71.0 61.2

Seabass

Greece 9.5 12.6 9.8 43.8 57.5 44.3

Turkey 4.6 4.4 3.6 16.9 17.8 26.6

Total 16.8 20.3 16.4 82.0 98.5 88.4
Gr.Total 31.9 39.1 36.7 153.0 181.9 161.9
Source:  ISTAT

Imports
Seabream and Seabass:  Spain

2006 2007 2008 2006 2007 2008

(1000 tonnes) (million Euro)

Seabream

(all species)

France 0.1 1.1 0.3 1.2 2.2 1.0

Greece 5.1 5.6 6.7 21.4 23.2 25.5

Morocco 0.7 0.5 0.4 3.1 2.0 3.4

Total 6.4 8.6 9.5 29.1 34.4 33

Seabass
France 0.5 0.5 0.6 5.6 5.7 6.1

Greece 3.7 4.0 3.7 15.1 17.6 22.8

Morocco 0.2 0.1 0.0 1.5 1.3 2.0

Turkey  3.5 3.6 2.3 13.9 15.0 7.7

Total 8.2 8.7 6.9 38.3 42.5 43.3
Gr. Total 16.7 17.3 16.4 67.4 76.9 76.3
Source:  Spanish national statistics
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EUROPEAN SEABASS AND GILTHEAD SEABREAM

Prices
Seabas and Seabream: Italy

Source: EPR; GLOBEFISH AN 10512, 10514
fresh whole 300-450 gr/pc, origin Greece

France

The French market in 2008 was quite good for the 
two species with the positive import trend continuing 
from previous years. Both volumes and values were up. 
Although France is a much smaller market for bass and 
bream than Spain and Italy, domestic production is lim-
ited so any consumption rise has to be covered by im-
ports. For 2009, however, no rise in consumption can be 
expected despite the very attractive prices of bream in 
particular.

UK

The UK market has been targeted for years by Greek 
producers. The successful introduction in many supermar-
ket chains of both whole fi sh and value added products 
including fi llets is making the UK market a valuable out-
let for the growing quantities supplied by Mediterranean 
producers. Total imports last year reached 8 000 tonnes 
with bass representing 68% and bream 31% of volumes. 
The reason for the large share of bass, despite the higher 
price, is that many consumers are accustomed to wild 
bass from traditional UK capture fi sheries.

Price development

With the large build-up of production in 2008 and 
the decision by Greek producers to carry inventory (as 
biomass) into 2009, there are signifi cant quantities that 
will have to be sold during the coming months. Prices 
therefore will continue to soften until there is more bal-
ance in the market. It is important that this takes place 

before the summer months when the new generation of 
fi sh becomes ready for the market. As can be observed 
every year, when this happens in June or July, prices start 
falling. 

On the demand side, the most important consum-
ing countries of bass and bream are going though turbu-
lent economic times. This has a direct impact on con-
sumer confi dence and on out-of-home consumption such 
as restaurant meals in general. Italy, Spain, France and 
the UK are showing declining consumption levels in 2009, 
particularly in restaurants. On the other hand, current 
price levels are attractive for consumers but the absence 
of any joint or coordinated marketing activities by pro-
ducers and common campaigns is making it diffi cult to 
communicate the positive product attributes of the two 
species to consumers. Price remains therefore the main 
sales parameter.  

Outlook

2009 will be a diffi cult year for producers. Most 
companies already had a bad year in 2008 and with am-
ple supplies in a situation of weakening demand, prices 
are bound to suffer. During 2008, remarkably strong bass 
prices provided some solace to farmers but lately also 
the bass market has been weaker, although price levels 
are still much higher than for bream.

In Greece, the diffi cult situation caused some of 
the larger companies to agree on reduced harvesting and 
sales before Christmas. The result was a positive lift for 
prices. If similar agreements could be done on a pan-Eu-
ropean basis involving producers in Turkey, Spain and Italy 
in combination with new investments in joint marketing 
and sales campaigns, product and market development 
as well as branding, the foundation for new long-term 
growth could possibly be laid now. 

Imports
Seabream and Seabass:  France

2006 2007 2008 2006 2007 2008

(1000 tonnes) (million Euro)

Seabream

(dentex/pagellus)

Greece 0.6 0.7 0.7 2.8 2.9 2.5

Total 1.9 1.4 1.3 7.5 5.6 4.8

Seabream

(gilthead)

Greece 2.5 3.1 4.6 11.4 13.6 15.8

Spain  1.1 1.3 1.5 4 5.9 5.4

Total 3.8 4.5 6.4 16.5 20.2 22.4

Seabass
Greece 2.4 2.6 2.9 11.2 12.6 14.4

UK 0.2 0.3 0.2 1.6 1.3 0.8

Total 3.7 4.0 4.4 17.4 19.7 22.9
Gr. Total 9.4 9.9 12.1 41.4 45.5 50.1
Source:  French national statistics 
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Supply crisis looming for Atlantic salmon?

World salmon markets are dominated by concerns about the supply situation in Chile 
and its impact on the overall supply of Atlantic salmon. Whereas other economic sec-
tors may be more affected by the general economic crisis and the weakening of con-
sumer demand, the main uncertainty in the salmon markets is related to supply with 
recurrent disease problems in Chile expected to reduce overall output in both 2009 
and 2010, and most likely in 2011 as well.

SALMON

Many Chilean producers are facing growing liquid-
ity problems with both the government and the bank-
ing sector called upon to provide additional capital and 
emergency credits to the industry. These problems have 
already led many companies to reduce staff, in particular 
in the labour intensive fi lleting plants, and unemployment 
has risen drastically in Chile’s salmon producing regions.

The cause of the problem, the ISA virus, is an infec-
tious disease which only affects Atlantic salmon. It has 
earlier struck both in Norway and the Faeroe Islands and 
is currently causing severe problems in Chile and to a 
much smaller extent in the UK. Although vaccines are be-
ing developed there is still no effective vaccine available 
for the particular ISA strain present in Chile. One result 
therefore could be that Chilean producers over time will 
increasingly switch to coho and trout production.

Increased salmon production in Norway this year and 
next will compensate for some of the shortfall but the 
net impact will inevitably be a reduction in total output 
for 2009 and the following one to two years. Rising prices 
could therefore be the result if demand holds up. So far, 
salmon demand in all markets has been quite strong with 
prices on the rise in 2009. 

Farmed salmon has traditionally sold well during 
economic downturns and the underlying demand trend 
for farmed salmon is clearly positive. However, if prices 
rise signifi cantly, a contraction of demand will inevitably 
be the result as many consumers will be forced to look for 
cheaper alternatives such as catfi sh and tilapia.

In the short term, European producers are diverting 
increasing volumes to the US, traditionally Chile’s larg-
est market together with Japan, where fi llet prices have 
been rising strongly. In Europe, prices have also been fi rm 
but increasing volumes reaching market size throughout 
2009 could lead prices to soften somewhat.

Most experts expect that the Chilean industry will 
eventually overcome its problems thanks to advances in 
disease management and vaccine improvements, just 
as the Norwegian industry has done in the past. Chile’s 
regulatory environment is also being strengthened with 
stricter sanitary rules introduced, including new require-
ments for zoning, egg imports, live fi sh transportation 

and use of antibiotics. However, no-one expects Chile to 
be back on track until 2011 at the earliest. In the mean 
time producers in Norway, the UK, Ireland, the Faeroe 
Islands, Canada and the US will try to gear up production 
with Norway recently awarding 65 new salmon farming 
concessions for the fi rst time since 2004. 

Production

Although total production numbers and export fi g-
ures for farmed salmon reached record heights in 2008, 
a major reason behind the increase was the decision by 
Chilean producers to harvest early a large part of the 
production planned for harvesting in 2009. Therefore un-

Production
Farmed salmon:  World

2005 2006 2007 2008 2009*

(1000 tonnes)

ATLANTIC SALMON

Norway 573 600 725 790 880

Chile 379 370 355 360 220

UK 119 125 140 145 150

Canada 103 115 110 110 120

Faeroe Is. 16 13 20 25 30

Australia 16 16 20 20 20

Ireland 12 15 15 15 15

USA 10 10 12 12 15

Others 3 3 3 3 5

Total 1231 1267 1400 1480 1455

PACIFIC SALMON

Japan 12 10 10 10 10

Chile 115 115 120 113 120

Canada 21 10 8 7 7

New Zealand 9 10 10 10 10

Total 157 145 148 140 147

Gr. Total 1388 1412 1548 1620 1602
Source: GLOBEFISH AN 12201

* estimate
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der normal circumstances, 2008 fi gures would have been 
lower and 2009 higher. But this year is not a normal year 
for the salmon industry, and 2010 and even 2011 will be 
impacted by the present disease problems.

In general though, the long-term underlying demand 
trend for farmed salmon is positive. New salmon markets 
have opened up, not the least in Central and Eastern Eu-
rope but also South American countries and Mexico have 
increased their salmon consumption signifi cantly over the 
last few years. Asia is also increasing its salmon consump-
tion and the rise of salmon processing in countries such as 
Viet Nam, Thailand and China should also lead to a higher 
regional consumption of value-added salmon products 
over time. Salmon producers, therefore, will continue to 
plan for larger production volumes to satisfy the expect-
ed long-term growth in demand.

Norway

Norway showed higher salmon exports in 2008, up 
3% to a record 722 500 tonnes (expressed in round weight 
equivalents). Average prices for the year were slightly up 
in the local currency, by about 1 % in NOK. The main rea-
son for this was the tightening supply situation in Chile 
which allowed Norway to increase its salmon exports 
without seeing prices reduced as a consequence. 

Norwegian exporters have also been helped by and 
still are benefi ting from a weakening local currency com-
pared to EUR and USD.

Norway’s dependence on the EU as its main market 
for salmon grew in 2008, in fact 73.5% of its total exports 
went to the EU market in terms of value, up from 72.6% 
in 2007. France is the major single market for Norway. 
Poland is number two, surpassing Denmark for the fi rst 
time. This is an important event and signals the rise of the 
Polish processing industry to the detriment of traditional 
processors such as Denmark, but also for the domestically 
oriented smoking industry in Germany, Belgium, Italy and 
France. Russia in fourth place confi rms its position as an 
important salmon market followed by the UK. 

The Norwegian government’s decision to grant 65 
new salmon farming licenses in 2009 will result in an in-
creased new capacity of 7%. 5 of the licenses will be for 
organic salmon.

2009 fi gures are also very positive for Norway: statis-
tics for the fi rst 12 weeks show somewhat higher exports 
than last year, up 2.8% expressed in round weight equiva-
lents to 156 100 tonnes. Sales to all important markets 
were up, including the EU, Japan and the US. The largest 
increase was for fresh and frozen fi llets. 

Chile

Total salmonid exports in 2008 grew 6.8% to USD 2.4 
billion. Salmon exports reached USD 1.8 billion, a 4.8% in-
crease whereas trout exports grew by a signifi cant 13.6 %
to USD 0.6 billion. Export quantities grew likewise 12.5 %
overall; 12.7 % and 12.3 % for salmon and trout respec-

Exports (quantity)
Salmon and Trout:  Chile

2003 2004 2005 2006 2007 2008

(in 1000 tonnes)
Salmon 218.0 273.1 309.0 291.5 284.7 320.8
  Frozen 115.2 163.6 201.7 201.7 183.4 212.4

  Fresh 94.6 100.5 98.5 85.0 94.4 100.8

  Canned 4.4 4.7 5.0 3.5 3.2 3.4

  Salted 2.3 1.9 0.6 1.3 0.8 0.9

  Smoked 1.5 2.4 2.5 2.6 2.9 3.3

Trout 67.9 81.7 74.7 93.3 111.1 124.8
  Frozen 62.0 74.9 67.9 86.1 103.2 115.8

  Fresh 2.0 1.3 0.7 1.0 3.1 5.5

  Canned 1.9 2.8 3.6 0.2 0.2 0.2

  Salted 1.7 2.5 2.0 1.8 0.9 0.1

  Smoked    0.2 0.2 0.5 4.2 3.7 3.3

Total 285.8 354.7 383.7 384.8 395.8 445.6
Source: Boletín de Exportaciones del IFOP

SALMON

Exports (quantity and value)
Salmon and Trout:  Norway

2006 2007 2008 2006 2007 2008

         (1000 tonnes)   (bill. NOK)
Salmon 494.4 585.4 598.6 17.1 17.5 17.4

Fresh 397.0 493.4 514.8 12.6 13.1 13.9

Frozen 37.8 42.9 33.7 1.3 1.2 1.0

Fresh fi ll. 27.5 33.3 35.3 1.4 1.6 1.6

Froz. fi ll. 18.0 15.8 14.8 1.1 1.0 0.9

Trout 46.9 58.8 76.8 1.3 1.3 1.8

Source:  Norwegian Seafood Export Council

Exports (quantity)
Salmon and Trout:  Chile

2006 2007 2008 2006 2007 2008

million USD 1000 tonnes
Japan 704 648 708 148 146 163

USA 792 862 795 109 114 108

EU (25) 308 279 284 46 41 43

Lat.America 156 202 268 29 36 53

Others 246 258 335 54 60 79

Total 2206 2249 2391 386 397 446
Source: Boletín de Exportaciones del IFOP
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Exports (value)
Salmon and Trout:  Chile

2003 2004 2005 2006 2007 2008

(in million USD)
Salmon 905 1110 1369 1695 1715 1797
  Frozen 454 639 854 1088 1015 1085

  Fresh 404 413 455 578 636 643

  Canned 22 27 30 20 22 21

  Salted 12 9 3 8 52 6

  Smoked 14 22 24 31 37 42

Trout 242 330 352 484 523 594
  Frozen 208 290 305 428 463 527

  Fresh 17 6 3 8 19 32

  Canned 11 22 33 1 1 1

  Salted 6 11 10 9 4 1

  Smoked    1 1 1 39 36 34

Total 1147 1439 1721 2179 2238 2391
Source: Boletín de Exportaciones del IFOP

Exports (unit value)
Salmon and Trout:  Chile

2003 2004 2005 2006 2007 2008

        (in USD/kg) 
Salmon 4.2 4.1 4.4 5.8 6.0 5.6
  Frozen 3.9 3.9 4.2 5.4 5.5 5.1

  Fresh 4.3 4.1 4.6 6.8 6.7 6.4

  Canned 5.0 5.8 6.0 5.8 6.7 6.2

  Salted 5.3 4.5 4.4 6.1 7.0 6.7

  Smoked 9.4 9.1 9.8 11.6 12.7 12.7

Trout 3.6 4.0 4.7 5.2 4.7 4.8
  Frozen 3.4 3.9 4.5 5.2 4.5 4.6

  Fresh 8.7 4.3 5.0 6.2 6.1 5.8

  Canned 5.4 8.0 9.0 6.1 5.5 5.0

  Salted 3.4 4.4 4.7 4.8 4.9 10.0

  Smoked    4.0 5.1 5.2 9.2 9.8 10.3

Average 4.0 4.1 4.5 5.7 5.8 5.4
Source: Boletín de Exportaciones del IFOP

and 2010. In addition, up to 40 000 tonnes of salmon are 
estimated to have been harvested in 2008 but kept in 
cold-stores for sale in 2009. Although this will alleviate 
to some extent the supply short-fall caused by the tight 
situation for fresh product, it still represents signifi cant 
losses for the industry as average yields are much lower 
than planned for.

Estimates for Chile’s production in 2009 range from 
an optimistic 320 000 tonnes by the industry association 
Salmon Chile to more catastrophic forecasts of 140-180 
000 tonnes with most analysts predicting fi gures some-
where in between.

However, the long-term effect of the disease may 
be even larger, given the understandable reluctance of 
many Chilean producers to purchase salmon smolts in 
2009 until an effective vaccine has been developed. This 
will further reduce volumes in 2010 and 2011.

tively. Japan is Chile’s largest market in volume (37%), 
followed by the US (24%) and other Latin America mar-
kets (12%). By value, the US is the main market (33%), 
refl ecting the large portion of fresh fi llets, followed by 
Japan (30%) and the EU (12%).

Although Chile’s production grew in 2008 to 360 000 
tonnes, one of the underlying causes was the early har-
vesting of fi sh that otherwise would have been sold in 
2009 at much higher average weights. This is of course 
contributing to the lower volumes estimated for 2009 

SALMON NEWS

CHILE: SALMON PRODUCTION SEEN TO DROP 50% IN 2009, BUT 
HIGHER PRICES WILL SOFTEN IMPACT

IFOP predicts Chile’s salmon exports in 2009 will shrink by 50% 
under impact of ISA. Chile’s salmon exports this year are most 
likely to total about 220 000 tonnes, a decrease of 40 to 50% 
from last year because of the impact of infectious salmon anae-
mia (ISA) virus, El Instituto de Fomento Pesquero (IFOP), a fi sh-
eries and aquatic resource research institute in Chile, has an-
nounced recently. However, IFOP said that the fall in export in 
terms of value may not be so great because the prices of salm-
on (FOB) in December 2008 surged 22.7% over a year earlier to 
USD 5.30 per kilo and the world’s demand for salmon this year 
is predicted to increase by 5%. Source: BANR JAPAN REPORTS   

NORWAY: SALMAR TO INCREASE SLAUGHTER VOLUME 20%

Norway-based fi sh farming company SalMar will up its slaughter 
volume more than 20% from 2008, according to forecasts present-
ed by the company. The forecast for 2009 shows SalMar expects to 
slaughter 51 000 tonnes (gutted weight) in mid-Norway and 14 000 
tonnes in north Norway. Converted to round fi sh this makes for 
slaughter volume of 72 200 tonnes in 2009, an increase of more 
than 20% compared with slaughter volume for 2008, the company 
said on 25 February 2009. The increase here is from 25 300 metric 
tonnes to 28 900 metric tonnes. Source: INTRAFISH

FRANCE: SALMON SALES HIT EUR 900 MILLION RECORD IN 2008
France’s home consumption of Norwegian salmon reached an 
all-time high in 2008, according to NSEC. In 2008, salmon rep-
resented 22.3% of all fi sh consumption in France, compared to 
21.6% in 2007. The total value of salmon sold for home consump-
tion was EUR 887 million in 2008, an increase of 3% compared 
to 2007, while the total quantity sold increased by 4% to 57 341 
tonnes. Fresh salmon represented 43.3%, 36.3% smoked salmon, 
16.7% frozen salmon and 3.6% canned salmon. Perhaps unexpect-
edly, the biggest gains were seen in smoked salmon, which grew 
6% from to 20 839 tonnes; frozen salmon rose 9% to 9 584 tonnes. 
Fresh salmon sales have remained stable in 2008, with 24 840 
tonnes sold, a 2% rise on 2007. The price for fresh salmon has 
clearly followed the average fresh fi sh price in France, which has 
given the salmon an advantage in the French market. So far in 
2009, the export of fresh salmon from Norway to France has in-
creased by 12.5% in value and the quantity has remained stable. 
Source: INTRAFISH

SALMON
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SALMON

Main Markets

Although the economic turmoil has impacted salmon 
consumers as well, the overall effect on demand so far 
has been moderate. In previous periods of economic in-
stability salmon has also held up well. The main effect 
of the crisis has been a change in purchasing behaviour 
by importers; orders are more frequent but for smaller 
quantities, and most buyers have become reluctant to 
enter into long-term contracts. In addition, counterpart 
risk has become a major issue at all levels in the seafood 
value chain as bank credit has tightened, credit times 
becoming longer and credit insurance more diffi cult to 
obtain. 

Japan

Japan’s salmon imports, like most other seafood im-
ports, have been declining for years but showed a small 
rebound in 2008 with a 2.3% overall increase (Atlantic 
and Pacifi c salmon). Overall salmon and trout imports 
also grew slightly to 247 800 tonnes, + 4%, whereas the 
corresponding import value dropped 8.6%.

Japan remains an important market for salmon and 
trout, but with a declining population and a severe eco-
nomic situation, new growth in salmon consumption is 
unlikely, although the lack of sashimi tuna could boost 
salmon sales for a while. However, the decline in sup-
plies from Chile presents new opportunities for Norway 
and the UK as well as for traditional wild salmon suppli-
ers, although farmed and wild salmon to some extent are 
destined for different market segments and applications 
in the Japanese market.

USA

US total salmon import volumes fell by 3.4% in 2008. 
The most important segment, fresh fi llets which is domi-
nated by Chile, dropped somewhat more, by 4.2% in vol-
ume although the import value went up 2.6%. This indi-
cates that at least for 2008, it was the higher fi llet prices 
that dampened demand more than anything else. Overall 
import values for salmon were practically fl at compared 
with 2007, down only 1.1 % to USD 1.654 billion.

2009 demand is reportedly good; January salmon 
imports were up 11% by volume and 14% by value com-
pared with January 2008. It would be surprising though if 
the rest of the year were to be equally strong. In general, 
restaurant sales are strongly impacted by any economic 
down-turn and although salmon these days is not a luxury 
item any more, lower restaurant sales will also impact 
salmon sales throughout the year.

Norwegian exporters have exploited the lack of 
Chilean produce, and Norwegian fresh and frozen fi llets 
are experiencing a current boom in the US market. The 
recent Boston Seafood Show in March registered record 
visits from Norwegians promoting their salmon in the US 
market.  

Imports
Salmon:  USA

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Fresh 
fi llets
Chile 81.9 79.9 83.5 71.8 80.1 76.4

Canada 14.9 11.2 11.2 6.3 4.2 5.4

Norway 3.3 1.8 1.3 2.6 2.3 2.3

Other         1.6 2.6 2.1 2.6 4.4 2.3

Total 101.7 95.5 98.1 83.3 90.1 86.3
All salmon 222 218.7 232.8 242.7 250.2 241.8
Source:  GLOBEFISH AN 11630

 EU

The positive long-term underlying trend in the 
EU market continued in 2008 with an estimated  2-3 % 
growth in consumption compared with 2007. Overall im-
ports from non-EU suppliers grew 5.3 % to 590 000 tonnes 
and 1.1% in value to EUR 2.2 billion. France is by far the 
largest consumer and importer of salmon reporting new 
growth last year to a massive 128 500 tonnes, up 1.7% 
from 2007. Strong growth was also registered by Poland 
which has become the principal processor of smoked 
salmon products for Western Europe. Increasingly, Poland 
is also producing a broader range of value-added salmon 
products that previously were supplied by Denmark or by 

Imports
Salmon:  Japan

Fresh Frozen
2006 2007 2008 2006 2007 2008

 (1000 tonnes)  (1000 tonnes)
Atlantic 21.9 21.6 20.0 2.9 2.4 4.4
Norway 16.7 18.4 15.6 1.0 1.0 1.0

UK 0.8 1.4 0.5 0.0 0.0 0.0

Chile - 0.0 0.0 0.7 3.0

Australia 0.6 1.2 1.1 0.0 0.7 0.0

Denmark - - - 0.2 0.6 0.3

Pacifi c 1.1 0.9 0.6 127.7 123.6 126.9
Canada 0.1 0.1 0.1 2.4 1.0 0.7

USA 0.0 0.0 0.0 19.2 20.2 18.1

N. Zealand 0.9 0.8 0.6 1.8 0.5 0.7

Chile - - - 73.1 73.1 80.9

Russ. Fed. - - - 30.9 28.9 26.4

Total 23.0 22.5 20.6 130.6 126.0 131.3
Source: Japanese national import statistics
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the domestic processing industry in consuming countries 
such as Germany, Belgium and even France. Denmark 
remains competitive though on fi llets and portions. Al-
though Poland initially focused on the lower range of the 
market, Polish processors are gradually moving up-mar-
ket, and over time we’ll see even more of the smoking 
capacity in Western Europe move to Poland. Also Poland’s 
Baltic neighbours have built up some processing capacity 
but most of this is destined for the Russian market.

Imports
Salmon:  France

2004 2005 2006 2007 2008

(tonnes)

Fresh salmon 76459 88924 86240 88450 90694

Norway 40045 60231 59119 63266 64566

UK 23777 17860 18749 17829 17577

Denmark 3033 3270 3003 1853 1580

Ireland 3755 3018 2473 2299 2172

Spain 382 333 343 509 336

Faroe Isl. 2452 1602 131 307 1767

Froz. Pacifi c salmon 6348 5699 5943 5283 4061

USA 6584 5081 5626 5277 2842

Canada 464 208 164 80 156

Froz. Atlantic salmon 3017 4185 4855 4523 3136

Denmark 1341 2602 3628 530 443

UK 519 534 289 610 721

Norway 367 416 277 717 975

Smoked salmon 3347 3758 4965 4095 4846

UK 2439 2755 2099 967 915

Poland NA NA 192 2379 2837

Fresh fi llets salmon 5416 4967 5154 5032 6084

Norway 4558 3946 4294 3613 5219

Denmark 158 148 542 318 369

Belgium 93 150 210 285 4

UK NA 287 118 204 250

Frozen fi llets salmon 12212 16077 18256 18897 19567

Chile 5352 8344 9191 9088 8826

China 2251 2467 3615 3461 4543

USA 1986 1504 1305 1743 1348

Denmark 1159 1360 1079 531 346

Norway 1004 793 1025 1684 2058

Faroe Isl 781 827 819 777 732

Grand Total 108933 123610 125413 126280 128388

Source: National Statistics

Imports
Salmon:  Germany (by origin)

2003 2004 2005 2006 2007 2008

(1000 tonnes)
Norway 39.3 42.7 54.4 48.9 48.9 40.7

Poland 2.8 1.1 12.3 13.7 15.5 19.4

Chile 2.8 7.4 14.6 15.7 14.5 13.3

China 1.8 3.6 4.8 8.6 10.9 12.3

Denmark 18.2 20.7 9.6 8.5 8.5 8.3

Others 17.2 15.0 14.8 16.1 12.0 10.2

Total 82.1 90.5 110.5 111.5 110.3 104.3
Source: Statistisches Bundesamt

Imports
Salmon:  Germany (by product)

2004 2005 2006 2007 2008
(1000 tonnes)

Fresh salmon 50.4 56.1 47.9 47.0 38.0

Frozen salmon 5.2 5.3 7.2 4.7 3.5

Smoked salmon 6.4 15.7 16.4 18.0 22.0

Fresh fi llets salmon 6.2 6.8 6.5 6.2 6.2

Frozen fi llets salmon 22.3 26.6 33.5 34.5 33.7

Salted salmon 0.0 0.0 0.0 0.0

Total 90.5 110.5 111.5 110.4 103.4
Source: Statistisches Bundesamt

Salmon
Europe, origin: Norway

Source: EPR; GLOBEFISH AN 10512, 10514

Fresh, gutted, head-on, 3-5 kg/pc
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SALMON

Poland’s salmon imports in 2008 reached 72 300 
tonnes, up 18.5 % from 2007, with Norway supplying more 
than 90%. Although Poland’s 40 million strong population 
of course consumes some salmon, most of the imports 
are raw material for the processing industry later to be 
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SALMON

re-exported mainly to Germany, France, Italy and the 
UK.  Of interest also are Poland’s growing exports to oth-
er processing countries such as Thailand, Viet Nam and 
China. It is also noteworthy that Poland’s overall trade 
balance in salmon is positive approaching USD 100 mil-
lion. The explanation lies in the higher value of exported 
processed products compared with the imported raw ma-
terial.

Price developments

Prices to producers are quite good for the moment 
and should continue to rise. Currency movements also 
play a role with the weaker NOK favouring Norwegian ex-
porters. Chilean producers are asking for higher prices 
given the reducing amounts available and are also chan-
nelling as much as they can towards the higher paying 
segments of the market, in particular the fresh segment 
in the US. 

For the rest of the year, prices are expected to 
remain fi rm with some weakness during the European 
summer months when most of the European production 
reaches market size.

Latin America

With the world’s second largest salmon producer 
located in Chile, it was only a question of time before 
regional markets for salmon would open up. In 2008 in 
fact, Chile exported 53 000 tonnes to its neighbouring 
countries, or 12 % of its total export volumes. Sales in 
2009 are also reportedly quite good, especially to Brazil. 
A major factor in this development has been the growth 
of the modern retail-channel with super- and hypermar-
kets now dominating food sales in all major urban areas 
in South and Central America. This has boosted fresh sea-
food consumption and over time should lift the average 
seafood consumption levels in the region which today are 
only 50% of the world average of 16.7 kg per head (live 
weight). 

Structure of smoked salmon import 
into German market by major suppliers ,
2001-2007 
(volume)

Source: Sea Fisheries Institute, Poland

Salmon fi llet prices (FOB Miami, chilled, 
C-trim, Alt. fresh, 3-4 bs)
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Outlook

The outlook for the year looks quite good for de-
mand. The big unknown lies on the supply side given the 
problems in Chile and its effect on supplies both in 2009 
and 2010, and most likely also in 2011. The decision to 
be taken by Chile’s producers on the amount of smolts 
to buy in 2009 seems dependent on when an effective 
vaccine for the Chilean strain of ISA becomes available. 
The outcome will clearly impact Chilean production in 
the years to come, not only for 2010 and 2011 but clearly 
also in the more distant future.
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Herring and mackerel markets

Global herring and mackerel markets appear to have experienced mixed fortunes dur-
ing the past year, affected by fl uctuating currencies, drops in landing quota refl ected 
in unit value, and a major market (Russia) imposing a temporary ban on imports.

SMALL PELAGICS

Exports
Frozen Mackerel: Norway

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Japan 101.2 86.6 78.1 45.0 119.7 118.1

China 41.3 53.4 40.7 25.4 60.2 66.3

Russ. Fed. 16.7 11.9 9.7 20.1 35.0 33.0

Turkey 10.0 16.0 7.8 8.0 26.0 20.8

Ukraine 24.2 11.3 7.6 10.6 39.2 20.6

Poland 18.0 6.7 3.6 4.8 4.3 12.2

Korea Rep. 6.8 8.0 2.3 4.7 14.8 6.2

Others 33.3 33.3 14.4 22.0 40.0 57.3

Total 251.5 227.2 164.2 140.6 339.2 334.5
Source:  Norwegian Seafood Export Council

The volume of mackerel exported by Norway fl uctu-
ated signifi cantly between 2005 and 2007. 141 000 tonnes 
were exported in 2006, which was a -24% reduction on 
2005, but there was a surge in exports in 2007, increasing 
+199% to 339 000 tonnes. All countries except Poland im-
ported higher volumes in 2007. 2008 saw a slight reduc-
tion in Norwegian exports. 

Japan was the key market for frozen mackerel from 
Norway, accounting for about one third of total exports. 
Gaps in purchase costs by trading fi rms have widened be-
cause of the yen’s appreciation against Norwegian krone 
since last October, causing some confusion in domestic 
sales. For the next season, market analysts point out 
that traders struggle to predict where the prices will be 
settled for the coming six months because overall mack-
erel quotas, including those of the EU, will be expanded. 
China is an important market for mackerel, mainly for 
reprocessing, with the fi nal product also ending up in the 
Japanese market. 

Japan’s imports of frozen mackerel in 2008 
aggregated 41 567 tonnes, down 7.6% from the previous 
year, while import value showed a marginal decline. 
Fishing in Norway and Ireland, the two main suppliers, 
was sluggish, and small-size fi sh of 130-200 grams from the 
Netherlands was traded from around the spring. However, 
fi shing in Norway and Ireland turned for the better in the 

new season which began in September 2008. In Japan, 
during the present mackerel season the proportion of the 
species not suited for popular dried cut-open products is 
rising, giving a scanty prospect for supply from domestic 
sources. Market watchers are concerned that demand for 
frozen small-size fatty horse mackerel suited for dried 
products will become tight. But catches by Korean vessels, 
operating in the same area as Japan, increased 66.4% to 8 
050 tonnes last year, suggesting that the Korean products 
will have a greater presence in the Japanese market.

Imports
Frozen Mackerel:  Germany

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Netherlands 2.0 1.1 1.1 1.3 1.9 2.0

UK * * 1.5 1.2 0.3 1.8

Denmark * * 1.0 0.7 1.4 1.4

Ireland 4.3 4.3 2.8 0.8 1.2 1.0

Others 3.4 3.6 1.1 2.0 0.4 1.8

Total 9.7 9.0 7.5 6.0 5.2 8.0
Source: Statistisches Bundesamt

German imports of mackerel grew by 54% to 8 000 
tonnes between 2007 and 2008. The most imported prod-
uct was whole frozen mackerel which accounted for more 
than 60% of total mackerel imports into the country. The 
main supplying country of frozen mackerel to the German 
market were the Netherlands with 2 000 tonnes. 

All depends on the new mackerel season

Any forecast for mackerel markets is very diffi cult at 
this time of the year, as the main fi shing season in Norway 
and Ireland have yet to start. Demand seems to be good 
in Russia and Japan, which should keep prices relatively 
high in coming months. 
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SMALL PELAGICS

Imports
Fresh and Frozen Herring:  Japan

2003 2004 2005 2006 2007 2008
                (1000 tonnes)

USA 20.5 20.3 25.9 27.6 16.1 21.4

Russia 20.0 12.8 9.7 9.0 5.9 8.1

Norway 5.5 4.3 4.0 4.5 3.9 4.3

Netherlands 1.1 1.1 1.6 1.3 0.8 0.7

Korea Rep 0.3 0.0 0.0 0.0 0.0 0.4

Canada 0.0 0.0 0.2 0.2 0.4 0.0

Ireland 0.2 0.0 0.0 0.0 0.0 0.0

Iceland 0.0 0.0 0.0 0.0 0.1 0.0

Others 0.4 1.0 0.4 0.2 0.4 0.1

Total 48 39.5 41.8 42.8 27.6 35.0
Source: National Statistics

The volume of Japanese fresh and frozen herring 
imports increased by +26% to 35 000 tonnes between 2007 
and 2008 with import value coming back to JPY 5 billion.. 
However, this fi gure is still far below the herring trade 
reported for previous years. Most of these imports are in 
frozen form. The USA continues to be the main exporter 
of frozen herring to the Japanese market, with more 
than half of the total supply. However  imports from the 
Russian Federation grew the most in percentage terms, 
increasing +37% in volume to 8 100 tonnes. Imports from 
Norway remained roughly static in 2008, increasing by 
just 400 tonnes to 4 300 tonnes. 

The strong showing is attributed to the 33.3% growth 
in imports from North America, helped by recovery 
of catch in Bristol Bay and good harvests in Sitka. Fish 
feeding patterns in Norway and Russia also improved. 
If the present trend of a stronger yen continues, supply 
from North America, which had been in a critical state in 
recent years, may be secured. However, one cannot be 
overly optimistic about the future if the projections of 
fi sh size composition and other factors are considered.

The Minato Shimbun conducted a survey on 25 
supermarket chains and cooperatives throughout Japan 
regarding seafood commodities that sold briskly during the 
2008 year-end sales campaign. Each company was asked 
to name two top commodities. Herring roe continued to 
hold the top position from the previous year, with 18 of 25 
fi rms responding that it was the best-selling commodity. 

Japan’s imports of raw materials for salted herring 
roe recovered slightly to 3 800 tonnes for the USA and 
Canada combined. Import clearance to China is said to 
have decreased to near zero as traders tried to avoid 
the risk of having Chinese labels on the products. It 
seems that US labels of origin were maintained in the 

processing operation in China. When this amount is 
included, imports of herring roe products showed a slight 
decline over the previous year. Supply of frozen roe for 
production of fl avored herring roe, mainly from Canada, 
further declined from previous years, barely reaching 
2 000 tonnes. This suggests that there is a serious concern 
over declining herring stock.

Sales volume of salted herring roe in Japan shrank 
considerably because of large price hikes in two consecutive 
years, with annual trading volume falling 14.6% from 
2007. Sales during the last two months of 2008 were 13% 
less from a year earlier, due to limited deliveries caused 
by decreasing supply. No price collapse occurred because 
of shrinking receipts in the year-end season. Rather there 
was some shortage of supply, depriving some marketers 
of selling opportunities. Overall, the prices remained   
relatively constant as supply was largely limited during 
the past two years. 

Exports
Frozen Whole Herring: Norway

2003 2004 2005 2006 2007 2008
(1000 tonnes)

Russ. Fed. 168.0 179.8 195.9 150.6 207.5 163.4

Nigeria * * * 3.1 20.1 138.5

Ukraine 83.1 93.5 109.0 88.2 89.2 79.4

Lithuania 7.9 9.1 7.7 9.5 11.3 15.3

Netherlands 13.3 14.0 11.2 12.9 15.7 13.0

Belarus 9.8 9.3 9.1 7.7 10.2 7.9

Poland 5.5 4.6 4.9 4.8 3.2 3.8

USA 2.9 2.0 1.8 1.4 0.6 0.3

Others 41.0 26.0 27.2 44.6 42.5 69.9

Total 331.5 338.3 366.8 322.8 400.3 491.5
Source: Norwegian Seafood Export Council

Norwegian frozen whole herring exports reached a 
new record of 491 500 tonnes in 2008, almost 100 000 
tonnes more than in 2007. The Russian market remained  
the main importer of herring, however due to a temporary 
ban, import of frozen herring from Norway declined 
sharply (-22%). The organization Social Control and the 
testing laboratory Giprorybfl ot in Russia tested preserves 
of Atlantic herring in St. Petersburg. Ten samples were 
purchased for the test in retail chains, but only six 
samples met state standards.

On the other hand, Nigerian imports went up 
strongly. This rather low priced market imported some 
138 000 tonnes of frozen herring from Norway in 2008, 
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7 times the 2007 amount. Some twenty years ago this 
country was one of the main outlets of small pelagic in 
the world, but the market practically closed down some 
ten years ago.

German herring imports grew in volume from 2007 
to 2008 by 6% to 165 000 tonnes, with the value of the 
import increasing slightly less (+5%) to EUR 200 million. 
The unit value of herring imports into Germany is low, at 
EUR 1.22/kg.

Fresh herring imports into Germany grew by 8% to 
40 000 tonnes. The major supplier of fresh herring was 
Denmark, which provided 30 200 tonnes in 2008, a 25% 
increase on the 2007 volume. Denmark thus accounts for 
three quarters of German fresh herring imports. 

The largest German herring import sector is for 
prepared and preserved product, of which 61 700 tonnes 
was imported in 2008 - a 6% decrease on the 2007 level. 
The value of preserved and prepared herring imports was 
EUR 112 million, with a unit value of EUR 1.88/kg. Some 
15 years ago, the German herring processing industry 
started to build plants in Poland, and the production from 
these plants is the most important supply of prepared 
and preserved herring to the German market. In fact, 
77% of the prepared and preserved imports were sourced 
from Poland in 2008. 

This table shows that total French imports of herring 
increased by 8% to 8 300 tonnes from 2007 to 2008. There 
was a shift in the country of origin for French herring 
imports with Iceland supplying 43% of the volume in 2008, 
compared with 17% in 2007 showing that Iceland almost 
tripled its exports to France.. The increase in Icelandic 
exports to the French market was offset by a -32% 
reduction in product from Norway. UK exports of herring 
almost collapsed from 2 000 tonnes to 600 tonnes.

Dutch herring exports fell by almost 35% in 2008, 
mainly due to a reduction in quota share. The decline 
resulted in lower exports to the main market, Nigeria, 
which received 51 000 tonnes in 2008, some 30 000 
tonnes less than in 2007. The lower supply of herring 
from the Netherlands to this market led to higher imports 
from Norway. Nevertheless, Nigeria continues to be the 
main market for frozen herring from the Netherlands, 
accounting for 59% of total imports.  

Exports to Egypt declined only slightly by  11% from 
16 000 tonnes in 2007 to 14 300 tonnes,  and represented 
a 17% share of all Dutch frozen herring exports in 2008. 
Exports to China increased by +10% to 10 000 tonnes in 
2008, and constituted 7% of all exports. Exports of frozen 
herring from the Netherlands to Germany grew to reach 
4 600 tonnes.

Imports
French herring

2007 2008
(in tonnes)

UK 2021 605

Iceland 1298 3609

Netherlands 636 763

Norway 3329 2488

Denmark 301 86

Others 236 750

Total 7821 8301

SMALL PELAGICS

Outlook strong for Russia

The Russian market is quite strong overall, with high 
freshwater (pangasius) and pelagic fi sh imports. While 
the Western European markets see a very diffi cult period 
ahead of them, the expectation for economic growth 
continues to be positive in Russia, which will attract a lot 
of fi sh and crustaceans to this market.

Exports
Dutch herring

2004 2005 2006 2007 2008

(1000 tonnes)

Nigeria 120.7 98.5 109.4 82.4 51.0

Egypt 18.0 39.1 15.6 16.0 14.3

China (People’s Rep of) 14.0 2.6 6.2 4.9 5.4

Germany 2.5 3.9 3.2 3.4 4.6

Lithuania * * * 2.5 1.5

France * 1.2 1.1 1.2 1.3

UK * 0.5 1.4 0.7 0.8

Poland 3.7 2.3 0.8 0.7 0.7

Malta 4.8 7.7 5.6 8.4 0.7

Belgium 0.8 0.6 0.6 0.6 0.6

Thailand * * * 0.3 0.6

Japan 1.3 1.5 1.2 0.9 0.6

Cote 
d’Ivoire 2.6 0.6 0.5 1.2 0.6

Israel * * * 0.7 0.6

Romania * 1.6 1.6 0.8 0.4

Italy * 1.3 3.1 3.0 0.3

Russian 
Fed. * 1.8 1.9 0.8 0.2

Spain * 0.7 3.6 0.3 0.2

Others 28.1 16.2 7.6 2.4 1.5

Total 196.5 180.1 163.4 131.3 86.0
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