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• Horticultural 
marketing guide and 
related videos;

• Marketing extension 
guides;



Horticultural marketing 
guide and videos

• aim to help extension 
workers to 
understand how to 
assist farmers to 
market horticultural 
products, with 
emphasis on working 
with traders;

• the guide also 
provides basic post-
harvest advice.



Marketing costs 

• guide aims to create a 
better understanding 
of all costs involved 
with marketing;

• covers costs of 
preparation, handling, 
transport, losses, 
storage, processing 
as well as capital 
costs





Understanding market information

• designed to enable 
extension workers to 
advise farmers on how to 
interpret and use prices 
provided by market 
information services;

• discusses why prices 
change; prices at different 
stages of the marketing 
chain; using market 
information to negotiate 
and to plan future 
production



Market research
• aimed at small and 

medium agroprocessors;
• covers how to test 

consumer attitudes to the 
products; how to assess 
the size of the market; 
how to research 
distribution channels for 
the products; promoting 
products, and calculating 
the feasibility of the 
business



• provides advice to 
management of contract 
farming companies on 
how to improve their 
operations; 

• advises governments 
seeking to promote 
contract farming on the 
necessary enabling 
environment;

• emphasizes that 
sustainable contract 
farming arrangements are 
only possible when the 
various parties see 
themselves involved in a 
long-term partnership. 



“Diversification” booklets





Thank you.
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