Scope of presentation

Social and env.| certification:
FLO, IFOAM, RA/SAN, SAI

Problem: no official data
Labelled products:

— Organics = surveys, estimates

— Fair Trade = FLO data
Non labelled products = difficult

World markets EUROPE
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Source: FiBL/SOL

Germany,
Others, 3430, 2000, 19%
33%

France, 1500,
Switzerlan 14%

730, 7%

UK, 1440, 14%

Italy, 1400,
13%

Europe: Organics

Europe: Fair trade

Sales of FLO labelled products (MT)

Europe: Fair trade
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USA: Fair trade

Japanese market

New and dynamic market for
certified food products

Mainly organic and fair-trade

Specific quality standards —
taste

New regulations — JAS and
“specially grown” products

Teikei and Supermarkets

» Teikei system (organic)
- production agreement between
producer and consumer
* 60 % sales in supermarkets

 Large share - Consumer coops,
direct purchase, etc.

Organic agricultural law (JAS)

* Revised JAS regulation — 1999
» Based on ISO 9001

3'd party certification

Immediately fall in organic
production

Improved consumer
understanding and trust
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[« All'In one [abel

grown agricuioural proo

JAS production outside Japan

Potential certified products




