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The importance of the 
Communication 

 
How to access the CountrySTAT community 



- It provides information 

- It raises awareness 

- It promotes partnerships and collaboration 
between stakeholders 

- It increases CountrySTAT’s visibility 

- It allows the active involvement of  

     stakeholders 

- It ensures coordination and efficiency in order to 
achieve the project objectives 
 

 

Why communication is important 



 

 Ensures the liaison with the communication focal 
points inside the relevant national ministries and 
institutions, in order to promote the value added of 
CountySTAT  
 

 Encourages the participation and the involvement of 
users and stakeholders through focus groups and 
social media 

 

 Ensures the dissemination of success stories and 
achievements in order to support the collection of 
funds as well as relationships with investors. 

 
 

 

Communication Strategy 



EXTERNAL (national et regional) 

Includes communication in the country work plans 

 

Provides support to the communication media at national 

and regional level 

 

INTERNAL 

Increases CountrySTAT’s visibility:  

 Internal communication channels (brochure, intranet and 

internet, email, bulletin boards, memos, internal log 

information, meetings, networking, creating synergies with 

similar activities) 

Communication Strategy 



- International organizations 

- Regional organizations 

- National institutions (public administration, Research sector, 
etc.) 

- Civil Society 

- Farmers associations 

- Private sector organizations 

- International governmental organizations 

- United Nations 

- Local authorities 

- Media/journalists 

- Universities and students 
 

Target audience 



For policy makers: 

 

• “CountrySTAT is a powerful tool to strengthen statistical 

governance and facts-based decision-making 

 

• “CountrySTAT is a tool to strengthen the governance of 

agriculture and the food sector.”  

 

• “CountrySTAT is a all-in-one centre for official statistics 

on agriculture and food.”  

 

Key messages 



For data users: 

  

“Easy access to existing data through a single online access 

point.”  

  

“CountrySTAT is property of the countries and it is long-

lasting.” 

  

“CountrySTAT is a tool to improve data quality.” 

 

Key messages 



 

For data producers: 

  

‘‘CountrySTAT  is a web-based system for the harmonization and 

improvement of the quality of statistical data on agriculture and 

food.’’ 

 

‘‘CountrySTAT simplifies data process, from collection to 

dissemination, together with reducing their publication time.” 

 

‘‘CountrySTAT allows data exchange within countries, between 

countries and between FAO and countries .” 

 

Key messages 



- Brochure, Reference Guide, Success Stories, CountrySTAT’s 

National websites 

- social media (YouTube, Twitter) to promote networking and 

collaboration 

- Visibility events and awareness seminars to promote the system 

and to actively engage users 

- Media coverage of national and regional events through the 

press, television, radio and the Internet. 

- Wide distribution of e-newsletter containing CountrySTAT’s news 

on recent activities, or other communication equipment 

 

 



 



• Youtube: http://www.youtube.com/countrystat  

  

 

 

• Twitter: Fenix Platform  @FenixPlatform   

• Twitter: #CountrySTAT 

• Courriel : Info-Countrystat@fao.org 

• http://www.fao.org/economic/ess/ess-capacity/countrystathome 
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- Establish comprehensive programs of communication 

activities at national levels 

- Identify internal and external resources (responsible 

framework, and support staff if necessary) 

 

- The communications program should include the 

following: 

 

 

 

Planning Communication 



- Identify the budget for the organization of specific 

activities at national levels. 

 

- Include the organization of consultations and 

awareness-raising seminars in the work plans. 

 

- When possible, use internal resources. 

Budget/Resources 



 

 

 



Training on the new CountrySTAT system for 
participants from Haiti, April 2016, Rome 

 



Training on the new CountrySTAT system for 
participants from Republic of Congo, April 2016, Rome 

 



 

 

Thank you for your attention 


