Table 1 Marketing Cost and Market Margin of Chill Squid

             ( Local Fish Agent to Central Wholesaler) 

	Item
	           Baht/Kg
	%

	1. Buying price
	48.30
	

	2. Marketing Cost 
	4.42
	100.00

	2.1 Fixed Cost

      - Depreciation Cost 

      - Opportunities Cost (8%)

2.2 Variable Cost

      - Labor Cost

      - Ice

      - Transportation Cost 
	0.22

0.06

0.16

4.20

2.50

0.50

1.20
	4.98

1.36

3.62

95.02

56.56

11.31

27.15

	3. Selling Price 
	56.46
	

	4. Market Margin
	8.16
	

	5. Profit 
	3.74
	


Note : Transportation  at 500 kg/trip

Source : A. Laowapong and M. Yamao , Marketing and Utilization of Fisheries 

              Products, 2002
Table 2 Marketing Cost and Market Margin of Dried Squid

             ( Local Fish Agent to Central Wholesaler) 

	Item
	           Baht/Kg
	%

	1. Buying price
	246.00
	

	2. Marketing Cost 
	2.34
	100.00

	2.1 Fixed Cost

      - Depreciation Cost 

      - Opportunities Cost (8%)

2.2 Variable Cost

      - Labor Cost

      - Ice

      - Transportation Cost 

      - Storage Cost
	0.55

0.14

0.41

1.79

0.30

0.04

0.60

0.85
	23.50

5.98

17.52

76.50

12.82

1.71

25.61

36.32

	3. Selling Price 
	253.00
	

	4. Market Margin
	7.00
	

	5. Profit 
	4.66
	


Note : Transportation  at 1,000 kg/trip

Source : A. Laowapong and M. Yamao , Marketing and Utilization of Fisheries 

              Products, 2002
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Table 3 Marketing Cost and Market Margin of Chill Swimming Crab

             ( Local Fish Agent to Wholesaler) 

	Item
	           Baht/Kg
	%

	1. Buying price
	58.00
	

	2. Marketing Cost 
	2.67
	100.00

	2.1 Fixed Cost

      - Depreciation Cost 

      - Opportunities Cost (8%)

2.2 Variable Cost

      - Labor Cost

      - Ice

      - Transportation Cost 
	0.42

0.29

0.13

2.25

0.89

0.29

1.07
	4.98

1.36

3.62

95.02

56.56

11.31

27.15

	3. Selling Price 
	64.00
	

	4. Market Margin
	6.00
	

	5. Profit 
	3.33
	


Note : Transportation  at 280  kg/trip

Source : A. Laowapong and M. Yamao , Marketing and Utilization of Fisheries 

              Products, 2002
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Investment of Fish Trader for small scale Fishery
	Title
	A
	B
	C
	D
	E
	F
	G
	H
	I
	J

	1. Pier
	1,000,000
	-
	-
	-
	-
	-
	1,000,000
	
	-
	-

	2. Refrigerator
	300,000
	300,000
	-
	-
	-
	-
	110,000
	180,000
	-
	-

	3. Drying Room
	100,000
	-
	10,000
	-
	-
	-
	50,000
	20,000
	-
	-

	4. Others Equipment 

( Drying Trays, Stove , Pan)
	7,500
	-
	5,200
	-
	-
	250
	-
	-
	-
	-

	5. Trucks and Cars
	1,500,000
	1,000,000
	-
	-
	-
	380,000
	400,000
	1,300,000
	-
	-

	6. Ice Storage room / Large Refrigerator
	50,000
	400,000
	-
	-
	-
	-
	24,000
	20,000
	-
	-

	7. Gasoline Station 
	50,000
	1000,000
	-
	-
	-
	-
	100M,000
	200,000
	5,000
	5,000

	8. Foam Barrel
	32,000
	-
	19,000
	7,000
	54,500
	30,000
	32,000
	60,000
	10,000
	5,000

	9. Cellular Phone
	50,000
	18,000
	4,500
	5,900
	6,600
	14,000
	20,000
	48,000
	7,500
	

	Total Investment 
	3,989,500
	1,818,000
	38,700
	12,900
	441,100
	424,250
	1,736,000
	1,828,000
	22,500
	10,000


Source : A. Laowapong and M. Yamao , Marketing and Utilization of Fisheries  Products, 2002. 
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