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Figure 1  Fresh Tilapia Market Channel of Thailand Year 2009
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Marketing Cost of  Thai  Fresh Tilapia  (Oreochromis nilotca) Year 2007
Unit : Baht/Kg
	Title 
	Baht/day
	Baht/Kg
	%

	Fish Wholesaler
	
	
	

	1. Fixed Cost 
	251.50
	0.30
	3.54

	   Depreciation cost
	250.00
	0.30
	3.52

	   Others 
	1.50
	-
	0.02

	2. Variable Cost
	3,300.00
	3.91
	46.46

	    Gasoline 
	1,000.00
	1.18
	14.08

	    Labor 
	2,300.00
	2.72
	32.38

	Total Cost
	7,103.00
	4.20
	100.00

	Margin 
	
	5.50
	

	Sale Volume  0.845 Tons/day
	
	
	

	
	
	
	

	Fish Agent
	
	
	

	1. Fixed Cost 
	196.00
	0.12
	5.49

	   Depreciation cost
	124.00
	0.03
	3.47

	   Others 
	72.00
	0.02
	2.02

	2. Variable Cost
	3,375.00
	2.14
	94.51

	   Gasoline 
	500.00
	0.14
	14.00

	   Labor 
	1,800.00
	0.50
	50.41

	   Ice and plastic bag
	1,000.00
	0.28
	28.00

	   Water and electric Supply
	75.00
	0.02
	2.10

	Total Cost
	3,571.00
	2.26
	100.00

	Margin 
	
	3.32
	

	Sale Volume  3.58 Tons/day
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