
The delimitation of the production area depends on the link between the product and its origin and is therefore 
a fundamental step in the process of establishing a GI. It will determine who, in terms of location, will be allowed to use 
the GI and must therefore be the object of in-depth studies of the various criteria regarding the link of the product to 
its origin. This delineation is also linked to the attribution of the name of the place to the product as identifying it as a 
singular product of quality.
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Objectives  
The main objective is to delimit the production area on the basis of the causal link between the geographical area 
and the product’s quality. This thus allows the establishment of the territorial basis governing the right to use the GI. 
The process provides local stakeholders with a clear picture of the relevant criteria of the relationship between the 
specific quality of the product and its production territory or zone.

Key concepts 
The geographical area of a GI corresponds to the territory or zone where the GI product is elaborated (or can be 
elaborated) according to the stages defining the product (raw material, processing etc.). In fact, the delimited area 
of production of a GI product is defined 
according to the localization of the terroir, 
as the interaction of natural and human 
resources over time.

This delimitation must consider four main 
criteria:

•	 physical	criteria,	such	as	soil,	climate,	
topography, exposure and water 
resources; 

•	 local	practices,	such	as	cultivation	
conditions, varieties, and harvesting 
and processing practices;

•	 local	history	and	reputation	of	the	GI;

•	 localization	of	the	GI	producers	(actual	
and potential).

Process 
Each delimitation process requires a collective conceptualization and a specific solution that will allow an effective 
balance between the various criteria. 

Comparison of the various criteria and search for a consensual decision 

The delimitation of the geographical zone must take into account a comparison of the possible geographical areas 
and include a debate in order to reach a consensus. It may be interesting to work on maps with all the concerned 
actors. The “delimitation report” constitutes the basis for discussion of a delimitation proposal. It should be 
produced through the collaboration of all the stakeholders involved and include the following elements:

The associated name

•	 The	name	can	cover	a	larger	zone	than	the	effective	area	of	production	(for	example,	Coffee	of	Colombia	refers	
to the name of the country and corresponds to various production zones (terroirs) within the national territory. 

METHOD AND CONTENTS OF A GI DELIMITATION REPORT
1. Presentation of the area with descriptions of physical and administrative 

organization etc.
2.	 Economic	data:	a	study	detailing	production	data,	farming	systems,	farm	

structures etc.
3. History and reputation: the product’s history, popularity, level of recognition 

etc.
4. Markets and consumption: data on marketing, sales, exports, consumption etc.
5. Production methods: processing techniques and production systems 

(production units, processing methods etc.), characterization of the future GI 
product etc.

6. Production uses: data regarding production per region, district or village, 
number of production units, importance of GI production in relation to local 
economy etc.

7. Geographical situation: landscape and vegetation, climate, geology and main 
soils.

8. Evidence of the link with the geographical origin: evidence of the links between 
local natural and human factors, production practices and the product, needed 
in order to justify the delimitation.

9. In-field applications, first draft of the delimitation proposal: simulations 
through maps.
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 It can also, on the contrary, represent only a small part inside the larger delimited area (such as the name of a 
town or village, as in the case of Gruyère cheese).

•	 The	product	can	be	identified	by	geographical	names	and	symbols	that	incorporate	geographical	areas	(for	
example Champagne, Parmigiano-Reggiano, Queso Chontaleño and Coffee of Colombia) or other words 
and symbols that are not geographical names but that unmistakably refer to geographical places and their 
inhabitants	(Feta,	Café	Pico	Duarte	etc.).

•	 Reputation	refers	to	the	popularity	acquired	by	the	GI	product	in	the	market	and	in	society.	When	choosing	the	
name of a GI, it is recommended that the name carrying the widest reputation should be considered.

Criteria for delimitation

It is therefore necessary to combine the various criteria and methods of delimitation as described in the following 
table: 

Criteria for delimitation

Summary
•	 Delimitation	of	the	production	territory	or	zone	is	not	an	exact	science.	It	must	consider	the	objective	

characteristics (soil, climate, water resources etc.), local history, the reputation of the product, local practices 
and economic factors. 

•	 The	delimitation	of	a	GI	territory	is	the	result	of	a	triangulation	of	criteria,	methods	and	possible	areas.	Like	the	
development of the code of practice as a whole, it involves negotiation between all stakeholders in the supply 
chain and the use of external expertise (scientists, historians, mediators etc.).

•	 When	defining	a	production	area,	there	are	inevitably	conflicts	of	interest	and	risks.	If	the	production	area	is	too	
large, the potential benefits may be watered down, whereas if it is too small, active producers may be excluded. 
The exclusion of out-of-area producers is inevitable, but can be managed on the basis of objective criteria, 
with the identification of scientific criteria defining the limits of the zone within which the specific quality of the 
product can be guaranteed.
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Criterion What Example of methods

1. Ecological setting
The agronomic and physical conditions needed to 
elaborate the product’s anticipated quality

Ecological mapping, soil analysis and landscape 
study

2.	Know-how,	specific	
practices and traditions

The technical know-how that differentiates the quality Inventory of know-how by interviewing producers

3. History of production
The maximum and minimum levels for extending the 
historical area of production

Investigative work: interviews and collection of 
documentation (related to the GI in cookbooks, 
novels, treaties, etc.).

4. Production stages and 
economic situation

Potential of the main production and processing areas for 
extension

Discussions	and	interviews	throughout	the	chain.
Cross check of maps of the area drawn up by 
different actors

5. Social network
The need for a consistent GI group that includes all 
legitimate producers and has sufficient capacity to take 
and enforce collective decisions

Participatory meeting

6. Existing zoning

The zoning existing at the start and referring to a place, 
such as geographical or administrative limits, can be 
considered at the end for a definitive description of the 
area, although it should not influence the delimitation 
process based on terroir

List of local administrative units, communities, 
natural limits or other boundaries with a name, to 
describe the resources within the area
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