
The Namibia Consumer Trust in recent months decided to test some basic 
food items found on Namibian shelves. The criteria used to have decided on 
the food items to be tested are simple. All human beings consume food and 
in Namibia the chosen food items such as maize and meat are consumed by 
an overwhelming majority of Namibians. This is probably the nature of things 
and the agricultural sector was not targeted as such.

Water is needed for consumption by human beings and testing water from 
an independent consumer rights perspective has most probably not yet been 
carried out in our country’s history. Another product which ought to be tested, 
is milk. Interest in testing this was sparked by a claim made by the Chairman 
of the Namibia Diary Producers Association late 2012.

The said representative claimed that local producers deliver top quality 
“hormone free” milk, while their South African counterparts sell “inferior”, 
but cheaper milk on Namibian shelves. He is further quoted as having claimed 
that “today’s cheap milk could result in tomorrow’s expensive hospital bills”. 
This clearly raised concerns regarding public health, therefore a complaint 
was lodged with ministries of health and agriculture so that these claims by 
the industry association can be confirmed or dismissed as unfounded.

Genetics of staple food on Namibian shelves investigated

Newsletter volume 1

3 Maize samples ready for GMO testing Meat samples ready for testing for undeclared species



The issue is labelling of food items accurately. With regard to maize, from the 3 samples 
only one hinted that it “may” contain Genetically Modified Organisms, while the two 
Namibian products did not even hint not to mention putting the accurate percentage of 
GMO on their products. Whether a certain percentage of GMO is acceptable is not the 
issue.

Consumers should be informed in advance so that they choose if they would like to have 
GMO maize or not. If the label does not mention the exact percentage or the existence 
of GMO in such maize, consumers are denied their right to choose, to be informed and 
perhaps their right to redress as well. Thus it is easier to conclude that accurate labelling is 
a major challenge when it comes to maize.

Similarly from the 10 products tested in processed meat only 2 were accurately labelled. An 
overwhelming majority failed the test. Once again the issue is not if a species is edible or 
not. If products are not labelled accurately consumers are denied their rights as mentioned 
above. The finding that most processed meat does not have accurate labelling is cause for 
concern. It is unethical for businesses to sell products to consumers without declaring the 
species.

In that regard the Namibia Consumer Trust (NCT) has called on authorities and law 
makers to investigate further how wide spread this phenomena is. There needs to be more 
coordination between the ministries of agriculture and health as the former apparently 
grants permits, while the monitoring of the domestic market is said to be the mandate of 
the latter.

Additionally NCT has also called for enactment of a comprehensive consumer protection 
law as well as the tabling of the food safety bill. What is also important is that these laws 
grant proactive powers and obligations to officials to protect consumers.

In conclusion the expressed worry by the Minister of Health is appreciated and it is sincerely 
hoped that officials would be requested to institute measures against culprits. Equally 
importantly the statement by the Minister of Trade and Industry that government will not 
tolerate mislabelling is appreciated and it is therefore sincerely hoped that a comprehensive 
consumer protection act will be enacted.

Its difficult to detect what species the undeclared processed meat is. NCT press conference on processed meat



Food Prices increased significantly in Windhoek

Introduction
Today Namibia is home to 2.2 million people. With a stable macroeconomic environment 
and modest economic growth, poverty is still rife especially in remote areas. At least 60 
percent of the population resides in rural areas. Namibia has one of the highest income 
inequalities in the world. At a macroeconomic level, in 2012, the Namibian economy 
grew at 5 percent and the country is classified as an upper middle income country with 
Gross National Income per capita of US$ 3, 976 – 12, 275. Although the economy is in 
good shape, low income consumers are increasingly struggling to afford basic food items. 

It should be noted that Namibia imports over 60% of needed food items from South Africa. 
This places Namibia in a position of a net food importer. The local food supply and in 
particular the country’s capacity to feed its population is inherently deficient. This weakness 
is worsened by long term inadequate capital formation channelled to agriculture. Of late, 
the country finds itself in a dire situation of having to face high food prices. Other issues 
such as the cost of production are beginning to creep in as real matters that need to be 
unravelled though but not in this study.

Recalling back in 2008, the Government of the Republic of Namibia had to exempt certain 
basic food items from being subjected to value added tax. This high-level intervention 
came to curtail the effects of high food prices on low income consumers. The trend of 
rising food prices seems not to have surrendered even now. Thus the prevailing general 
feeling is that food prices have been soaring. Sensing this price-stress among consumers 
in Windhoek, the Namibia Consumer Trust (NCT) sought to embark on a price survey to 
establish the facts. 

It became apparent from consumers’ point of view through the NCT that an empirical 
study was needed with the objective of demystifying the growing concern over food price 
increases. This aim would then translate into needed consumer advocacy for improved 
services and to lobby for reasonable consumers surplus. The understanding is that while 
entrepreneurs are allowed to advance their profit motives, consumers would also need to 
be protected in order to prevent them from becoming victims due to hunger. In light of this, 
it became intuitively necessary to premise the study on testing a hypothesis about whether 
or not there have been increases in the prices of selected basic food items at selected retail 
outlets in the capital city Windhoek. 

Materials and methods
The survey was undertaken in December 2012 to March 2013. The survey consisted of a 
basket of basic consumer food items on which the price stress emanated from. The selected 
basic food items are: 5kg Top-score Mealie-meal, 5kg Sugar, brown bread (standard type), 
1kg Long grain rice, 1litre Pamalat fresh milk (full cream), 1litre Nola cooking oil, 500g 
Ricoffee (granular), 6 Eggs (large), 1kg Tomatoes, 1.5 kg mixed chicken portions, 1kg Beef, 
and 500g Rama. The geographic locations from where many consumers make their daily 
purchases were treated as important elements in the survey. Three major retail outlets 
that were selected by means of stratification are Pick n Pay, Woerman Brock and Shoprite 
supermarkets. The analysis was statistically done by means of a Chi-Square test:
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Causes for high food prices in Namibia can be attributed to various factors. There is 
increasing evidence of persistent food shortages in the north and north eastern parts of 
Namibia. As a consequence, the affected households tend to wait to be assisted. Such 
a trend has no promising prospects for self-sufficiency in food production and in a long 
run fails to guarantee food security.

Findings
The results were revealed from a tested null hypothesis which proved otherwise. This 
confirms that food prices have increased and the results concur with the publicized 
indicators by the Food and Agricultural Organisation of the United Nations, the National 
Agricultural Marketing Council in South Africa and Namibia Statistics Agency. It is clear 
that on various graphs that were developed food inflation is on the rise.

These results posit that food prices in Namibia are on an increase. For a poor consumer in 
the urban area, high food prices would mean a weakening purchasing power that initially 
afforded the daily food needs. Thus a poor consumer will exhaust his/her disposable 
income mainly on purchasing food and also deplete their meager saved income.

From a legislative point of view, there are updated legislative tools in place to support 
entrepreneurial activities in Namibia but very little exist to protect consumers. An 
example is the absence of a Consumer Protection Act. This gap leaves consumers with 
little space in which to raise alarm and to seek recourse when necessary.

Conclusion
Most of the poor especially in the urban setting nowadays relies on sourcing their food 
from retail shops. The current experience of subjecting low-income and poor consumers 
to high food prices undermines national efforts of seeking to eradicate poverty in 
Namibia. High food prices when considered in a country with a high income inequality 
would make poor consumers worse off.

Without policy intervention when food prices continue to increase, many poor people 
may become vulnerable to hunger. The inexistence of a Consumer Protect Act should be 
urgently looked at as a means by which to protect consumer rights.


