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Foreword

According to the 1996 World Food Summit, “food security exists when all people at all
times have physical and economic access to safe and nutritious food to meet their dietary
needs and food preferences for an active and healthy life”. Within this broad definition,
specific quality and attributes of the food, diversity and local access are important
matters that need to be considered. In different parts of the world, generations of people
have built local identity; know how, reputed typical food products, and specific landscape
that characterise the interaction between natural resources and production systems.
Today, this link between a product, a place and people represent not only a heritage
that needs to be preserved, but also a value on the market as consumers become
increasingly interested in quality linked to geographical origin, traditions and typicity.

Because of its potential positive impact on rural development and preservation
of biodiversity, FAO has recently expanded the scope of its activities under the
framework of specific quality to include quality linked to geographical origin. An
informal Interdepartmental Working Group (IDWG) on “Differentiated Quality Food and
Agricultural Products” was set up to oversee and coordinate the development of this
new area of work. Several seminars have been organized during the last few years, in
different parts of the world, to raise awareness about the importance of quality linked to
geographical origin and its requirements in terms of legislative framework, certification
schemes, and promotional activities. These seminars were held in the Mediterranean
basin (2007), Latin America (2007), South-eastern Europe (2008) and Asia (2009).
Participants in these seminars recommended that FAO develop technical guidelines to
assist concerned government officials and relevant stakeholders in the development
and implementation of specific quality schemes.

FAO is pleased to present this Guide which is the fruit of an intense collaboration
between its experts, members of the IDWG on Differentiated Quality Food and
Agricultural Products and the network of experts belonging to SinerGl project supported
by the European Community. This collaboration has made it possible to access a variety
of information on products with quality linked to geographical origin, processes and
schemes as well as experiences and best practices in establishing these schemes.

It is our hope that this Guide, together with the case studies carried out in different
regions of the world, will assist stakeholders, particularly small farmers and producers
in developing countries, in their effort to develop and implement quality products, linked
to geographical origins, and take advantage of the opportunities offered by consumers’
interest in these products to improve their livelihoods, and promote sustainable
agriculture and rural development.

Ezzeddine Boutrif
Director, Nutrition and Consumer Protection Division
and Chair, Inter-departmental Working Group on
Differentiated Quality Food and Agricultural Products
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Pictures Credit

Allaire, G.: Goethe wine p.143 (case study 6).

Alvadaro F.: Woman on the cover page; Feria p.118

Arfini, F.: Queso Chontaleno p.32 (case study 7).

Belletti, G.: Pico Duarte coffee p.15 (case study 2); p.34 (case study 9)/ Lardo di Colonnata p.142
(first picture in case study 5).

Bernardoni, P.: Livno cheese p.25 (case study 6).

Biagini, L.: Lardo di Colonnata p.67 (case study 5); p.142 (case study 5, second picture).

Blanco, M.: Queso Turrialba p.58 (case study 2]; p.109 (case study 4).

Cerdan C.: Pampa Gaucho meat p.42 (case study 11).

CGIC/StudioVision: Comté p.99 (case study 1).

Consorzio del Formaggio Parmigiano-Reggiano: p.122 (case study 8).

Damary, P.: Argan Oil p.56 (box 3); p.84.

Durand, C.: Salt of Amed p.13 (case study 1).

Fournier, S.: Gari p.34 (case study 8).

Gonzalez Jiménez, E.: Cacao Chuao p.4.

GRET/CEDAC: Palm sugar p.51; p.100 (first photo in case study 2).

Kpohomou C.: Mamou Chili p.43 (case study 12).

Leclercq M./CIRAD: Rooibos p.65 (case study 4); p.128 (case study 1).

Marescotti, A.: Cows on the cover page and p.12 ( box 1)/ Pico Duarte coffee p.15 /

Cows Maremmana p.20 / Cherry of Lari p.85 (case study 9); p.132 (case study 2).

Mawardi, S.: Cafe Kintamani Bali p.54 (case study 1); p.75 (case study 8).

Migration et Développement: Saffron p.6-7 [first and second picture in case study 1); p.15; p.144
(case study 7).

Pérez Centeno, M.: Chivito criollo p.5; p.16 (case study 3); p.23; p.46 (case study 14); p.85 (case
study 9).

Poméon, T.: Queso Cotija p.41 (case study 10); p.109 (case study 5); p.152 (case study 1).

Quingaisa, E.: Cacao Arriba p.22; p.45 (case study 13); p.85 (case study 9).

Thévenod-Mottet E.: Vacherin Mont d'Or p.30.

Ts. Enkh-Amgalan: Uvs Sea Buckthorn p.13 (case study 1).

Vandecandelaere, E.: Man with the cheese, crocus flower and olives on the cover page/ Limon de
Pica p.4; p.119 (case study 11); p.163 (case study 3)/ Asiatic market p.5 (first picture)/Saffron p.7
(third and fourth pictures in case study 1); p.43 (box 6)/ Pummelo p.21 (case study 4)/ Maiz Blanco
p.24 (case study 5]/ Olive p.83/ Palm Sugarp.100 (second picture in case study 2)/ Prosciuttop.116
(case study 9).

Wang G.: Jinhua pig p.85 (case study 9).




LIST OF ACRONYMS AND ABBREVIATIONS

ARPQC Regional Association of Cotija Cheese producers

AMIGHA Moroccan Association for the Geographical Identification of Argan Oil

CIGC Inter-professional Committee of Comté cheese

CIRAD Agricultural Research Center for International Development (France)

CoP Code of practice

DAI Dinaric Arc Initiative

DO Denomination of Origin

EU European Union

EURONATUR European Nature Heritage Fund

FAO Food and Agriculture Organization of the United Nations

FEDECACE National Federation of Coffee Growers of Ecuador

FNC National Federation of Coffee Growers of Colombia

Gl Geographical Indication

GMO Genetically Modified Organism

IDA Ibar Development Association

IDIAF Dominican Institute for Research on Agriculture and Forest

IFOAM International Federation of Organic Agriculture Movements

INRA National Institute for Agricultural Research (France)

INTA National Institute for Tecnological Agronomy (Argentina)

INTERG Technical Center for Oils (Morocco)

IP Intellectual Property

IPR Intellectual Property Rights

[UCN International Union for Conservation of Nature

NAFTA North American Free Trade Agreement

NGO Non-Governmental Organization

OAPI African Intellectual Property Organization

ORIGIN Organization for an International Geographical Indications Network

PDO Protected Designation of Origin

PGI Protected Geographical Indication

PGS Participatory Guarantee System

PROCHILE Direction of Promotion and Export of Chile

SICA Coffee Information System, Colombia

SINER-GI Strengthening International Research on Geographical Indications project
of the EU

STREP Specific Targeted Research or Innovation Project of the EU

SWOT Strengths, Weaknesses, Opportunities, Threats

™ Trade Mark

TRIPS Trade-Related Aspects of Intellectual Property Rights Agreement

UCODEP Unit and Cooperation for People Development

UNEP United Nations Environment Programme

UNESCO United Nations Educational, Scientific and Cultural Organization

UNCTAD United Nations Conference on Trade and Development, Italy

UNDP United Nations Development Programme

UNOCACE Union of the Cacao Farmer Organizations of Ecuador

WIPO World Intellectual Property Organization

WTO World Trade Organization

WWF World Wildlife Fund






