


@SSI NON-COMPETITIVE APPROACH PROVIDES
\SE%s  CLARITY ON SEAFOOD CERTIFICATION

INFLUENCE

OF GOVERNMENT TRANSPARENCY

= LEVEL PLAYING FIELD

GLOBAL

COMMERCIAL
B R
MARKET POWER ENfgc';‘f‘ K CHANGE

CONFUS)lON s CLARITY



MAKING INFORMATION AVAILABLE ACROSS

THE SEAFOOD SUPPLY CHAIN

TRADE : FAO Guidelines
: for Seafood

v Certification G S S I GSSI
QV% Food and Agriculture Organization 3 RECOGNITION

GLOBAL SUSTAINABLE

of the United Nations _ SEAFOOD INITIATIVE OF SEAFOOD
N Global Benchmark Tool CERTIFICATION
based on FAO Guidelines SCHEME
GOVERNMENT '
REGULATORY
A4
|< INTERNATIONAL REFERENCES ¢ ISO ¢ ISEAL * OIE « WTO « FAO N
7]



GSSI GLOBAL BENCHMARK TOOL
IS UP, RUNNING, AND HERE TO STAY
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“We hope to see GSSI recognition
become the norm when sourcing
certif ed seafood.”

Hugo Byrnes, Vice President Product
Integity and Reaulatory Af airs, Roya Ahold

“As a founding partner of GSSI,
we are committed to accept all
GSS| recognized certif cation schemes

when sourcing certif ed seafood.”

Suzanne Lindsay-W aker,
Sustainability Director, Kroger
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QGSS| SHAPING SOLUTIONS TO COMPLEX
= CHALLENGES FOR THE SEAFOOD SECTOR

COMMON UNDERSTANDING

BUYING COMPANIES MAXIMISE USE OF RESOURCES
MORE EFFECTIVE cHANGE SEAFOOD SUPPLIERS
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GSSI: What happens next
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Find out more:
www.ourgssi.org

secretariat@ourgssi.org
W #GSSlseafood
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