Towards the creation of a
global mountain label

Mountain products and services have great potential to improve livelihoods and
boost local economies.
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Secretariat
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organized a workshop to discuss the establishment
of a labelling scheme to brand high value mountain
products

as

a

strategy

to

build

sustainable

development in mountain regions. The workshop is
part of the Mountain Partnership (MP) project
Climate Change and Mountain Forests, funded by
the Government of Italy.
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Mountain communities are known
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Labels have the potential to bring small
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the case of processed products, are produced in
mountain areas. “Consumer can now recognize and
appreciate that a product was grown or produced in
one of Europe’s magniﬁcent mountain regions,” says
Andreja Borec of Euromontana.
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