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Darjeeling Tea is unique and unparallgL Wid that
can not be replicated any way, any wheresamamme.
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*35% gardens are certified organic, while 15-20% are In
the process of conversion at various stages.
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‘Due tonlque \,kd &@mpje m | ation of the agro-
climatic condition in Darjeellng, the T.E.s produce tea
that possesses the highest notes of aroma, flavor, color

and taste.




Other factors e.g. tradition, culture, heritage etc. of
the local area have also contributed to develop such
characteristics more in Darjeeling tea that have
enhanced the loyalty of the discerning consumers to
Darjeeling tea worldwide.
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«Certified by the te#tasters §0 have the distinctive
features of Darjeelingitea stieh as aroma, color, liquor,
flavor and taste. ]




PRODUCTION AND CONSUMPTION

annual production of ojrrmorlox Darjeeling lea v
%IO million kgs. fr year and its inherent

’JIFJ’“ ncluding the tgste also vary in the 4 ftlus
} g Flush, ( I bruary — mid. April),
ier F@eh (May- June), Monsoon or Rain
ISEEEnber), Autumn Flush ( Octol
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*The rest quantit \§ sold angféon

country either diregtly or thy ugh upply Chain.
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a)_In home market in tergns of Article 24(9) of the TRIPS
Agreement and under Sgctions 11-17 of the G.I. (
Registration & Protection ) Act-1999.
(b) as welllas in other meémber countries ( of WTQ) in
terms, of ArtiBle 22(1), (2) & (3) of the TRIPS Agreement;

 The {)re ectives gf protection under Gl are:
1.To prex en suse of the word “Darjeeling” fo

world-wide:

2. To protedi t@Eonsumer by ensurlng t
product read him;

3.To enable th&@bmmercial benéflt of fiie equity of the
brand to rea he concerneC md including the
plantation wo ' |

4. To prevent the e of word “Dafjeeling” for Non-Tea
Products.




*TBl is the administrativa'and controlling authority fe
stages of tea cultivation, pf'OCeSSI N0

Darjeeling tea. v %
- 1Bl in co-opéeration with DTA fordne Ilf...v
endeavoured to get legal protecj’[.L INARGa and 1AM

countries. i .
o1Bl had taken the 1st step to pr"otect Darjeeling tea by

qee“”g Logo &8 shown.




The Tea Board had obtained “ home protection”
by registering the logo and the word DARJEELING as
a:

~Certification Trade Mark under the Trade Marks
Act-1999;

~artistic work under the Copyright Act, 1957;

~geographic indication under the Geographic

Indication (Registration & Protection) Act, 1999.
~Darjeeling Tea is the 15! product to be registered

under the G.l. Act in India in 2004. g
~The logo and “Darjeeling” word are registered as

CTM in UK, USA, & Australia. Darjeeling word has

been registered as a community collective mark in the §,
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The logo Is registejed in Belgium, Netherlands,
xemburg, Germany, Austria, Spain, France,
Pofwgal, Italy, Switzgrland, former Yugoslavia, Egypt
nd L&banon as a c@llective mark, in Canada as an
official r@rk, in Japap and Russia as a trademark, the
word,; Daf@eling is ajso registered as a trademark In

Russia |
r\oo mre filecll for registration O'f

[z | emrlmg and the applCzelalillser Liriclsy
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*The certifica\§n mark cgiifies #% tea originating
iIn Darjeeling; \Wpe blengFmgolS other specifications

established by \e certiigr.

~|r~u{;jo g Japan and Germany aseloelSIen <
IS




*TBI is the absolute owner of the CTM having power
to issue and cancel a license.

Certification mark shall be used by an authorized
user only.

*The Certification @ark shall not imany case be used
In relationto a Qend el Parjeeling tea with non-
Darjeeling origin t |
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«Impact of G.I. on Darjeeling Tea — So far, any major impact
has not been noticed by the Industry. It is yet to be observed.
But some positive indications have developed :

-- better domestic prices - use of brokens, fannings, blend
corrections

-- Increased awareness of the protection process

-- better economic health' @f the industry, no sick or closed
garden

-- more . 'consolidation g@f garden “ownership™ & garden
management.

Current Problems:

Competition from'unmonit@red entiyyor Nepal Tea in domestic
market :

Price stagnancy in Intl. Ma!lrket for 2 degades or more.

No scope for extension ofgarden area.




Changing environment due to global warming;
Deteriorating soil quality due to application of chemicals;

Old age of the bushes (Replanting & Rejuvenating'
necessary);

Thank You




