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Before 2012… 
Soil was absent from Global Agenda

 A void in soil governance at global level

 Soil degradation, a continuous serious threat

 Outdated soil information at global and regional 
levels

 Poor knowledge and appreciation of soil 
functions for life

 Soil investment far too low

 Weakening of national soil institutions

 Gap on targeted soil research

After 2012… 
Soil is up and high on the Global Agenda

 The Global Soil Partnership (GSP) is a globally 
recognized mechanism established in 2012: 

• To strengthen cooperation and interaction; 
• To promote Sustainable Soil Management 
• To improve soil governance in order to guarantee 

healthy and productive soils, that can support the 
provision of essential ecosystem services. 

 The GSP is an open, interactive, responsive and 
voluntary partnership which includes FAO Member 
countries and GSP partners.



2015
International Year of Soils
International Year of Soil (IYS 2015)
was adopted by the UNGA in Dec 2013 
with mandate to FAO/GSP.

WSD every year on 5 December –
adopted by the UNGA in Dec 2013. This
year will be its 9th official celebration.
Mandate to FAO/GSP.

IYS = 2015: ‘Healthy Soils for a
Healthy Life’

Every year on 5 December
World Soil Day

WSD is celebrated with a different
theme that follows the topic of the
Symposia organized each year. Awareness
is raised through official and
worldwide events and digital and
social media channels

General perception: ‘Because it is
everywhere, we tend to overlook the fact
that soil is a limited natural resource’.
But soils have been neglected for too
long

Open to all through worldwide events
and official celebrations..Business,
farmers, government, artists, students,
children…

Focus attention on the importance of
healthy soils; Advocate, raise awareness,
engage people to take action. Followed
by millions people!



IYS objectives
• OBJECTIVE 1: AWARENESS RAISING

- Communication material and translations also in non-FAO languages

- 40 Videos, 60 Highlights and 25 Blogs

- 150 Articles in the international press

- 600 events in 70 countries

• OBJECTIVE 2: PROMOTION OF EFFECTIVE POLICIES AND ACTIONS

-Key publications: Status of World Soil Resources; Revised World Soil Charter

-New policy developments: Turkey, Afghanistan, Cambodia, Sudan, Colombia, Bolivia, Mexico

• OBJECTIVE 3: CAPACITY DEVELOPMENT AND SYSTEM FOR SOIL INFORMATION COLLECTION AND MONITORING

-Programmes in all regions

• OBJECTIVE 4: SOIL IN THE SDGs  



IYS results 
COMMUNICATION MATERIALS, KEY PUBLICATIONS, BLOGs, MULTIMEDIA



WSD results over the years



WSD results and activities



WSD over the years
2021

Halt soil salinization, 
boost soil productivity

Over 308 million social media accounts reached

4 millions page  views on fao.org 

+ 16 languages and thousands download of 
campaign material

+500 articles reached 891 million people

2020
Keep soil alive, 

protect soil biodiversity



WSD over the years
2018

Be the Solution 
to Soil Pollution

Over 308 million 
social media accounts
reached

4 millions page  
views on fao.org 

+ 16 languages
and thousands download 
of campaign material

International press
million people

2017
Caring for the planet

Starts from the ground

Over 308 million 
social media accounts
reached

4 millions page  
views on fao.org 

+ 16 languages
and thousands download 
of campaign material

+500 articles reached

891 million people

2016
Soils and pulses,
symbiosis for life

2019
Stop soil erosion, 
Save our future



Our communication strategy 
 COMMUNICATION CAMPAIGN: Key messages, Activities, Communication materials, WSD events

 SYMPOSIA & MEETINGs ORGANIZATION: Organize webinars, conferences, workshops and capacity 
development training, strive to work and engage with new partners and new countries 

 DIGITAL COMMUNICATION: Update soil related websites and portals; Write special announcements 
& newsletters; Scientific communication (journals)

 PUBLICATIONS 

 SOCIAL MEDIA CHANNELS

 MEDIA AND PRESS

 PRIZES: Glinka World Soil prize and World Soil Day awards 

 PROJECTS FOLLOW-UP

 KNOWLEDGE AND INFORMATION MANAGEMENT: Partners, databases, mailing lists

 MONITORING & EVALUATION: Monitor success and analyse data and compile reports
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