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  Household purchases of FMCG Total Market 

Category baskets 

Product categories 
(70+) 

Sub-groups | Segments 

Producers 

Brands 

... 

SKU 

level 

Milk products tracked by GfK Household Panel 

 Dairy Products 

Milk 
Fermented 

products 
Cheese Spreads Cream Butter 

• Fresh 

• UHT 

• Home-

made 

• Yoghurt 

• Sour Milk 

• Kefir 

• Soft/Fresh 

• Hard/ 

• Semi-hard 

• Processed 

• Sour 

cream/ 

• Mileram 

• Cream for 

cooking 

• Cheese 

spreads 

• Dairy 

spreads 

• Kajmak 

ALL purchasing channels are covered: 
Hypermarkets, Supermarkets, Minimarkets, 

Traditional shops, Specialized shops, Open markets, 

In-house purchases, etc. 
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Dairy products consumption among households in Serbia 

Period: MAT June 2016 

46,0 35,4 11,0 6,0 Volume share in %

Milk Fermented milk products Cheese Cream Spreads Butter

25,9 26,5 29,2 10,8 6,0 1,4 Value share in %

Milk holds largest volume share, while cheese is generating highest value 
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GfK Consumer Panel Services l Household Consumption Indices – FMCG Basket (2013 = 100%) 

Household consumption trends – Dairy products 

(Volume, 2013 = 100%) 
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Cheese (and somewhat milk) recorded volume decline in period from 2013 to 2015 
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12% of total dairy products volumes in household consumption comes from 

individual producers 

Importance of individual producers of dairy products in 

household consumption 

88% 
6% 

5% 

1% 

12% 

Volume share  in MAT June 2016 

Milk

Cheese

Spreads-Kajmak

Companies 

Home-made 
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Private producers vs Companies 

Dairy products consumption among households in Serbia 
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Fresh milk 
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Producers
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Importance of different retail channels for purchasing dairy products, 

Volume share in % 
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Other channels

Modern trade formats are recording positive trends 
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Thank You! 
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