Bangladesh — Tapping the magical appeal of comic books. Sketches and caricatures capturepersonality
and conveji messages with witty impact.

Promoting fisheries management through communication

Fisherfolk want to catch morefish and earn more mongji — hereand now. Conservationistscrj/ outinalarm, ‘Don’t
wipe out theresource.” To convincefishermen that managementis essential, andpass on the message of the Codeof
Conductfor Responsible Fisheries, planners and experts need to skilful/y tap every medium of communication:
Audio, video, comics, posters, streetplqys, exhibitions. Each medium has its strengths. Where it is used and how
depends on local circumstances andproblems. Artist E Amalore outlines some examples in the pages thatfollow.
Details would befound in Baji of BengalNews and other BOBP literature. The BOBP as an |nter-Governmental
Organization will continue thediscussion in 2001 and beyond. We take this opportunity to wish all readersa happy,
eventful and prosperous New Year.
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indonesia — Community meetings withfisherfolk. These are essentialfor persuasion — literature is
neededto supplement, remind, reinforce the message.
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India —  Sreetpiqys in Tamil Nadu. An undying tradition. Stoty, stagecraft, music and dance
form apotent mixto promote women's empower ment, conservation, or any other message.
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Maaysia - Extensiontakesmanyforms. Research. Data collection. Meetings. Rapid rural appraisals.
Pilot activities.

M ay 2001 June

S M T W T F S S M T W T F S
1 2 3 4 5 1 2

6 7 8 9 10 11 12 3 4 5 6 7 8 9
13 14 15 16 17 18 19 10 11 12 13 14 15 16
20 21 22 23 24 25 26 17 18 19 20. 21 22 23

27 28 29 30 31 24 25 26 27 28 29 30




Maldives — Fisheriesisinseparablefrom daily lifein this archipelago. Posters and exhibitions create
awareness, promote debate, stimulate action.
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SriLanka — Fishermen taketransistorswith themto sea. These aretools of safety, enabling contact with
land. Special radioprogrammesforfisherfolk inform, educate and entertain.
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— Video, like cinema, combinesallartsin asingle art. Itshold on audiencescan be hypnotic.

Thailand
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2002
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