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In September of this year, the Food and 
Agriculture Organization of United Na-
tions (FAO) and the Latin American Fed-
eration of Supply Markets (FLAMA, by 
its acronym in Spanish) conducted the 
fourth edition of the survey on Whole-
sale Food Markets in Latin America, 
with the participation of 51 organisations 
from 15 countries. This brings to four the 
number of surveys conducted this year, 
with a cumulative total of 94 participat-
ing markets. To evaluate the success of 
these surveys, the 94 informants mobi-
lised represent 64 percent of the markets 
affiliated to the World Union of Whole-
sale Markets (WUWM). Thanks to this 
high representation, we now have a fairly 
complete picture of the difficulties that 
the main markets have faced during the 
COVID-19 pandemic.

Previous surveys aimed to uncover the 
structural issues that interfere with the 
functioning of markets, as well as the 
dominant trends in various aspects of 
product supply, demand and prices. By 
way of summary:

 » The first survey was conducted in May 
to learn about the measures taken by 
markets to deal with the pandemic. The 
results showed that markets were able to 
adapt quickly to the new reality of prod-
uct purchasing and delivery systems. We 
found that by that time, two thirds of the 
markets were using digital platforms (67 
percent), one in three markets were im-
plementing direct sales (33 percent), and 
17 percent were working with delivery 
companies. However, given the financial 
situation, 54 percent stated that they had 
no resources for investment.

 » The next edition, held in June, aimed 
to gather information on the operation of 
these digital platforms. The results were 
surprising: 73 percent of the markets de-
clared to use applications, while half (50 
percent) had delivery agreements. The 
survey also collected data on food banks; 
this concern is present in this edition of 
the bulletin as well. Participants indicated 
that there was massive support of food 
donations for humanitarian aid or directly 
to food banks.

 » The third edition carried out in July, 
investigated the investments needed to 
modernise wholesale market operations. 
Among the outstanding results, it should 
be noted that 55 percent of the markets 
stated that they used their own resources 
for investments, while 38 percent had the 
support of traders for this purpose. On 
the other hand, only 11 percent of mar-
kets considered investing in the develop-
ment of electronic platforms a priority.

 » Finally, in the survey carried out in Sep-
tember, the internal and external obsta-
cles to the changes needed for a comput-
erisation of operations were investigated. 
Interestingly, informality is an obstacle for 
60 percent, and 43 percent of operators 
say they have difficulties accessing the in-
ternet.

The information provided by the 
FAO-FLAMA Survey series was a major 
focus of discussion at the 12 meetings of 
the Wholesale Market Communities of 
Practice (CoP), which brought together 
over 600 participants from 17 countries. 
Once the problems had been identified, 
the CoP meetings showed the paths fol-
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lowed by the main markets in search of 
original solutions for business and sup-
plier cities development. These meetings 
showed that some common problems 
and solutions can be shared between 
markets and countries. Given the en-
thusiasm of the participants in these 
meetings and the originality of the cas-
es presented, we believe that this work 
should continue in the coming months 
with unrestricted support of FLAMA and  
its representatives.
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Key messages

 » The impacts of COVID-19 will be felt for a long time. For example, wholesale markets in all countries of the region 
are still experiencing shortages and occasional price increases.

 » Today, wholesale markets have implemented processes – many of them introduced during the pandemic – to in-
novate ways of marketing their products. We can mention the use of digital applications and platforms for transac-
tions between producers and traders, and between these actors and the general public.

 » The high rate of informality in commercial transactions makes investment in the digital economy difficult. Most 
traders point to the need to invest in transparency. Only through clear information on traded securities, accurate 
classification of products (origin and certificates, among others) is it possible to plan and scale up investments for 
the modernisation of wholesale markets.

 » The pandemic has increased the vulnerability of food-insecure households. To help reverse this situation, whole-
sale markets organised a system of surplus donations through food banks. On the one hand, these actions have 
reduced food insecurity and, on the other, they show an essential path towards reducing losses. The challenge is 
to structure food bank operations so that they become part of traders' practice.
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